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TlMESUNION.COM 
CAPTURES  READERS  AND 
TOP  HONORS  FROM  THE 
NEWSPAPER  ASSOCIATION 
OF  AMERICA. 

This  year,  the  Digital  Edge  Award  for  the  best  American  online  newspaper  in  its 
circulation  class  went  to  timesunion.com  in  Albany.  New  York.  In  the  highly  competitive 
category  of  Web-based  newspapers,  timesunion.com  was  cited  by  the  judges  for  its 
“superior  design,  in-depth  content  and  focus  on  interactivity  and  community.” 

The  Times  Union’s  Web  site  is  attracting  not  only  the  attention  of  judges  at  the 
Newspaper  Association  of  America’s  awards  show,  but  also  the  loyalty  of  readers  in  its 
hometown  and  surrounding  area.  According  to  recent  research  conducted  for  Editor  b 
Publisher  magazine,  the  average  timesunion.com  customer  visited  the  site  25  times  per 
month  and  spent  close  to  three  hours  per  week  on  the  site.  Readers  keep  coming  back  to 
timesunion.com  because  it’s  an  easy  site  to  navigate.  As  a  Web-based  newspaper,  it  also 
gives  people  the  opportunity  to  interact  with  the  content  and  with  their  community. 

Recognition  for  its  outstanding  Web  site  marks  the  second  significant  achievement 
for  the  Times  Union  in  a  year.  Recently,  the  Newspaper  of  Distinction  Award  for  the  best 
newspaper  in  its  circulation  class  was  presented  to  the  Times  Union  by  the  New  York  State 
Associated  Press  Association.  This  commitment  to  provide  excellence  in  journalism  on  any 
platform  is  one  more  way  Hearst  Newspapers  enrich  readers’  lives  every  day. 
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Visit  the  award-wining  Times  Union  Web  site  at  www.timesunion.com 


SEJ  a  grass-roots  success  story 

Environmental  journalists  set  for  September  conference 
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Learn  MORE  about  the  activ¬ 
ities  of  the  FREE  PAPER 


industry  in  FPP,  Free  Paper 
Publisher.  It’s  the  only  maga¬ 
zine  exclusively  serving  the 
free  paper  industry. 

•  Advertising  Sales 

•  Circulation  Strategies 

•  Distribution  Issues 

•  Conference  Wrap-ups 

•  Technical  Updates 

•  New  Media 

•  Awards 

•  People 

•  Ownership  Changes 
...and  much  more 
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22-27  Visual  Edge,  National  Press  Photographers 
Association,  Bay  Front  Hilton,  St.  Petersburg,  Fla. 
30-3  Seybold  Seminars,  Moscone  Center,  San 
Francisco 
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5-8  WAN  Third  International  Newspapers  in 
Education,  World  Association  of  Newspapers,  Hotel 
Nikko,  Paris,  France 

9-1 1  SND  Annual  Workshop  &  Exhibition,  Society 
for  News  Design,  The  Bela  Center,  Copenhagen, 
Denmark 


12-14  E&P  Online  Classifieds  Industry  Symposium,  The  Editor  & 
Publisher  Co,,  Hyatt  Regency,  Austin,  Texas 

16-18  IFPA  Fall  Conference,  Independent  Free  Papers  of  America, 
Double  Tree  Inn,  Kansas  City,  Mo. 

16-19  NLGJA  Convention,  National  Lesbian  and  Gay  Journalists 
Association,  Atlanta  Sheraton,  Atlanta 

16-19  SEJ  National  Conference,  Society  of  Environmental  Journalists. 

University  of  California  at  Los  Angeles,  Los  Angeles 

22-23  WAN  1999  World  Forum  on  Newspaper  Strategy,  World  Association 

of  Newspapers,  Chateau  de  Bellingslise,  Compiegne,  France 

22-24  Third  Annual  Technology  Conference.  Stx’iety  of  American  Business 

Editors  and  Writers,  Cavanaugh’s  on  Fifth  Ave.  Hotel.  Seattle 

22-25  SNA  Fall  Publishers  &  Retail  Ad  Directors  Conference,  Suburban 

Newspapers  of  America,  Regal  Knickerlxx'ker,  Chicago 

29  Newspaper  Features  Council  Annual  Conference,  Pan  Pacific  Hotel, 

Vancouver,  British  Columbia 

29-2  NNA  1 14th  Annual  Convention,  National  Newspaper  Assixiation. 
Park  Plaza,  Boston 

29-2  AASFE  Annual  Convention.  American  Association  of  Sunday  and 
Feature  Editors.  Pan  Pacific  Hotel,  Vancouver,  British  Columbia 


3-5  SPJ  National  Convention,  Society  of 
Professional  Journalists,  Westin  Hotel,  Indianapolis 
13-15  APME  Conference,  Associated  Press 
Managing  Editors,  Peabody  Hotel,  Memphis,  Tenn. 
15-20  lAPA  General  Assembly,  Inter  American 
Press  Assix-iation,  Westin  Galleria.  Houston 
21  -23  AAF  American  Marketing  Conference.  American  Advertising 
Federation,  Marriott  Rancho  Las  Palmas  Hotel,  Rancho  Mirage,  Calif. 
24-26  PRSA  International  Conference,  Public  Relations  Scxiety  of 
America,  Hilton  Hotel,  Anaheim,  Calif. 

Note:  To  list  events,  please  fax  to  Calendar  Editor  at  (212)  691-7287. 
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Additional  information  about  these  and  future  events  can  be  found  at 
www.mediainfo.com/ephome/events/eventshtm/calerxiar99.htm 
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The  International  Year  Book  is  the  most  com¬ 
prehensive  compilation  of  names,  statistics, 
data  and  newspaper-by-newspaper  informa¬ 
tion  you’ll  find  anywhere  —  including  contact 
names,  addresses,  phone/ fax  numbers  circula¬ 
tion,  mechanical  specs,  equipment,  and  more! 


PART  1  -  U.S.,  Canadian  and 
Foreign  Dailies.  Data  on  dailies 
throughout  the  world.  Plus 
data  on  news,  picture  and 
syndicated  services;  news  ser¬ 
vices;  equipment/interaaive 
products  and  services;  other 
organizations  and  industry 
vices ...  and  more! 

PART  2  -  U.S.  and  Canadian 
Community,  Specialty  and  Free 
Publications.  Community 
papers,  shopper/TMCs,  specialty 
and  niche  publications: 
alternative,  ethnic,  reli¬ 
gious  and  more! 

PART  3  -  Who’s 
Where.  Phone  directory 
of  the  major  players  in 
both  DAILY  and  NON 
DAILY  papers. 
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www.mediainfo.com 


EDITOR  &  PUBLISHER  /  AUGUST  21.  1999 


HOT  TYPE 


Building  a  paper, 
a  backwards  way 


If  you  told  Kevin  Dwyer  that  he  had  a 
backwards  approach  to  community  news, 
he’d  probably  agree  with  you. 

The  managing  editor  of  SouthBoston- 
OnIine.com  —  a  year-old  Web  newspaper 
covering  Boston’s  southern  neighbor¬ 
hoods  —  recently  oversaw  the  introduc¬ 
tion  of  a  monthly  print  version  of  the 
newspaper,  which  is  expected  to  go  week¬ 
ly  in  October. 

Although  most  newspapers  offer  a 
print  product  first  and  add  an  online  com¬ 
ponent  later,  Dwyer  says  starting  with  a 
Web  edition,  and  building  a  solid  news 
base,  was  easier. 

“We  wanted  to  first  perfect  the  con¬ 
tent  side  and  concentrate  on  news,”  says 
Dwyer,  a  former  Massachusetts  Edu¬ 
cation  Department  employee  and  news¬ 
letter  reporter.  “On  the  Web,  we  got  up 
to  speed  and  did  not  have  to  worry  about 
the  logistics  of  a  print  version  until  we 
were  ready.” 

Since  the  Web  site  was  launched  in 
August  1998,  with  five  employees, 
Dwyer  says  it  has  averaged  approximate¬ 
ly  10,000  hits  a  week.  He  says  about 
16,000  copies  of  the  first  print  edition 
were  distributed  for  free  this  month  and 
that  he  hopes  to  expand  that  distribution 
by  the  end  of  the  year. 

Dwyer,  34,  credits  co-owners  Jeanne 
and  Jackie  Rooney  for  taking  the  reverse 
approach.  He  says  the  site  actually  devel¬ 
oped  out  of  a  Web  page  used  to  promote 
the  Rooneys’  real-estate  business. 

—  Joe  Strupp 


O,  Conrad!  Black 
sues  Canada  P.M. 

In  the  summer  silly  season,  rival 
Canadian  newspapers  are  having  great 
fun  with  Hollinger  Inc.  chairman  Conrad 
Black. 

First,  Prime  Minister  Jean  Chretien’s 
government  put  the  kibosh  on  Britain’s 
plans  to  name  the  Montreal-bom  newspa¬ 
perman  Lord  Black  {E&P,  June  26,  p.  6). 

Now,  Black  is  suing  the  Prime  Minister 
for  $25,000  in  the  Ontario  Superior  Court 
of  Justice,  alleging  that  Chretien  abused 
his  power  and  “embarrassed”  the  publish¬ 
er.  In  court  documents.  Black  accuses 
Chretien  of  acting  in  retaliation  for  news 
coverage,  an  allegation  the  prime  minister 
vigorously  denies. 

Journalists  are  covering  the  affair  with 
a  tongue-in-cheek  tone,  but  readers  are 

^UOTE  of  the  WEEI^ 

“Said  a  newspaper  baron 
named  Black, 

‘A  title’s  the  one  thing  I  lack. 

How  I  would  have  adored 
To  be  known  as  a  Lord!’ 

Now  our  PM  is  taking  the  flak.” 

—  Letter-writer  on  Conrad  Black 
I  The  Globe  and  Mail,  Toronto 

\ 

mercilessly  lampooning  the  anglophile 
Black.  In  one  letter,  a  writer  to  The  Globe 
and  Mail  in  Toronto  suggests  Black  settle 
the  problem  with  a  duel,  while  in  another, 
R.H.  Addington,  of  Toronto,  urges  Queen 
Elizabeth  II  to  appoint  the  publisher  gov¬ 
ernor  of  the  Cayman  Islands  “where  His 
Lordship  manque  could  .strut  about  in  a 
splendid  tropical  white  uniform  festooned 
with  gold  braid  and  ostrich  feathers.” 

—  Mark  Fitzgerald 

New  Times:  Old 
media  isn’t  dead 

When  Microsoft  Corp.  announced  last 
month  that  it  was  splitting  up  Side- 
walk.com  between  Ticketmaster  Online- 
CitySearch  and  MSN.com  —  with  a  like- 
I  ly  loss  of  90  jobs  —  alternative  newspaper 
chain  New  Times  Inc.  couldn’t  resist  pok¬ 
ing  fun  at  its  Web  competitor’s  situation. 

In  a  recruiting  ad  targeting  Sidewalk.- 


com  employees  that  was  published  in 
E&P  Aug.  14,  New  Times  urges  the  Web 
workers  to  return  to  print,  with  a  friendly 
Jab  at  the  Web’s  up-and-down  success. 

“Congratulations  on  a  good  run,”  the 
ad  proclaims.  “Now  come  and  join  the 
snail  press.” 

New  Times  Inc.  executive  editor  Mike 
Lacey  says  the  ad  was  meant  to  be  funny, 
but  also  to  show  those  on  the  Web  that 
print  competitors  are  not  dead  yet. 

Kevin  Wueste,  Microsoft  general  man¬ 
ager,  communication  services,  has  little 
reaction  to  the  ad.  “I  don’t  want  to  digni¬ 
fy  it,”  he  says.  —  Joe  Strupp 

Y2K’s  the  problem; 
NIE’s  the  solution 

To  teach  young  people  and  their  fami¬ 
lies  about  the  Year  2000  computer  prob¬ 
lem,  the  U.S.  government’s  official  Y2K 
council  is  turning  to  the  Newspapers  In 
Education  (NIE)  program. 

“It’s  historic  for  NIE.  It’s  the  first  time 
the  U.S.  government  is  using  NIE.  To  me, 
the  really  awesome  thing  about  it  is  that 
the  president  of  the  United  States  is  using 
NIE  to  provide  accurate  and  reliable  and 
—  I  don’t  know  how  to  put  it  —  non- 
hysterical  information  about  the  Y2K 
problem,”  says  Betty  L.  Sullivan. 

Sullivan,  president  of  San  Francisco- 
based  “Use  The  News,”  not  only  devel¬ 
oped  the  classroom  materials  for  the  Y2K 
Youth  Education  Program  —  she  helped 
sell  the  White  House  on  NIE  in  general. 

Council  chairman  John  A.  Koskinen 
says  the  government  sees  the  NlE  initia¬ 
tive  as  a  way  to  target  not  only  teachers 
and  young  people,  but  “we  hope  students 
will  share  what  they  team  about  the  Y2K 
issue  with  their  families.” 

In  addition  to  the  president’s  council, 
the  NIE  initiative  has  the  support  of  both 
major  newspaper  associations,  the  News¬ 
paper  Association  of  America  and  the 
National  Newspaper  Association.  The  NIE 
materials,  including  a  teacher’s  guide, 
student  supplement,  and  other  repro¬ 
ducible  materials,  are  on  a  cd-rom  that 
will  be  sent  free  of  charge  to  newspapers 
beginning  in  mid-September. 

“The  good  thing  is  that  the  White 
House  is  putting  absolutely  no  restrictions 
on  newspapers  seeking  sponsorships  for 
the  program.  That  means  newspapers  can 
get  everybody  from  the  local  Mom-and- 
Pop  store  to  big  corporations  as  sponsors,” 
Sullivan  says.  —  Mark  Fitzgerald 
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Expand  your  Horizons  with  AFP 


AFP^s  web-based  ImageFoninty  launched  in  the  Spring  of  1999,  puts  AFP’s 
entire  live  daily  photo  and  graphics  production  as  well  as  our  rich  database  of 
photo  archives  at  your  fingertips.  A  subscription  to  ImageForum  is  your  passport 
to  pictures  captured  by  AFP  photographers  in  every  corner  of  the  world  -  from 
wars  to  weather,  fashion  to  football,  politics  to  people. 

For  over  150  years,  AFP’s  far-reaching  international  network  has  provided  an 
unrivaled  depth  and  breadth  of  news  coverage.  Our  correspondents  in  165 
countries  deliver  stories  in  English,  French,  Spanish,  Portuguese,  German  and  ' 
Arabic.  Combine  AFP’s  news  dispatches  with  our  multilingual  infographics  and 
prize-winning  photo  services  -  recent  winner  of  awards  from  the  White  House 
News  Photographers  Association  and  National  Baseball  Hall  of  Fame  -  all 
deliverable  through  Internet  technologies,  and  you’ve  got  a  comprehensive 
real-time  news  package  for  your  print  or  online  publication. 

To  find  out  about  AFP’s  ImageForum  and  our  other  news  products  and  services, 
call  our  Washington  offices  at  202-414-0536  or  visit  our  website  at 


NEWS 

Community  papers 
plan  format  change 

Fidelity  chain  to  switch  from  broadsheets  to  tabloids 


by  Lucia  Moses 

Starting  Oct.  3,  Community  News¬ 
paper  Co.  (CNC),  serving  eastern 
Massachusetts,  is  jettisoning  the 
tabloid  format  at  76  of  its  publications,  in 
search  of  new  ad  dollars  in  the  broad¬ 
sheet  form. 

Needham,  Mass.-based  CNC  .says  that 
by  putting  its  tabs  in  the  .same  format  as  its 
other  31  papers,  it  hopes  to  reduce  its 
printing  costs  and  attract  more  advertisers 
by  making  ads  more  uniform  in  size  and 
placement  across  the  group. 

“1  think  it’ll  increa.se  our  effectiveness 
in  selling  our  newspapers,  which  has  been 
more  complicated  than  it  needs  to  be,“ 
CNC  president  Kirk  Davis  says.  “It’s  a 
highly  competitive  market,  and  we  think 
this  absolutely  enhances  our  competitive 
situation.” 

The  switch  affects  74  weeklies  and  two 
editions  of  CNC’s  only  daily,  the  Metro- 
West  Daily  News,  total  circulation  48,{XK). 
CNC’s  16  weekly  Tab  newspapers,  which 
are  part  of  the  switch,  will  keep  their 
name.  Davis  admits  the  situation  is  unusu¬ 
al,  but  says  the  Tabs  have  strong  brand 
recognition.”  It’s  a  brand  that  has  a  rich 
history  with  readers.”  he  says. 

CNC’s  conversion  follows  six  months  of 
planning  over  which  CNC  used  focus 
groups  to  gauge  reader  reaction  to  a 
switch,  and  readers  said  they  considered 
the  content,  readability,  and  organization 
more  important  than  the  format.  Davis 
says.  The  company  hired  Quincy,  Mass.- 
based  ad  agency  Devine  and  Pearson  to 
promote  the  changes.  Davis  estimates 
planning  and  promotion  costs  will  total 
about  $700,000. 

The  new  broadsheet  papers  will  be 
printed  on  a  50-inch  web,  making  them 
consistent  with  CNC’s  existing  broad¬ 
sheets,  which  were  shrunk  from  54-inch 
web  width  earlier  this  year.  The  smaller 
format  is  gaining  popularity  around  the 
country  with  broadsheets  shrinking  their 
web  widths  to  save  money  on  newsprint. 

Also  Oct.  3,  CNC  plans  to  break  out  its 
classifieds  into  a  separate  section,  reduce 
the  number  of  zoned  classified  editions, 
and  co-brand  the  print  classifieds  on  its 


Crime' 


Web  site  under  the 
name  of  Community- 
Classifieds.com. 

The  papers  general¬ 
ly  have  kept  the  same 
format  since  CNC 
acquired  them  in  29 
separate  acquisitions 
over  10  years.  Cur¬ 
rently,  both  tabs  and 
broadsheets  are  printed  on  the 
same  three  presses,  which  adds  time  to  the 
production  process. 

The  CNC  chain  was  founded  10  years 
ago  by  Fidelity  Capital,  a  division  of 
Fidelity  Investments  in  Boston. 

Davis  rejects  suggestions  that  the  com¬ 


pany,  which  has  been  rumored  to  be  for 
sale,  is  switching  to  all  broadsheets  to 
make  itself  more  attractive  to  buyers. 

"To  the  extent  increasing  profits  makes 
you  interesting  to  buyers,  we’re  doing  it. 
but  we’re  not  for  sale,”  he  says. 

A  broadsheet  has  advantages  on  the 
advertising  and  editorial  sides,  says  Linda 
Sease,  vice  president 
for  marketing/public 
relations  at  the  Den¬ 
ver  Rocky  Mountain 
News,  one  of  48  U.S. 
tabloid  dailies. 

A  broadsheet  can 
charge  higher  ad  rates, 
and  while  some  adver- 
ti.sers  prefer  tabs  be- 
cau.se  their  ad  can  easi¬ 
ly  be  pulled  out,  the 
fonnat  doesn’t  work  for  others  who  place 
multi-item  ads  or  are  reluctant  to  remake 
their  broadsheet  ad  for  a  tabloid-size 
paper.  Editorially,  the  bigger  broadsheet 
format  lends  itself  to  more  design  options 
and  a  cleaner  look,  Sease  says.  ■■ 


>  tessom  fef 


Contempt  case  won’t  die 

Santa  Cruz,  Calif,  newspaper  waits  for  final  ruling 


by  Joe  Strupp 


W 


fhen  a  judge  slapped  a  con- 
tempt-of-court  charge  on  the 
Santa  Cruz  County  (Calif.)  Sen¬ 
tinel  la.st  month  for  publishing  details  of  a 
supposedly  confidential  juvenile  court 
case,  editor  Tom  Honig  thought  the  issue 
would  be  resolved  quickly  once  it  was 
proven  that  the  story  had  caused  no  hann. 

Indeed,  the  paper  eventually  showed 
that  the  story  about  Mark  Mendez  and 
Rhonda  Mastropaolo,  published  June  24, 
had  not  hurt  their  efforts  to  get  custody  of 
their  infant  child  after  Santa  Cruz  County 
officials  placed  the  baby  in  foster  care. 

In  hearings  after  the  filing  of  the  civil 
contempt  charges,  the  county  Child  Pro¬ 
tective  Services  agency  and  its  governing 
body,  the  county  Board  of  Supervisors, 
each  urged  the  court  to  drop  the  charges 
against  the  newspaper,  one  of  its  reporters, 
and  Mendez,  contending  that  the  news¬ 
paper  had  not  affected  the  custody  case. 

The  final  proof  came  two  weeks  ago 
when  the  parents  regained  custody  of  the 
infant. 

But  that  has  not  stopped  the  court’s 
efforts  to  see  its  contempt  charge  through. 


“1  really  am  displeased  with  the  kind  of 
justice  we  have  been  getting  in  this  case,” 
says  Honig.  "This  is  what  we  feared.” 

It  now  seems  that  the  contempt 
charges,  first  issued  July  9,  will  not  be 
resolved  until  at  least  Sept.  22,  the  date  of 
the  next  hearing.  On  that  day,  the  court 
will  consider  a  request  from  the  Sentinel 
to  have  Superior  Court  Judge  John 
Stevens  removed  from  the  case. 

"The  whole  contempt  prtKeeding  is 
stayed  until  this  is  decided,”  says  court 
spokesman  Alex  Calvo. 

Gallagher  says  he  requested  that  Ste¬ 
vens  be  removed  after  Stevens  admitted  at 
a  previous  hearing  that  he  had  spoken  to 
Judge  Kathleen  Akao,  a  juvenile  court 
judge  who  had  overseen  the  infant  custody 
ca.se  and  filed  the  original  contempt 
charges.  Since  Akao  is  a  potential  witness 
in  the  contempt  case,  Gallagher  believes 
Stevens  acted  improperly  by  talking  to  her. 

The  Sentinel  and  the  San  Jose 
Mercury  News  each  filed  motions  Aug.  3 
for  the  proceedings  to  be  opened  to  the 
press  and  public,  but  Stevens  has  not 
acted  on  the  requests,  and  they  are  not 
expected  to  be  addres.sed  until  after  the 
next  hearing. 
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Terror  threats  bared 

Tampa  Tribune  cries  ‘Foul’  over  Sf.  Pete  Times  story 


by  Mark  Fitzgerald 

Beginning  three  years  ago  and  con¬ 
tinuing  for  months,  executives  at 
the  Tampa  (Fla.)  Tribune  were 
menaced  by  someone  who  left  postcards 
on  desks,  in  hallways,  and  in  inter-office 
mail  threatening  to  kill  them  and  dozens  of 
employees,  the  rival  St.  Petersburg  Times 
has  revealed. 

In  an  article  that  ran 
this  month  on  Friday 
the  13th,  the  Times 
extensively  quotes  for¬ 
mer  Tribune  publisher 
Jack  Butcher  on  a  reign 
of  terror  that  prompted 
his  newspaper  to  spend 
upwards  of  $3  million 
on  security. 

Just  last  month,  the 
article  says,  a  similarly  threatening  post¬ 
card  apparently  in  the  same  handwriting 
was  sent  to  an  anchor  for  Tampa’s  WFLA- 
TV  —  which  is  owned,  like  the  Tribune,  by 
Media  General  Inc. 

Tribune  executives  refuse  to  discuss  the 
threats  —  but  they  don't  hesitate  to  criti¬ 
cize  the  Times  for  publishing  the  story. 

“That  story  goes  against  the  prevailing 
views  in  journalism  on  how  we  write  about 
death  threats,  bomb  threats,  and  the  like,” 
says  Tribune  executive  editor  and  vice 
president  Gil  Thelen. 

“Gil  and  I  discussed  this,  and.  no,  we 
think  we  would  not  have  run  the  .story,” 
adds  Tribune  publisher  Reid  Ashe. 

Thelen  says,  based  on  newsroom  con¬ 
versations  he  has  had,  the  story  unsettled 
the  Tribune's  employees.  “Clearly,  the 
company  has  attempted  to  ease  employ¬ 
ees  about  their  security,  fueled  by  this 
article,”  he  says. 

“From  what  I’ve  heard,”  counters  the 
Times'  managing  editor  for  Tampa.  Neville 
Green,  “employees  over  there  are  upset 
that  this  is  the  first  they’ve  heard  there  was 
someone  running  around  threatening  mass 
murder.” 

Green  says  the  Times  had  heard  rumors 
of  the  terror  threats  about  two  years  ago 
but  was  never  able  to  verify  the  story.  It 
learned  of  the  recent  WFLA  incident  and 
attempted  to  report  on  what  the  Hills¬ 
borough  County  sheriff’s  office  had  spent 
investigating  the  string  of  threats,  he  says. 


“Thanks  to  the  openness  of  Jack 
Butcher,  the  former  publisher,  we  were 
able  to  see  that  this  was 
a  fairly  massive  effort, 
considering  that  the 
Tribune  alone  spent  $3 
million  on  it.  With  the 
comments  from  [news 
director]  Dan  Bradley 
and  [threatened  anchor] 

Irene  Maher,  we 
thought  we  had  a  veri¬ 
fied.  accurate  story.” 

The  article,  by  Amy 
Herdy,  describes  a  long  and  ongoing  crim¬ 
inal  investigation  into  the  threats  made  by 
someone  with  an  unnerving  ability  to  pen¬ 
etrate  the  security  of  not  only  the  Tribune 
but  law  enforcement  as  well.  Former  pub¬ 
lisher  Butcher  is  quoted  as  saying  the  letter 
writer  interrupted  one  high-level  security 
meeting  inside  the  newspaper  by  calling  an 
FBI  agent  present  on  the  agent’s  cell 
phone. 


by  Lucia  Moses 
with  Harold  Treskunoff 

New  ordinances  regulating  news 
racks  are  gaining  momentum  in 
two  cities,  while  some  newspaper 
publishers  say  they  plan  last-ditch  at¬ 
tempts  to  appeal  the  rules. 

The  measures  in  San  Francisco  and 
Indianapolis  would  replace  free-standing 
news  racks  with  fixed  modular  boxes  in 
an  attempt  to  rid  city  streets  of  clutter. 
Some  newspapers  argue  the  rules  would 
hurt  circulation  and  trample  on  free- 
speech  rights. 

In  San  Francisco,  the  Board  of  Super¬ 
visors  amended  the  city’s  rack  regulation 
ordinance  Aug.  16  in  hopes  of  paving  the 
way  for  its  implementation.  The  city 
adopted  the  ordinance  in  June  1998,  but  a 
federal  Judge  barred  it  from  taking  effect, 
saying  it  lacks  safeguards  and  a  review 
process  for  newspapers  that  are  denied 
places  in  the  racks. 

The  law  would  replace  1 2.000  existing 
individual  racks  with  1,000  modular  ones. 


“We  think  we  know  who  it  is,  but  can’t 
prove  it,”  Butcher  is  quoted  as  saying. 
“The  Tribune  spent  close  to  $3  million 
dealing  with  that.  ...  Those  were  direct 
costs.  God  only  knows  how  much  we  spent 
[in  indirect  costs].” 

Reached  at  his  Tampa  home,  an  apolo¬ 
getic  Butcher  declines  to  comment  and 
says  he  regrets  his  remarks. 

“When  I  gave  that  interview,  I  was  not 
aware  that  there  was  an  ongoing  investiga¬ 
tion,”  he  tells  E&P.  “I’ve  been  asked  not  to 
say  anything  more  about  it.  I’m  terribly 
sorry.” 

The  Tribune's  Ashe  says  police  have 
told  him  the  Times  story  had  hindered  their 
investigation. 

Tampa  police  spokesman  Steve  Cole 
says  the  department  wishes  the  story  had 
not  been  published,  but  he  is  not  overly 
critical  of  the  newspaper.  While  some 
cases  are  helped  by  public  disclosure,  he 
adds,  “This  is  not  one  of  those  crimes.  This 
is  also  one  of  those  things  where  you  are 
concerned  about  copycats.”  Nevertheless, 
Cole  says,  “We  are  not  standing  here  on 
our  desks  with  our  hair  on  fire,  if  you  know 
what  1  mean.  We  can  carry  on,  and  we  can 
march  on,  and  we  are  still  going  to  investi- 


paid  for  by  user  fees  and  advertising. 

Steven  Falk,  president  of  the  San 
Francisco  Newspaper  Agency,  the  han¬ 
dler  of  business-side  operations  for  the 
Examiner  and  Chronicle,  says  a  group  of 
publishers  plan  to  appeal  the  ordinance, 
which  the  group  .says  would  give  too 
much  control  to  the  city. 

In  Indianapolis,  modular  racks  are 
expected  to  go  in  within  about  two 
months,  under  an  ordinance  the  City- 
County  Council  pas.sed  earlier  this 
month. 

The  measure  was  backed  by  some  free 
papers  but  opposed  by  the  daily  Indiana¬ 
polis  StariNews  and  USA  Today.  Michael 
Womack,  vice  president  of  circulation 
and  distribution  for  the  Star/News,  says 
the  papers  are  strongly  considering  suing 
to  block  implementation  of  the  ordinance. 

The  racks  would  be  free  to  users  and 
supported  by  ad  revenues.  The  Star/News 
complains  that  newspapers  are  barred 
from  placing  ads  on  the  racks,  putting 
them  at  an  unfair  disadvantage  with  other 
media.  Womack  says.  H 


Jack  Butcher 


Gil  Thelen 


gate.”  ■! 
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To  tell  or  not  to  tell 

Texas  reporter  takes  concerns  public,  loses  job 


By  Joe  Strupp 

When  reporter  Chelsea  Jackson 
disagreed  with  her  publisher  at 
the  Marlin  (Tex.)  Democrat 
about  coverage  of  the  local 
school  district,  she  wasn’t 
content  to  just  spout  her 
opposition  within  the  news¬ 
room  walls. 

Believing  her  complaints  of 
ethics  problems  at  the  rural 
weekly  newspaper  fell  on  deaf 
ears  there,  Jackson  went  to  a 
TV  station  in  nearby  Waco, 
which  chronicled  her  allega¬ 
tions  that  the  paper  was  ignor¬ 
ing  important  issues  and 
allowing  school  district  officials  to  influ¬ 
ence  stories. 

After  the  first  TV  story  ran,  Jackson 
says  she  was  demoted.  When  she 
appeared  on  TV  again,  the  newspaper 
fired  her. 

“I  asked  her  not  to  speak  to  the  TV 
media,  and  my  request  was  ignored,”  says 
publisher  Lois  Cooper,  who  has  run  the 
3,200-weekly-circulation  paper  since 
February.  “I  take  this  place  as  sacred  as  a 
doctor’s  office.  It  doesn’t  need  to  be  pub¬ 
licly  proclaimed  on  TV.” 

But  Jackson,  23,  says  she  believed  the 
newspaper’s  actions  were  ethically 
wrong.  “I  have  to  live  with  myself  and  do 
what’s  right,”  says  Jackson,  who  is  a 
community  college  student  and  mother  of 
two  toddlers. 

Jackson’s  situation  raises  a  common 
ethical  question  among  Journalists:  When 
does  a  reporter  have  the  right  to  challenge 
a  publisher’s  news  judgment,  and  what 
are  the  consequences? 

“A  community  has  the  right  to  know 
how  a  newspaper  is  treating  its  employ¬ 
ees,”  says  Bob  Jensen,  a  journalism  pro¬ 
fessor  at  the  University  of  Texas  in 
Austin.  “But  the  newspaper  has  a  right  to 
fire  her.” 

Keith  Woods,  a  media  ethics  instructor 
at  the  Poynter  Institute  for  Media  Studies 
in  St.  Petersburg,  Fla.,  agrees.  “Jour¬ 
nalists  must  police  journalism,”  he  says. 
“But  it  is  very  odd  for  a  reporter  to  go  to 
the  competition  and  complain  about  their 
newspaper.” 

Jackson  says  she  first  confronted 
Cooper  late  last  spring  with  two  objec- 

1  0 


tions  related  to  the  newspaper’s  coverage. 
The  first,  she  says,  was  a  decision  by 
Cooper  to  allow  a  school-district  official 
to  edit  parts  of  a  news  story.  The  second 
involved  a  Cooper  directive  for  Jackson 
to  stop  investigating  school 
board  member  spending  prac¬ 
tices. 

“She  told  me  I  couldn’t  do 
it  because  the  school  district 
could  sue  the  newspaper,” 
Jackson  says  about  the  district 
spending  issue.  “It  irritated 
me.” 

Cooper  says  she  simply 
believed  that  Jackson  was 
wasting  her  time.  “I  felt  that 
there  were  other  things  going 
on,”  she  says. 

That’s  when  Jackson  approached 
KWTX-TV  in  Waco,  which  broadcast  a 
story  June  9  about  Jackson’s  allegations 
concerning  ethical  problems  and  school 


by  Joe  Strupp 

Those  who  spent  more  than  a  week 
searching  for  Ted  Natt,  former 
publisher  of  The  Daily  News  in 
Longview,  Wash.,  whose  helicopter  dis¬ 
appeared  Aug.  7,  say  they  did  not  lose 
hope  that  he  would  be  found  alive  until  all 
efforts  were  exhausted. 

“We  had  about  6,(X)0  acres  we  were 
looking  at,  and  we  did  as  much  as  we 
could,”  says  Detective  Gerry  Simmons  of 
the  Columbia  County,  Ore.,  sheriff’s 
office,  which  organized  a  ground  search 
that  was  carried  out  by  more  than  100 
volunteers  and  ended  Aug.  17.  “We 
searched  where  we  thought  we  had  the 
best  shot  of  finding  him,  but  we  did  not.” 

The  Daily  News,  where  Natt  served  as 
publisher  until  earlier  this  year,  also 
chose  to  treat  his  missing  status  as  a  like¬ 
ly  fatality  by  publishing  a  lengthy  obitu¬ 
arylike  story  Aug.  18,  even  though  no 
sign  of  him  or  his  aircraft  had  been  found 
by  then. 

“We  discussed  it  with  the  family,  and 
we  thought,  at  this  point,  it  looked  unlike¬ 
ly  that  Ted  survived,”  says  city  editor 
Andre  Stepankowsky.  “There  was  an 


board  coverage.  The  story  ran  while 
Jackson  remained  employed  at  the  news¬ 
paper. 

Following  the  broadcast,  Jackson  was 
taken  off  the  school  board  beat  and  began 
covering  other  assignments,  including  the 
social  calendar. 

Two  days  after  the  first  story  was  aired, 
KWTX  broadcast  a  second  story  about 
Jackson’s  reassignment  on  June  11.  On 
June  16,  she  was  fired. 

Cooper  says  Jackson’s  firing  had  more 
to  do  with  her  poor  performance  than  any 
ethical  disagreements.  “Some  of  her 
things  were  not  written  up  to  par,” 
Cooper  says. 

Jackson  remains  unemployed,  but  says 
she  is  involved  in  the  development  of  a 
new  weekly  newspaper  in  Marlin.  She 
also  says  she  has  had  little  success  getting 
an  attorney  to  help  her  file  a  wrongful- 
termination  suit  again.st  her  old  paper. 

Despite  the  difficulties,  she  is  proud  of 
what  she  did  and  plans  to  remain  in  jour¬ 
nalism  in  some  form,  maybe  in  another 
state.  “Regardless  of  what  happened,  1 
did  what  was  right,  and  that’s  important,” 
she  says. 


internal  discussion  about  it.  but  no  real 
debate.” 

The  obit  included  a  history  of  Natt’s 
career,  high  points  of  news  coverage,  and 
an  ironic  tale  of  Natt  piloting  a  plane  to 
Mount  St.  Helens  to  get  photos  of  the 
erupting  volcano  in  1980  that  helped  win 
the  paper  a  Pulitzer  Prize. 

The  obit’s  Web  version  asked  readers 
to  e-mail  in  their  favorite  memories  of 
Natt.  The  paper  also  ran  a  touching  edito¬ 
rial  that  said  the  staff  had  to  “make  our 
peace  and  say  goodbye  with  no  definitive 
answer  on  what  happened.” 

Natt,  58,  had  served  as  publisher  of  The 
Daily  News  since  1977,  stepping  down 
when  the  family-owned  paper  was  sold  to 
Indiana-based  Howard  Publications  sever¬ 
al  months  ago.  Natt’s  family  had  owned  a 
controlling  interest  in  the  25,()(X)-daily- 
circulation  paper  for  76  years  before  sell¬ 
ing  to  the  Midwestern  chain. 

Natt  also  served  in  key  positions  for 
New  Directions  for  News  and  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 

Under  new  ownership,  the  News  has 
seen  several  major  changes  in  the  works, 
including  a  switch  to  morning  publication 
and  a  new  Sunday  edition.  Hi 
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McCormick  Fellows  Lead  the  Way 

Each  year  10  media  executives  receive  Robert  R.  McCormick  Tribune  Fellowships,  joining  a  braintrust  of  leaders 
concerned  about  diversity  and  the  future  of  the  news  business. 

The  fellowship  is  open  to  news  media  executives  who  have  10  years  of  experience  in  the  business  and  are  assistant 
managing  editors  or  higher  at  a  newspaper  or  the  equivalent  at  a  broadcast  station.  Fellowship  packages  cover  tuition 
and  all  travel-related  expenses  to  one  of  four  outstanding  executive  educational  programs. 

The  McCormick  Tribune  Foundation  is  partnering  with  the  Newspaper  Association  of  America  Foundation.  New 
Directions  for  News,  NMC  Northwestern  University  Media  Management  Center,  the  National  Association  of 
Broadcasters  and  the  Maynard  Institute  for  Journalism  Education  in  delivering  this  program. 

The  next  application  deadline  is  October  1, 1999. 

For  more  information,  contact  Mary  Arnold  Flemlinger, 

NAA  Foundation,  1921  Gallows  Road.  Suite  600,  Vienna,  VA 
22182.  Phone  (703)  902-1729.  Fax  (703)  902-1735. 

E-mail  arnom@naa.org.  Wej3  site  www.naa.org/foundation 


Lincoln  Millstein 

VP  for  New  Media,  The  Boston  Globe; 
CEO  of  boston.com 


CAREER  TRACK 

Newsroom  veteran  and  business  executive  from 
the  newspaper  publishing  side,  who  became  a 
new-media  pioneer. 

JOB  DESCRIPTION 

Helped  launch  the  Globe's  major  interactive  venture, 
boston.com,  in  1995.  He  now  heads  this  fully  operational 
subsidiary  company  of  90  people  that  beats  its  budget  "■! 
projections  every  year.  As  VP  for  New  Media,  he  also  helps 
develop  and  implement  the  Globe's  interactive  strategy. 

WORDS  OF  PRAISE  FROM  HIS  BOSS 

Steve  Taylor,  executive  VP,  The  Boston  Globe:  "Lincoln  is 
one  of  the  Globe's  executive  'stars.'  His  creativity  and  intellectual 
foresight  set  him  apart,  even  among  his  talented  peers." 

LINCOLN  MILLSTEIN  ON  THE  McCORMICK  FELLOWSHIP 

“Leadership  skills  can  be  enhanced  through  training.  The 
fellowship  provides  an  opportunity'to  gain  insight  and  knowledge 
that  will  make  me  a  more  effective  leader  for  my  company.  The 
opportunity  to  do  this  four  times  in  1999  under  the  aegis  of  New 
Directions  for  News  and  the  McCormick  Fellowship  Program  was 
too  good  to  pass  up.” 
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Goss’  money  matters 

Manufacturer  may  exit  Chapter  1 1  within  months 


by  Jim  Rosenberg 

Agreement  among  Goss  Graphic 
Systems’  principal  stockholder, 
noteholders,  and  banks  led  to  a 
prearranged  Chapter  1 1  proceeding  July  30 
in  U.S.  Bankruptcy  Court  in  Delaware. 

For  more  than  a  year,  Goss  has  experi¬ 
enced  problems  related  to  finances,  person¬ 
nel,  labor,  capacity,  and  computer  systems. 
The  company  says  the  financial  restructur¬ 
ing  under  Chapter  1 1  should  conclude  ef¬ 
forts  to  find  and  fix  the  difficulties  it  has 
faced  {E&P,  March  20,  April  17).  No  jobs 
were  eliminated  and  layoffs  are  not  anticipa¬ 
ted.  says  marketing  director  Barbara  Gora. 

Holders  of  more  than  two-thirds  of  the 
company’s  12%  senior  subordinated  notes 
due  in  2006  agreed  to  exchange  the  $225 
million  principal  amount  of  notes  outstand¬ 
ing  for  new  notes  issued  at  half  that  amount, 
as  well  as  for  certain  new  company  stock. 

Lenders  of  $200  million  in  revolving 
credit  and  principal  stockholder  Stoning- 
ton  Partners  will  together  supply  Goss  with 
an  extra  $100  million.  To  provide  enough 
working  capital  to  ensure  nonnal  operation 
during  the  restructuring,  some  bank 
lenders  and  Stonington  also  committed  up 
to  $50  million  in  interim  financing. 

Jim  Sheehan,  Goss  chairman  since  De¬ 
cember  and  its  CEO  since  Robert  Kuhn’s 
departure  in  March,  says  he  expects  the 
company  to  emerge  from  Chapter  1 1  with¬ 
in  several  months.  During  that  time,  he 
adds,  the  agreement  allows  “uninterrupted 
service”  to  customers.  Goss  also  says  all 
creditors’  claims  “will  either  not  be  im¬ 
paired  or  will  be  paid  in  full  over  time.” 

The  printing  equipment  manufacturer 
bought  from  Rockwell  International  in 
1996  has  approximately  two-thirds  of  the 
North  American  market  for  large  and  small 
web-offset  newspaper  presses.  It’s  had  a 
long-standing  presence  in  East  Asia  and 
Europe.  It  finally  cracked  the  Gennan  mar¬ 
ket  last  year  with  the  sale  of  a  shaftless, 
70,000  Uniliner  press,  built  at  its  Nantes, 
France,  plant  with  a  short  cutoff  suitable 
for  central  Europe’s  popular  Berliner-for- 
mat  editions. 

Besides  a  large  order  from  the  New  York 
Post,  recent  projects  include  major  additions 
to  press  lines  for  two  big  customers.  “We’re 
waiting  for  the  units  to  arrive,”  says  Dick 
Ruble,  printing  operations  director  at  the 

1  2 


Star  Tribune  in  Minneapolis,  where  Goss’ 
difficulties  delayed  unit  installations  from 
June  until  late  this  month.  Nevertheless, 
Goss  installers  and  Masthead  erectors  tell 
Ruble  they  can  make  the  original  operating 
target  of  mid-October.  All  other  iron  is 
ready:  connecting  frames  are  on  site,  Y 
columns  are  standing,  and  sole  plates  are  in. 

“All  the  contracts  that  we  signed  are  still 
on  the  books,”  says  Gora.  “We  are  in  the 
process  of  jump-starting  our  plants,”  she 
continues,  adding  that  it  takes  a  couple  of 
weeks  to  “get  in  sync”  with  customers  and 
suppliers  —  which  Goss  has  directly  con- 


by  Mark  Fitzgerald 

The  Black  Voice  News  is  suing  its 
hometown  of  Riverside,  Calif.,  over 
a  news-rack  ordinance  it  says  is 
unconstitutional  and  being  selectively 
enforced  against  the  black-owned  weekly. 

Black  Voice  News  editor  and  co-pub¬ 
lisher  Cheryl  R.  Brown  says  the  paper 
never  had  a  problem  complying  with  the 
4-year-old  ordinance  until  it  began  ag¬ 
gressive  coverage  of  a  racially  charged 
shooting  by  local  police  this  spring. 

The  ordinance  sets  out  a  uniform  design 
for  stands  and  requires  newspapers  to 
apply  for  annual  pennits.  which  are  issued 
without  a  fee. 

“In  April,  the  city  started  sending  us  let¬ 
ters  saying  we  needed  to  take  out  $1  mil¬ 
lion  worth  of  insurance  on  our  news 
racks,”  she  says.  “Then  they  started  saying 
all  the  racks  had  to  be  bolted.” 

Those  requirements  are  not  enforced 
against  other  papers  which  have  racks  in  the 
city,  the  Black  Voice  News  lawsuit  alleges. 

Negotiations  between  Mayor  Ron 
Leveridge  and  co-publisher  Hardy  L. 
Brown  seemed  to  be  promising,  but  prob¬ 
lems  with  the  racks  continued,  Cheryl 
Brown  says. 

After  slapping  warning  signs  on  the 
racks,  the  municipality  in  July  impounded 
all  the  paper’s  racks  around  the  city, 
Cheryl  Brown  says.  She  adds  the  city 


tacted  since  it  sought  Chapter  1 1  protection. 

Gora  says  Goss  probably  won’t  study 
its  research  and  development  budget  until 
it  is  beyond  the  initial  stage  of  reorganiza¬ 
tion.  Nevertheless,  Goss  is  moving  ahead 
with  enabling  technologies  —  such  as  sin¬ 
gle-fluid  lithography  —  of  its  Adopt  digi¬ 
tal  offset  printing  project. 

European  and  Asian  Goss  subsidiaries 
are  not  included  in  the  proceedings,  are 
“not  affected  at  all”  by  them,  and  “have 
never  been  the  problem,”  Gora  says.  In 
addition  to  the  upgrades  and  expansions  in 
the  United  Kingdom  (E&P,  July  17),  Goss 
recently  sold  everything  from  a  Com¬ 
munity  press  to  an  Irish  paper  to  a 
Universal  70  to  a  major  Spanish  printer. 

Recent  orders  for  various  single-wide 
presses  came  from  India.  Scandinavia,  and 
Central  America. 


acknowledges  taking  a  dozen  racks,  which 
were  returned  a  few  days  later,  but  says  the 
paper  had  26  racks  in  Riverside.  The  week¬ 
ly  has  a  total  distribution  of  about  8,0(K), 
divided  roughly  in  half  between  paid  circu¬ 
lation  and  free  distribution. 

Publicity  about  the  situation  apparently 
encouraged  vandals,  who  marred  the  racks 
with  racist  graffiti  and  blocked  coin  slots 
with  washers  and  glues,  Cheryl  Brown  says. 

The  lawsuit  filed  in  early  August  in  U.S. 
District  Court  in  Riverside  seeks  to  over¬ 
turn  the  ordinance. 

Richard  Terzian,  who  is  representing  the 
city  of  Riverside  in  the  lawsuit,  says  the 
ordinance  “follows  the  pattern”  of  munici¬ 
pal  news-rack  ordinances  around  the  coun¬ 
try  that  have  been  upheld  by  the  U.S. 
Supreme  Court. 

“It  is  not  being  selectively  enforced,” 
Terzian  says.  “The  main  problem  with 
Black  Voice  News  is  they  are  not  willing  to 
provide  the  level  of  insurance  required.” 
He  says  the  ordinance  demands  proof  of 
$500,000  liability  insurance  on  racks.  No 
other  paper  has  joined  Black  Voice  News 
in  lawsuit. 

“We’ve  had  no  problem  with  it,”  says 
Robert  Perona.  vice  president  of  circula¬ 
tion  for  The  Press-Enterprise  in  Riverside. 
Perona  says  the  162,0(X)-circulation  daily 
does  not  take  out  a  separate  liability  policy 
for  racks  because  they  are  covered  under 
its  umbrella  insurance  policy.  |H 


Black  Voice  sounds  off 

Riverside,  Calif.,  news-rack  ordinance  spurs  lawsuit 
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J-school  grads  enter 
a  raging  bull  market 

Survey  says  industry’s  starting  salaries  highest  ever 


by  Matt  Vi  llano 

Newspaper  circulation  might  be  down, 
but  there  never  has  been  a  better  time 
to  enter  the  industry,  according  to  a 
survey  released  by  the  University  of 
Georgia’s  James  M.  Cox  Jr.  Center  for 
International  Mass  Communication  Training 
and  Research  in  Athens,  Ga. 

The  12th  annual  survey  documents  con¬ 
tinuing  improvement  in  the  labor  market 
for  graduates  of  journalism  and  mass  com¬ 
munication  programs  around  the  country. 
At  a  median  of  $24,000,  entry-level 
salaries  in  Journalism  jobs  are  higher  than 
they’ve  ever  been,  and  more  than  80%  of 
the  survey’s  2,691  respondents  had  at  least 
one  job  offer  upon  graduation.  What’s 
more,  the  employment  gap  between  minor¬ 
ity  and  non-minority  graduates  (6%)  is  the 
smallest  it  has  been  since  1993. 

Lee  Becker,  director  of  the  survey, 
describes  the  results  as  uplifting,  and  many 
of  his  colleagues  in  the  industry  agree. 

But  while  academics  and  industry 
experts  say  they  are  encouraged  by  these 
findings,  some  also  wonder  whether  the 
statistics  reveal  an  accurate  and  complete 
picture  of  the  journalism  world  today. 

Cynthia  Rawitch  is  one  such  skeptic. 
Rawitch,  chairperson  of  the  department  of 
journalism  at  California  State  University  in 
Northridge,  says  that  although  some  1998 
graduates  earn  $24,000,  not  every  j-school 
grad  should  expect  to  start  at  that  salary. 

“That  figure  would  be  an  astronomical 
amount  for  students  going  to  work  in  alter¬ 
native  weeklies  or  at  dailies  in  small  cities 
and  towns,”  Rawitch  says. 

Conversely,  students  who  go  from  the 
classroom  to  the  newsroom  of  a  large  met¬ 
ropolitan  daily  can  expect  to  earn  more.  On 
the  rare  occasions  he  hires  entry-level  can¬ 
didates,  Tom  Rawlins,  senior  editor  at  the 
St.  Petersburg  (Fla.)  Times,  pays  as  much 
as  $10,(XK)  more  than  the  median  estab¬ 
lished  by  the  1998  survey. 

Rawlins  says  he’s  hopeful  that,  with 
salaries  on  the  rise,  newspapers  like  his  will 
be  able  to  hold  onto  young  reporters  who 
might  go  elsewhere  for  more  money.  “I’ve 
long  thought  this  is  an  industry  with  a  great 
tendency  to  shoot  itself  in  the  foot,”  says 


Rawlins.  “When  our  journalism  schools  turn 
out  great  people,  they  end  up  leaving  the 
business  because  they  can’t  earn  a  decent 
living  working  for  a  paper.  Maybe  now,  with 
statistics  like  these,  that  all  will  change.” 

According  to  the  survey  results,  salary 
isn’t  as  important  to  minority  graduates  as 
employment  itself 

“Thanks  to  organizations  such  as  the 
[American  Society  of  Newspaper  Editors], 
there’s  been  a  renewed  effort  in  recent 
years  to  hire  more  minorities,”  says  Steve 
Lacy,  acting  director  of  the  school  of  jour¬ 
nalism  at  Michigan  State  University  in 
East  Lansing,  Mich.  Even  so,  he  adds,  the 
survey  results  “make  you  wonder  how  far 
we’ve  really  come.” 

Still  other  academics  see  the  discrepancy 
in  employment  rates  of  minority  and  non¬ 
minority  graduates  as  a  positive. 

Will  Norton,  dean  of  the  college  of  jour¬ 
nalism  and  mass  communications  at  the 
University  of  Nebraska  in  Lincoln,  Neb., 
says  that  because  companies  in  other 


industries  lure  minorities  from  the  journal¬ 
ism  field  with  high-paying  jobs,  the  full¬ 
time  employment  rate  of  minority  gradu¬ 
ates  in  journalism  suffers. 

“If  you  were  offered  $24,000  to  be  one  of 
the  only  minorities  in  a  newsroom  or 
$40,(X)0  to  work  in  a  diverse  environment 
somewhere  else,  which  would  you  choose?” 
Norton  asks.  “I’d  say  this  statistic  says  more 
about  the  choices  afforded  to  minority  stu¬ 
dents  than  the  choices  they’re  denied.” 

Regardless  of  how  many  minority  and 
non-minority  graduates  enter  the  industry 
after  j-school,  only  20%  of  survey  respon¬ 
dents  indicate  they  plan  to  retire  as  jour¬ 
nalists,  down  slightly  (21%)  from  1997. 

Mary  Kay  Blake,  vice  president  for  part¬ 
nerships  and  initiatives  for  the  Freedom 
Forum  in  Arlington,  Va.,  says  executives 
should  view  this  statistic  as  a  reason  to 
rethink  the  proposition  that  journalists  must 
commit  to  the  industry  for  a  lifetime. 

“Demographers  have  been  telling  us  for 
a  while  that  the  average  adult  will  have 
between  four  and  six  careers  in  [his  or  her] 
lifetime,”  Blake  says.  “It  could  be  quite 
healthy  for  newspapers  to  adhere  to  this  as 
well.  [Papers]  could  have  people  come  in 
for  five  or  six  years,  then  work  in  other 
fields  and  experience  the  industry  as  read¬ 
ers.  When  these  people  come  back  to  jour¬ 
nalism,  just  think  —  they’d  be  able  to 
make  it  truly  responsive.”  H 


New  Buffalo  News  editor 
to  focus  on  investigations 


by  Lucia  Moses 

The  Buffalo  (N.Y.)  Nevi’s' 
new  editor  isn’t  the  first 
woman  to  run  a  major 
U.S.  newsroom,  but  at  42, 
she’s  believed  to  be  the 
youngest,  according  to  the 
American  Society  of  News¬ 
paper  Editors  (asne),  which 

ranked  her  among  the  14  - 

women  in  the  top  editor  jobs  at  Margaret  Sullivan 
the  1(X3  biggest  papers. 

Margaret  Sullivan  replaces  Murray  B.  sibh 
Light,  who  retires  Sept.  19  after  50  years  A 
with  the  paper.  Sullivan  says  while  she  to  tl 
considers  the  asne  finding  interesting,  “I  -  tent 
don’t  want  to  be  too  focused  on  that  as  a  buff 
distinction  but  more  on  what  qualities  I  cide 
can  bring  to  the  paper.”  othe 

Like  her  predecessor,  Sullivan  is  a  vet-  Sull 


eran  of  the  News,  which  is 
owned  by  Warren  Buffett’s 
Berkshire  Hathaway  INC.  The 
Buffalo  native  started  as  a 
News  reporter  in  1980,  rising 
to  managing  editor  19  months 
ago.  As  the  top  editor,  she 
plans  to  continue  her  efforts  to 
beef  up  the  paper’s  local 
I  investigative  reporting.  “I 

- '  think  that’s  what  local  news- 

ivan  papers  must  do  more  and  more 
to  make  themselves  indispen- 
sible,”  she  says. 

Also  look  for  the  paper,  a  latecomer 
to  the  Internet,  to  put  its  editorial  con¬ 
tent  online  by  early  fall  at  http://www. 
buffnews.com.  “The  company  has  de¬ 
cided  to  take  its  time  and  learn  what 
other  papers  have  done,  and  get  it  right,” 
Sullivan  says.  Hi 
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It’s  not  easy  being  green 

Still,  SEJ  hasn’t  had  a  hard  time  exceeding  expectations 


by  John  Palen 

When  a  handful  of  environmental 
journalists  met  in  December 
1989  in  Washington,  to  talk  about 
forming  an  organization,  they  had  in  mind  a 
support  group  for  working  reporters  and 
editors,  something  they  could  run  out  of 
their  desks  at  work.  They  thought  they 
might  eventually  get  250  members. 

Now,  heading  toward  its  second  decade, 
the  Society  of  Environmental  Journalists 
(SEJ)  has  a  roster  of  1 , 100  and  an  annual  bud¬ 
get  of  $400, 0(X).  Three  full-time  staff  mem¬ 
bers  oversee  an  operation  that  includes  a 
quarterly  journal,  widely  used  online  ser¬ 
vices,  and  high-profile  national  conferences. 

SEJ’s  next  national  conference,  set  for 
Sept.  16-19  at  the  University  of  California  at 
Los  Angeles,  will  feature  David  Brower  — 
founder  of  Friends  of  the  Earth,  the  League 
of  Conservation  Voters,  and  the  Earth  Island 
Institute  —  as  the  keynote  speaker. 


For  all  its  success,  SEJ  is  not  problem- 
free,  leaders  acknowledge.  One  challenge 
is  to  reduce  dependence  on  the  ups  and 
downs  of  grant  funding.  Another  is  to  sta¬ 
bilize  leadership  at  a  time  when  those 
who  pioneered  the  organization  are  mov¬ 
ing  on.  A  third  is  to  bolster  membership  in 
newsrooms. 

Still,  SEJ  has  made  a  place  for  itself. 
Remarkably,  success  came  even  while  it 
relinquished  some  growth  possibilities. 
Public-relations  people  or  lobbyists  can’t 
belong,  and  SEJ  doesn’t  take  money  from 
nonmedia  corporations  or  activist  groups. 
Founders  wanted  the  organization  to  be  — 
and  be  seen  to  be  —  independent. 

“Our  feeling  is  that  our  only  cachet  is  that 
we  are  a  group  of  independent  journalists,’’ 
says  Michael  Mansur,  the  SEJ  president  who 
is  environmental  editor  for  The  Kansas  City 
Star.  “We  want  to  safeguard  that.” 

The  early  clamor  to  join  the  group  sur¬ 
prised  its  founders,  who  discovered  people 


misrepresenting  themselves  to  get  in. 
Lawyers  in  environmental  litigation,  for 
example,  would  apply  without  mentioning 
what  they  did  for  a  living. 

“We  never  envisioned  that  it  would  be 
so  desirable  to  be  in  the  organization,” 
recalls  former  USA  Today  reporter  Rae 
Tyson,  an  original  board  member. 

The  idea  for  SEJ  came  from  retired 
Scripps  Howard  executive  David  Stolberg, 
who  was  administrator  of  the  Edward  J. 
Meeman  Awards  for  environmental  report¬ 
ing.  Key  early  figures  included  Tyson,  Bob 
Engelman  of  Scripps  Howard,  Teya  Ryan 
of  Turner  Broadcasting,  Noel  Grove  of 
National  Geographic,  and  Jim  Detjen  of 
The  Philadelphia  Inquirer,  who  became 
SEJ’s  founding  president. 

According  to  Detjen,  SEJ  grew  out  of  a 
grass-roots  movement  to  improve  the 
“accuracy,  quality,  and  visibility  of  envi¬ 
ronmental  journalism.”  By  the  first  national 
conference  in  autumn  1990  in  Boulder, 
Colo.,  grass-roots  interest  was  outstripping 
expectations.  A  surprising  250  people 
attended.  Many  had  taken  personal  days 
and  paid  their  own  way. 

Soon,  SEJ  headquarters  moved  from  a 
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drawer  in  Detjen's  desk  to  a  converted  res¬ 
idence  in  Philadelphia’s  Chestnut  Hill 
neighborhood.  Staff  was  hired,  including 
executive  director  Beth  Parke. 

One  of  Parke’s  tasks  has  been  to  raise 
money.  Funders  have  included  the  W.  Alton 
Jones,  Charles  Stewart  Mott,  George  Gund, 
Geraldine  Dodge,  and  William  and  Flora 
Hewlett  foundations,  the  Richard  and 
Rhoda  Goldman  Fund,  and  media-related 
organizations  such  as  the  John  S.  and  James 
L.  Knight  Foundation,  the  Freedom  Forum, 
and  the  Turner  Foundation. 

Grant  funding  is  cyclical,  Parke  ob¬ 
serves.  Faced  with  staff  and  program  cuts 
two  years  ago,  SEJ  is  flush  today,  but  would 
like  to  find  ways  to  stabilize  income,  thus 
increasing  its  ability  to  stay  independent. 
Establishing  an  endowment  is  one  option, 
she  says. 

Detjen  provided  early  leadership  stabili¬ 
ty.  He  headed  SEI  until  1994,  when  his 
Michigan  State  University  appointment 
made  him  ineligible.  (Academic  and  asso¬ 
ciate  members  can’t  vote  or  hold  office.) 
Since  then,  no  president  has  served  more 
than  two  years,  and  most  original  members 
are  off  the  board. 


SEJ  is  working  on  the  problem.  It  is  seek¬ 
ing  longer-term  commitments  from  offi¬ 
cers,  Mansur  says,  and  has  held  retreats  to 
develop  new  leadership,  most  recently  in 
July  in  Montana.  Mansur  says  he  is  willing 
to  serve  another  term. 

Mansur  may  represent  the  direction  SEJ  is 
heading.  He  says  he  got  into  environmental 
reporting  not  so  much  because  of  concern 
about  the  environment,  but  because  the  beat 
was  full  of  investigative  opportunities. 

Another  challenge  is  nurturing  sign-ups 
and  re-ups.  While  membership  doubled 
since  1991,  most  growth  has  come  from 
academics  and  free-lancers,  many  of  them 
part-time.  There’s  a  fear  that  the  core  mem¬ 
bership  may  eventually  feel  outnumbered. 

SEJ  deals  with  that  concern  through 
active  recruiting.  Outreach  workshops  have 
been  held  in  newsrooms  in  Ventura,  Calif., 
Myrtle  Beach,  S.C.,  and  Fort  Wayne,  Ind., 
as  well  as  at  WWOR-TV  in  the  New 
York/New  Jersey  market.  Interested  editors 
should  contact  SEJ,  whose  Web  site  address 
is  http:/Avw\v.sej.org.  Those  interested  in 
attending  SEl’s  September  national  confer¬ 
ence  can  find  information  about  it  at  the 
same  Web  site.  §■ 


Legal  newspaper 
puts  the  kibosh  on 
contempt  charge 

The  Los  Angeles  Daily  Journal  printed 
a  story  Aug.  18  about  a  lawsuit  that  was 
mi.stakenly  unsealed,  after  a  judge  re¬ 
moved  a  court  order  barring  the  story’s 
publication. 

The  legal  newspaper  was  planning  a 
story  for  Aug.  13,  but  was  blocked  by  a 
restraining  order  issued  the  day  before. 
The  weekday  paper,  with  25.(X)0  readers 
in  Los  Angeles  and  San  Francisco,  faced 
a  contempt-of-court  charge  for  printing 
the  story. 

The  story  concerned  a  civil  lawsuit  filed 
by  the  Auto  Club  of  Southern  California 
against  28  people,  including  several 
lawyers.  Daily  Journal  editor  Katrina 
Dewey  says.  The  suit  was  filed  June  8  and 
temporarily  sealed  under  state  law  covering 
certain  insurance-related  cases  to  give  the 
government  a  chance  to  decide  if  it  wants  to 
Join  the  suit.  A  Daily  Journal  reporter 
found  out  about  the  case  and  contacted 
defendants.  —  Lucia  Moses 
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Thomson,  USA  Today 
forge  a  partnership 


by  Lucia  Moses 

Thomson  Newspapers  recognizes 
that  some  readers  also  want  more 
national  and  international  news 
than  its  small-  to 
medium-size,  locally 
focused  newspapers 
can  provide. 

It’s  found  a  solu¬ 
tion;  selling  subscribers  a  national 
newspaper  along  with  the  local  paper. 

Under  a  newly  formed  partnership  with 
USA  Today,  Thomson  buys  copies  of  the 
Gannett  Co.  Inc.  flagship  and  delivers  it 
using  its  own  carriers. 

In  April,  Thomson  tried  out  the  pro¬ 


t  USA 
TODAY 


gram  at  The  Dothan  Eagle,  a  35,000-cir¬ 
culation  daily  in  southeastern  Alabama. 
After  the  Eagle  signed  up  330  readers, 
double  expectations,  Thomson,  with  49 
U.S.  dailies,  started  last  week  to  piggy¬ 
back  USA  Today  with  its  Bridgeport- 
based  Connecticut  Post,  a  78,000- 
circulation  daily,  and  the  company  is 
looking  at  doing  more. 

“I  would  like  to  see  it  roll 
out  in  eight  or  1 0  loca¬ 
tions  by  the  end  of  the 
-  -  year,”  says  Gayle  Pry- 

NEW9APERS  or,  Thomson  News¬ 
papers’  vice  president  for  circulation. 

According  to  Thomson,  the  USA 
Today  partnership  won’t  cause  it  to 


change  its  own  editorial  content. 

“The  local  paper  stays  the  same,” 
Pryor  explains.  “This  is  just  an  add-on.” 

Thomson’s  hopes  for  the  program  are 
twofold:  to  increase  prepaid  subscriptions 
(the  joint  subscription  package  requires 
upfront  payment)  and  add  value  to  its 
local  papers. 

“USA  Today’s  not  a  competitor  to  The 
Dothan  Eagle,"  says  Roger  Underwood, 
circulation  director  at  the  Eagle.  “We  have 
the  best  local  paper  in  Dothan,  Alabama, 
but,  when  it  comes  to  a  national  newspa¬ 
per,  USA  Today  does  the  best  job.” 

USA  Today  isn’t  the  first  national  news¬ 
paper  to  team  up  with  local  papers.  The 
New  York  Times  Co.,  as  part  of  its  national 
expansion  push,  has  been  striking  deals 
with  regional  newspapers  and  third-party 
distributors  to  increase  home  delivery  of  its 
national  edition.  The  New  York  Times  now 
has  home  delivery  in  1 79  markets,  general¬ 
ly  near  one  of  its  10  print  sites,  although  the 
Times  recently  reached  an  agreement  to 


E&P  STOCKWATCH 


E&P's  Stockwatch  is  updated  daily  at  hup://ww\v.inediuin(o.coin/stcKks. 


NET  PERCENT 

INDEX  VALUE  CHANGE  CHANGE 

NET  PERCENT 

INDEX  VALUE  CHANGE  CHANGE 

E&P  Newspaper  Stock  Index  1081.86  8.24  0.76% 

E&P  TV/Cable  Stock  Index  1073.11  8.90  0.84% 

E&P  Internet  Stock  Index  1236.53  27.31  2.21% 

Dow  Jones  Industrial  Average  10991.38  203.99  1.89% 

E&P  Magazine  Stock  Index  1008.39  -2.02  -0.20% 

NASDAQ  2657.73  92.75  3.62% 

E&P  Radio  Stock  Index  1117.74  3.80  0.34% 

S&P500  1332.84  30.91  2.37% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Aug.  18. 


COMPANY  NAME  SYMBOL 

CLOSE 

8/18/99  8/11/99 

NET 

CHANGE 

PERCENT 

CHANGE 

YTD  NET 
CHANGE 

YTD% 

CHANGE 

52  WEEK 
HIGH  LOW 

‘WEEKLY 

VOLUME 

Belo 

BLC 

19.38 

19.38 

0.00 

0.00% 

-0.56 

-2.82% 

24.50 

13.93 

682,100 

Central  Newspapers 

ECP 

42.38 

40.25 

2.13 

5.28% 

6.66 

18.64% 

43.37 

27.37 

309,600 

Dow  Jones  &  Co 

DJ 

51.31 

50.25 

1.06 

2.11% 

3.19 

6.62% 

56.37 

41.56 

802,500 

E.W.  Scripps 

SSP 

48.94 

48.81 

0.13 

0.26% 

-0.81 

-1.63% 

53.00 

38.50 

111,500 

Gannett  Co 

GCI 

70.50 

68.69 

1.81 

2.64% 

6.00 

9.30% 

77.00 

47.62 

1,670,300 

Harte-Hanks  Inc 

HHS 

23.94 

23.75 

0.19 

0.79% 

-4.56 

-16.01% 

29.25 

17.37 

777,600 

Hollinger  Inti  Inc 

HLR 

11.31 

10.19 

1.13 

11.04% 

-2.63 

-18.83% 

16.81 

9.81 

1,273,400 

Journal  Register 

JRC 

18.25 

16.25 

2.00 

12.31% 

3.25 

21.67% 

23.00 

11.37 

93,400 

Knight  Ridder  Inc 

KRI 

53.50 

52.81 

0.69 

1.30% 

2.38 

4.65% 

56.93 

40.50 

1,301,700 

Lee  Enterprises 

LEE 

29.88 

29.56 

0.31 

1.06% 

-1.63 

-5.16% 

31.50 

21.81 

138,600 

McClatchy  Co 

MNI 

35.25 

34.63 

0.63 

1.81% 

-0.13 

-0.35% 

38.75 

24.93 

111,200 

Media  General 

MEG.A 

48.19 

47.19 

1.00 

2.12% 

-4.81 

-9.08% 

59.50 

33.87 

260,900 

New  York  Times 

NYT 

37.50 

36.56 

0.94 

2.56% 

2.81 

8.11% 

40.43 

20.50 

1,114,100 

Pulitzer  Inc 

PTZ 

43.88 

44.63 

-0.75 

-1.68% 

1.38 

3.24% 

48.56 

39.87 

71,600 

Thomson  Corp 

TOC 

43.95(a) 

43.35(a) 

0.60 

1.38% 

12.33 

38.97% 

NA 

NA 

346,898 

Times  Mirror 

TMC 

59.88 

58.31 

1.56 

2.68% 

3.88 

6.92% 

63.31 

48.93 

218,700 

Tribune  Co 

TRB 

91.25 

85.38 

5.88 

6.88% 

25.25 

38.26% 

90.18 

44.75 

2,324,500 

Washington  Post 

WPO 

557.25 

545.25 

12.00 

2.20% 

-20.69 

-3.58% 

594.50 

481.31 

31,400 

‘Number  of  shares  traded 

(a) 

Canadian  dollars 

Source:  Nordby  International  Inc.  (nordby.com).  Boulder.  Colo. 
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have  the  paper  printed  at  The  Arizona  Republic's  print  site  for 
delivery  in  the  Phoenix  and  Tucson  markets. 

The  Thomson-f/SA  Today  partnership,  meanwhile,  originated 
with  Thomson.  Pryor  says  the  idea  came  out  of  a  focus  group. 
That’s  where  his  background  —  10  years  working  in  circulation 
for  Gannett  newspapers  —  came  in.  Pryor  knew  USA  Today  did 
joint  buys  with  Gannett  papers,  and  took  the  idea  to  USA  Today, 
with  its  circulation  of  2.3  million. 

For  both  papers  to  count  as  paid  under  Audit  Bureau  of 
Circulations  rules,  Thomson  must  charge  the  basic  price  of  the 
more  expensive  of  the  two  papers  and  at  least  30%  of  the  price 
of  the  other  paper.  To  meet  those  rules.  The  Dothan  Eagle 
charges  subscribers  $16.90  a  month  for  both  papers,  an  intro¬ 
ductory  rate  that  will  eventually  go  up,  Underwood  says. 

Thomson  has  high  hopes  for  the  program,  and  is  looking  at 
implementing  it  at  some  of  its  Midwestern  papers.  Like  real 
estate,  location  is  key:  the  papers  need  to  be  near  enough  to  one 
of  USA  Today’s  33  print  sites  to  ensure  timely  delivery.  Thomson 
also  is  targeting  markets  where  USA  Today  is  delivered  by  mail 
and  a  subscriber  base  already  exists. 

D.J.  expects  charge,  layoffs 

Dow  Jones  &  Co.  expects  to  cut  more  production  jobs  at  The 
Wall  Street  Journal  and  take  another  charge  against  earnings  in 
the  second  half  of  1999. 

The  charge,  announced  in  a  quarterly  filing  with  the  Securities 
and  Exchange  Commission,  is  expected  to  be  modest  and  relat¬ 
ed  to  the  ongoing  conversion  to  electronic  pagination  at  the 
Journal,  Dow  Jones’  flagship. 

Valerie  Gerard,  Dow  Jones’  director  of  investor  relations,  says 
it’s  too  soon  to  say  when  and  how  many  layoffs  would  occur. 

Dow  Jones  already  had  announced  that  it  would  lay  off  70 
production  workers  at  the  Journal  and  that  it  recorded  a  $2.8 
million  pre-tax  charge  ($1.6  million  after  taxes)  in  the  second 
quarter  of  1999  for  severance  payments  related  to  the  conver¬ 
sion.  Dow  Jones  had  anticipated  a  $5  million  charge  in  the  sec¬ 
ond  quarter. 

Dow  Jones  has  shed  350  employees,  or  4.2%  of  its  work 
force,  in  the  past  year,  primarily  through  voluntary  severance  at 
the  Journal  and  Ottaway  community  newspapers.  As  of  June  30, 
the  company  employed  8,400  people. 

New  E&P  stock  table 

Starting  with  this  issue.  Editor  &  Publisher's  newspaper  stock 
table,  located  on  the  facing  page,  includes  more  detailed  stock 
information  for  publicly  traded  newspaper  companies,  as  well  as 
comparison  data  for  the  media  industry. 

New  in  the  chart  are  indices,  allowing  readers  to  compare 
newspaper  companies’  performance  with  other  media  segments 
and  major  market  indices. 

More  information  is  available  on  Editor  &  Publisher  Co.’s 
Web  site,  E&P  Interactive,  at  littp;//vv\vw. mediainfo.com.  The 
site  now  provides  real-time,  customized  information  designed  to 
let  viewers  keep  tabs  on  the  news  industry.  Visitors  can  get  finan¬ 
cial  news  and  detailed  quotes  for  individual  stocks,  and  see 
which  stocks  are  gaining,  declining,  and  most  active. 

Data  are  supplied  by  Nordby  International  Inc.,  the  publisher 
of  stock  tables,  stock  indices,  and  other  financial  data  that  was 
acquired  earlier  this  month  by  CNET  Inc. 
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attention  or  e-mailed  to  newspeople@mediainfo.com. 

LETTERS/ARTICLE  SUBMISSIONS 

■  Please  include  your  name,  company  affiliation  and/or 
residence,  and  phone  number  (for  verification)  on  letters 
intended  for  publication.  Please  send  to  “Letters 

to  the  Editor’’  or  e-mail  them  to  letters@mediainfo.com. 

■  Submit  (nonretumable)  queries  for  “Shop  Talk  at  Thirty”  to 
Steve  Yahn.  E-mail:  shoptalk@mediainfo.com 

E&P  ARCHIVES 

■  Online  access  to  E&P  magazine  archives  and  our  entire  Web 
site  archives  -  Editor  &  Publisher  Interactive  -  is  available  at 
http://archives.mediainfo.com.  Charges  are  outlined  on  our 
Web  site  or  call  our  new  media  division  at  Ext.  505. 

■  Editor  &  Publisher  is  available  in  microfilm  and  electronic 
product  form  from  UMl,  300  N.  Zeeb  Road.  P.O.  Box  1346, 
Ann  Arbor,  MI  48106-1346.  Phone:  (800)  521-0600. 

EDITORIAL  REPRINTS/PERMISSIONS 

■  To  order  reprints  of  articles,  contact  Reprint  Services. 

Phone:  (651)  582-3800. 

■  To  obtain  permission  to  use  any  part  of  E&P,  contact 
editorial  services  coordinator  Charmaine  Bailey  at  Ext.  231. 
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■  New  subscriptions,  renewals,  subscription  payments,  change 
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■  Editor  &  Publisher  occasionally  allows  selected  companies  to 
send  mail  to  our  subscribers.  If  you  would  rather  not  receive 
these  mailings,  please  send  your  current  mailing  label  or  an 
exact  copy  to  Editor  &  Publisher,  Circulation  Dept. 

■  The  comprehensive  database  of  the  “Editor  &  Publisher 
International  Year  Book”  is  available  in  hard  copy, 

CD-ROM,  and  customized  lists  on  labels  or  disk. 

Contact  our  CD-ROM/database  representative  at  Ext.  172. 
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on  our  Web  site.  Editor  &  Publisher  Interactive, 
http://www.mediainfo.com. 
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magazine  sellers  across  the  country.  For  a  complete  list 
of  sales  locations,  please  see  our  E6fP  Web  site, 
http://www.mediainfo.com/getEP.htm. 
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E&?  VIEWPOINT 


Read  his  lips: 
‘Circulation’ 

Maybe  Times  Mirror  Co.  chairman  and  CEO  Mark  H.  Willes  knows  something 
many  newspaper  executives  have  either  forgotten  or  given  up  on:  that,  if  pro¬ 
moted  properly,  circulation  revenue  can  be  a  big  growth  area  for  the  industry. 
Willes  sounds  almost  naive  when  he  claims  his  flagship  Los  Angeles  Times  can  add 
hundreds  of  thousands  of  readers  to  its  1.1 -million  paid-circulation  base  even  though 
it  has  been  struggling  to  stay  above  the  million  mark  in  recent  years.  After  all,  this  is 
the  era  when  papers  routinely  offset  revenue  lost  from  circulation  declines  by  raising 
advertising  rates. 

But  consider  the  impact  of  a  circulation  run-up  at  the  Times.  Circulation  gains  direct¬ 
ly  affect  income  from  ad  sales,  of  course.  So  circulation  advances  of  any  significant 
size  are  cherished.  But  the  ad  revenue  game  is  almost  strictly  one  of  numbers:  that  is, 
the  “head  count”  —  the  cost  per  thousand  to  potentially  get  an  ad  message  in  front  of 
a  newspaper’s  readers  —  rules. 

Circulation  revenue,  on  the  other  hand,  is  much  more  of  a  workhorse.  Obviously  it 
helps  support  valid  ad  rate  increa.ses.  with  rates  rising  in  sync  with  circulation  gains. 
But  it  also  has  a  lot  to  do  with  the  quality  of  the  product,  reflecting  the  depth,  verve, 
staying  power,  and  overall  personality  of  the  newspaper. 

It  is  when  reflecting  on  the  role  of  quality  in  Willes’  vision  of  circulation  growth  that 
his  belief  in  the  central  role  of  a  strong  product  comes  persuasively  into  play. 

Is  Willes  naive  in  believing  that  if  he  continues  to  substantially  fund  expansion  of 
the  Times'  coverage  of  the  Hispanic  community,  the  paper  will  get  a  handsome,  albeit 
somewhat  long-term,  payback  in  circulation  growth  from  a  Latino  population  that 
ranks  as  one  of  the  top  Hispanic  markets  in  the  country?  We  don’t  think  so. 

Is  Willes  unrealistic  in  believing  that  a  major  commitment  to  carefully  targeting  foreign- 
language  audiences  will  add  a  new  dimension  to  Times  readership?  We  don’t  think  so. 

Is  Willes’  intention  to  mobilize  a  great  army  of  redesign  specialists,  led  by  newspaper 
design  maestro  Roger  Black,  a  costly,  unrewarding  extravagance?  Granted,  research  indi¬ 
cates  that  a  redesign  in  and  of  itself  doesn’t  add  subscribers.  But  at  a  time  when  readers 
have  become  accustomed  to  news  presented  in  exciting,  highly  visual  forms,  again  the 
Times  Mirror  CEO  seems  to  be  headed  in  the  right  circulation-building  direction. 

Is  it  possible  that  Willes’  return  on  investment  (ROl)  for  these  and  other  circulation 
initiatives  will  turn  out  to  be  much  less  productive  than  if  he’d  put  the  money  down 
somewhere  else?  Or  not  spent  the  money  at  all?  If  Times  Mirror  is  committed  to  a 
future  in  the  newspaper  business  —  and  Willes  has  underscored  that  the  company  is  — 
then  again,  we  don’t  think  so. 

“1  do  have  a  sense  of  who  we  are,”  Willes  told  Editor  &  Publisher  marketing  editor 
Joe  Nicholson  not  long  ago.  “What  we  are  ...  is  a  remarkable  newspaper  that  we  hardly 
ever  market.  And  we’ve  got  to  change  that.  The  paper  is  really  so  large  and  complex  that 
we  think  we’ve  got  to  take  individual  pieces  of  it  and  market  it  to  relevant  audiences.” 

As  we  were  saying,  then,  perhaps  Mark  Willes  —  former  vice  chairman  of  market¬ 
ing-minded  General  Mills  —  knows  some  things  many  other  newspaper  executives 
have  either  forgotten  or  given  up  on.  We  think  so. 
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Audit  vs.  survey: 
As  simple  as  ABC 

On  behalf  of  the  Audit  Bureau  of 
Circulations,  I’d  like  to  thank  you  for  giv¬ 
ing  ABC  prominent  mention  in  your  recent 
article  entitled,  “ABC  board  launches  read¬ 
ership  audits”  (July  24,  p.  34).  Reader 
Profile  is  the  product  of  extensive  industry 
collaboration,  and  your  article  thoroughly 
explains  the  various  perspectives  behind 
this  important  initiative. 

I  would  like  to  point  out  one  issue  that 
should  be  clarified  for  your  readers. 
Although  the  title  of  your  article  makes 
explicit  reference  to  "readership  audits','  it 
subsequently  mentions  “ABC  readership  sur¬ 
veys"  in  several  instances  (see  paragraphs  9 
and  12).  While  this  is  a  seemingly  minor 
detail,  it  serves  to  perpetuate  a  mistaken 
belief  held  by  various  media  professionals: 
that  ABC  conducts  actual  readership  research. 
ABC  has  worked  diligently  to  emphasize  that 
we  are  not  in  the  research  business.  Rather, 
we  are  in  the  business  of  verifying  readership 
research  studies  that  meet  abc’s  industry- 
developed  standards. 

Since  this  article  was  published.  ABC  has 
once  again  been  asked  to  explain  what  type 
of  research  “surveys”  we  will  conduct.  To 
help  reinforce  abc’s  intended  role  in  the 
readership  verification  process,  we'd  like  to 

50  YEARS  AGO... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Aug.  13,  1949 

New  York  Times  science  reporter 
William  L.  Laurence  is  credited  with 
helping  discover  a  treatment  for  arthri¬ 
tis  and  rheumatic  fever  using  the  seed 
of  an  African  plant. 


The  credentials  of  the  800-plus 
Washington  correspondents  accredited 
to  the  Hou.se  and  Senate  Press  Galleries 
are  to  be  rechecked,  according  to  the 
Standing  Committee  of  Correspondents. 
The  review  is  in  response  to  a  program 
adopted  by  the  committee  to  ensure 
qualified  correspondents. 


Staffers  of  the  Plainview  (Texas) 
Herald  were  “shocked”  to  discover  a 
man  they  had  reported  electrocuted  had 
been  given  a  last-minute  reprieve.  W. 
Fred  Jones,  convicted  murderer,  was 
granted  a  stay  of  execution  just  before 
entering  the  death  chamber  and  after  the 
Sunday  Herald  had  been  “put  to  bed.” 


request  that  you  print  a  clarification  to  the 
story  in  your  next  issue.  As  always,  we 
greatly  appreciate  your  efforts  to  keep  the 
industry  accurately  informed  at  Reader 
Profile  continues  to  evolve. 

John  R.  Payne 
senior  vice  president 
member  services  and  strategic  planning 
Audit  Bureau  of  Circulations 

Hillary’s  visit 
to  upstate  N.Y. 

I  enjoyed  your  article  in  the  July  17  issue 
of  Editor  &  Publisher  detailing  the  media 
coverage  of  Hillary  [Rodham]  Clinton’s  July 
8  visit  to  Bassett  Healthcare  (p.  50). 

I’m  afraid,  however,  that  you  misquoted 
or,  at  the  very  least,  misunderstood  the 
comments  attributed  to  me.  You  quote  me 
as  saying  that  Bassett  was  the  only  upstate 
teaching  hospital,  which,  of  course,  is  not 
the  case.  What  I.  in  fact,  said  was  that 
Bassett  was  the  only  rural  teaching  hospital 
in  New  York  State. 

While  many  of  my  former  brethren  in 
the  megalopolis  may  be  shocked  to  hear 
this,  there  are  indeed  cities  in  upstate  New 
York.  Urban  refugees  such  as  myself  con¬ 
sider  Cooperstown  to  have  as  little  in  com¬ 
mon  with  Albany  and  Buffalo  as  we  do  with 
the  South  Bronx  and  Hell’s  Kitchen. 

I  suppose  1  could  also  take  issue  with 
your  contention  that  the  visit  had  as  much 
to  do  with  politics  as  health  care,  but,  in  the 
final  analysis,  what  decision  made  by  a 
candidate  doesn’t  have  more  to  do  with  pol¬ 
itics  than  anything  else?  What  I  will  say  is 
that  if  indeed  [Hillary]  Clinton  has  an  inter¬ 
est  in  rural  health  care  in  New  York  State, 
she  most  definitely  came  to  the  right  place. 

I  dare  say  that  most  policy  wonks,  and  even 
Journalists  knowledgeable  about  health  care 
delivery  in  New  York  State,  would  concur 
with  that  statement  regardless  of  their  polit¬ 
ical  affiliation.  Again,  I  did  enjoy  your  arti¬ 
cle  and  am  sorry  that  my  comments  were 
misunderstood. 

Michael  Stein 
vice  president,  external  affairs 
Bassett  Healthcare 

Boy  in  the  bubble 

As  a  Journalist.  I’m  especially  concerned 
about  the  role  of  the  press  in  this  new  age  of 
“Mourning  Tv”  and  “Limbo  Journalism.” 
Media  outlets  are  competing  to  win  ratings 
(read  revenues)  by  seeing  Just  how  far  they  i 


can  lower  the  bar  —  without  getting  hurt 
—  particularly  when  covering  celebrities 
(“Shop  Talk  at  Thirty,”  July  24,  p.  54). 

However,  John  F.  Kennedy  Jr.  knowingly 
lived  “The  Truman  Show”  and  chose  to 
exercise  and  enjoy  his  role  as  a  user-friendly 
celebrity  and  populist  publisher  to  effect 
public  service.  He  understood  the  world  was 
his  stage,  with  its  attendant  positives  and 
negatives.  As  his  forefathers  knew  best, 
celebrity  and  politics  are  interactive  contact 
sports.  To  get  elected  —  and  perpetuate  the 
family  legacy  —  they  are  dependent  on  their 
partnership  with  the  public  and  the  media. 

It’s  our  expectations  that  the  media  are 
the  messengers  entrusted  to  define  and 
deliver  fact-checked,  balanced  news, 
responsibly  —  even  in  celebrity  stories. 

Beverly  Wettenstein 
columnist 
The  Dallas  Morning  News 

Spineless  tabloids 

I  am  writing  to  express  my  opinion 
regarding  the  cover  story  entitled.  “The 
Tabloid  Turncoat  —  Scoops,  tactics,  and 
the  mainstream  media:  An  inside  look  at 
JonBenet  coverage”  (E&P,  July  24,  p.  18). 

I  believe  the  profiled  reporter,  Jeff 
Shapiro,  and  other  reporters  in  his  profes¬ 
sion  of  tabloid  Journalism  have  no  back¬ 
bone  and  no  remorse  for  [their  effect  on] 
the  lives  of  others.  Lying,  cheating,  and 
blackmail  are  what  some,  or  most,  of 
tabloid  magazines  are  all  about. 

Tabloids  are  a  waste  of  valuable  money 
because  they  have  no  influence  on  what 
really  happens  in  the  “real”  community. 

JonBenet  Ramsey  was  a  little  girl  who 
was  murdered  mysteriously  three  years  ago, 
and  I  believe  that  does  make  a  good  story, 
but  it  has  been  blown  out  of  proportion. 
Magazines  such  as  People,  newspapers  such 
as  The  Washington  Post,  and  TV  networks 
such  as  ABC  could,  but  do  not,  provide 
extensive  coverage  and  analysis  on  why 
there  are  black-on-black  crimes  and  a  lack 
of  minorities  represented  in  prestigious  Jobs 
such  as  doctors  and  lawyers  as  well  as  a 
field  very  underappreciated:  teaching.  1 
want  to  stress  very  briefly  that  tabloids  have 
a  place  in  the  hearts  of  idiotic  and  boring 
people  who  have  nothing  better  to  do  than 
read  about  sex  scandals  and  trashy  lifestyles 
of  Hollywood  weirdos.  1  may  be  a  bit  too 
harsh,  but  I  am  writing  how  I  feel. 

William  J.  Ford 
education  reporter 
Prince  William  Journal 
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CALIFORNIA 

Don  Kay  to  the  newly  created  position 
of  vice  president,  operations,  Los  Angeles 
Newspaper  Group,  Inland  Empire  from 
production  director  of  The  Sun  in  San 
Bernardino  and  supervisor  of  the  San 
Bernardino  press  operations  for  USA 
Today.  Kay  will  be  responsible  for  daily 
production  and  printing  operations  at  The 
Sun  as  well  as  projects  for  the  Inland 
Valley  Daily  Bulletin  and  the  Redlands 
Daily  Facts. 


OGLE 

THE  ELKHART 
TRUTH 


COFFEY 

THE 

ISDEPENDENT 


WOODRUFF  SHORS 

THE  HELENA 

CAUFORNIAN  INDEPENDENT 

RECORD 

ILLINOIS 

Katie  Lawler  to  director/human 
resources  at  the  Chicago  Tribune  from  hu¬ 
man-resources  counsel. 

Janice  Jacobs  to  director/human 
resources  consultant  for  the  Tribune  pub¬ 
lishing  group.  Jacobs  will  retain  her  current 
duties  as  director/human  resources-Free- 
dom  Center. 


MONTANA 

Dave  Shors  to  editor  of  the  Helena 
Independent  Record  from  associate  editor. 
Shors  had  been  acting  editor  since  the 
departure  of  Charles  Wood  in  May. 


Christa  Beebout  to  editor  for  The 
Daily  Recorder,  the  Daily  Journal  Corp.’s 
legal  newspaper  in  Sacramento,  from  editor 
in  training.  Beebout  succeeds  Brian 
Taylor,  who  joined  Naylor  Publications. 


NEBRASKA 

Shell  Jeffery-Tomjack  to  editor  of 
the  weekly  Gering  Courier  from  associate 
editor  at  the  Sidney  Daily  Sun. 


Dawn  Woodruff  to  circulation  direc¬ 
tor  of  The  Californian  in  Salinas  from 
sales  and  marketing  manager  for  the  daily. 
Woodruff  succeeds  Sheldon  Lasda. 


INDIANA 

David  L.  Ogle  to  publisher  of  The 
Elkhart  Truth  from  general  manager  at  the 
daily.  Ogle  succeeds  Anthony  Biggs, 
who  retires  after  19  years  as  publisher. 

MINNESOTA 

Dana  Yost  to  editor  of  the  Independent 
in  Marshall  from  managing  editor  of  the 
West  Central  Tribune  in  Willmar.  Yost  suc¬ 
ceeds  Jim  Tate,  who  recently  accepted  a 
position  at  Southwest  State  University  in 
Marshall. 


Harlan  B.  Evans  to  national  advertis¬ 
ing  manager  for  the  E.W.  Scripps  Co.’s 
newspaper  division  from  executive  vice 
president  and  national  sales  manager  for 
Sawyer  Ferguson  Walker. 

Kevin  D.  Coffey  to  editor  at  The 
Independent  in  Massilon  from  managing 
editor  at  the  daily.  Coffey  succeeds  James 
E.  Davis,  who  retired. 

Teresa  M.  Melcher  to  managing  edi¬ 
tor  from  city  editor. 

Robert  J.  Villella  to  city  editor  from 
from  reporter. 

David  Hutton  to  editor  of  the 
“Weekender”  section  from  reporter. 


GEORGIA 

Chris  Beckham  to  the  newly  created 
position  of  managing  editor  of  The  Tifton 
Gazette  from  field  director  for  the  Valdosta 
office  of  the  American  Heart  Association. 


S.  DuBose  Porter,  editor  of  The 
Courier-Herald  in  Dublin,  elected  presi¬ 
dent  of  the  Georgia  Press  Association. 

Cheryl  S.  Williams,  associate  pub¬ 
lisher  of  The  Blackshear  Times,  elected 
vice  president  of  the  association.  William 
C.  Rogers  Jr.,  publisher  of  The  Blade  in 
Swainsboro,  elected  treasurer. 


Ruth  Newman  to  managing  editor  of 
the  West  Central  Tribune  in  Willmar  from 
news  editor  at  the  daily.  Newman  succeeds 
Dana  Yost  (see  above). 


OKLAHOMA 

Tom  Lindley  to  projects  writer  for  The 
Daily  Oklahoman  in  Oklahoma  City  from 
editor  of  The  Flint  (Mich.)  Journal.  The 
appointment  is  effective  Oct.  1 . 


Ufe  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
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PENNSYLVANIA 

David  Beihoff  to  vice  president  and 
general  manager  of  the  Pittsburgh  Post- 
Gazette  from  vice  president  and  general 
manager  of  The  Blade  in  Toledo,  Ohio. 
Blade  succeeds  Robert  Higdon,  who 
recently  announced  his  retirement.  The 
change  is  effective  Oct.  1 . 


Caroline  McCarthy  to  national/ 
regional  advertising  manager  at  The  Times 
Leader  in  Wilkes-Barre  from  major 
accounts  supervisor.  McCarthy  succeeds 
Chris  Doyle,  who  was  recently  named 
president  and  publisher  of  The  Daily 
Chronicle  in  De  Kalb,  Ill. 
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SOUTH  DAKOTA 

Steven  Bayer  to  advertising  director 
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for  the  South  Dakota  Newspaper 
Association  from  advertising  sales  repre¬ 
sentative  at  the  Brookings  Register.  Bayer 
succeeds  Kevin  Haezebroeck.  who 
took  a  position  with  a  newspaper  in 
Massachusetts. 

TEXAS 

Lynn  Brisendine,  publisher  of  the 
Brownfield  News,  elected  president  of  the 
Texas  Press  Association.  Brisendine  suc¬ 
ceeds  Larry  Jackson,  who  became 
chairman  of  the  group’s  board  of  directors. 

Brandi  Chionsini  and  Daniel 
Zenner  to  co-publishers  of  the  twice- 
weekly  Seal}'  Neva’s,  Chionsini  from  editori¬ 
al  liaison  for  Granite  Publications  and 
Zenner  from  ad  director  at  the  twice-weekly 
Boerne  Star.  They  succeed  Jim  Grimes, 
who  left  to  pursue  other  opportunities. 

INTERNATIONAL 

Bill  Foreman  to  the  newly  created 
position  of  chief  of  bureau  in  Taiwan  for 
The  Associated  Press  from  newsman  on 
the  international  desk. 


OBITUARIES 


Loyce  Joe  Allen,  73,  former  adver¬ 
tising  director  for  the  Dallas  Times  Herald, 
died  Aug.  1  of  cancer.  Allen  was  graduated 
from  Southern  Methodist  University  in 
1950,  and  joined  the  Times  Herald  that 
same  year.  He  sp)ent  over  four  decades  in 
the  ad  department  of  the  Times  Herald, 
leaving  only  when  the  paper  was  bought 
and  folded  by  The  Dallas  Morning  News 
in  1991.  Allen  subsequently  joined  People 
Newspapers,  where  he  served  as  an  ad  con¬ 
sultant  until  his  retirement  in  1996. 

Todd  Michael  Bauer,  24,  reporter 
for  The  Augusta  (Ga.)  Chronicle,  died  July 
23  after  a  brief  battle  with  cancer.  Bauer 
was  a  1997  graduate  of  the  University  of 
Georgia,  where  he  was  a  staff  writer  for  the 
campus  newspaper,  The  Red  and  Black. 
Bauer,  who  joined  the  Chronicle's  staff 
shortly  after  graduation,  was  assigned  to 
the  newspaper’s  Aiken,  S.C.,  bureau. 

Joe  Calabrese,  59,  sportswriter  and 
editor,  died  Aug.  15  following  a  long  ill¬ 
ness.  Calabrese  spent  the  past  12  years 
covering  Rutgers  University  athletics  for 
The  Star-Ledger  in  Newark,  N.J.  When 
Calabrese  took  over  the  Rutgers  beat,  he 
insisted  the  state’s  largest-circulation 
newspaper  provide  better  coverage  of 
women’s  sports,  whom  he  felt  were  unfair¬ 
ly  neglected.  Calabrese  began  his  career  at 
The  Courier-News  in  Plainfield  in  1961, 


and  worked  at  the  Somerset  Messenger- 
Gazette  and  The  Times  in  Trenton,  before 
he  returned  to  The  Courier-News  (which 
had  moved  to  Bridgewater)  in  1978. 

Robert  Lee,  76,  longtime  newsman, 
died  Aug.  1 3  of  renal  failure.  Lee  spent  36 
years  with  The  Associated  Press  in 
Nebraska  before  his  retirement  in  1986. 
Lee’s  family  has  strong  ties  to  the  newspa¬ 
per  industry;  his  father,  Herbert  F.  Lee, 
worked  for  United  Press  International;  his 
brother  Bill  is  a  retired  managing  editor  of 
the  Chico  (Calif.)  Enterprise-Record',  and 
his  brother  Don  is  a  retired  sportswriter  for 
the  Omaha  (Neb.)  World-Herald. 

Bright  Mwape,  33,  a  leading  South 
African  journalist,  died  Aug.  16  from 
injuries  sustained  in  a  car  accident  Aug. 
13.  Mwape  was  in  charge  of  the  Media 
Institute  of  Southern  Africa’s  Media 
Information  Unit,  whose  projects  include 
the  daily  monitoring  and  international 
reporting  of  press-freedom  violations.  In 
1996,  while  working  at  The  Post  in  Lusa¬ 
ka,  Zambia,  Mwape  and  Post  editor  in 
chief  Fred  M’membe  spent  23  days  in 
detention  after  being  sentenced  for  con¬ 
tempt  of  parliament  for  publishing  articles 
that  criticized  statements  made  by  Zam¬ 
bia’s  vice  president. 

James  O’Leary,  68,  retired  Chicago 
Tribune  photographer,  died  July  25  from 
cancer.  O’Leary  began  his  48-year  tenure 
at  the  Tribune  as  a  copy  boy  in  1950.  After 
serving  1 8  months  in  Korea,  he  returned  to 
the  Tribune  in  1953  as  a  general-assign¬ 
ment  photographer.  Not  afraid  to  risk  his 
personal  safety  for  a  shot,  O’Leary  pho¬ 
tographed  subjects  worldwide,  from  dead¬ 
ly  floods  in  West  Virginia  to  a  Honduran 
earthquake  to  a  1969  riot  on  Chicago’s 
West  Side.  During  his  career,  O’Leary  was 
honored  for  his  work  by  the  Chicago  Press 
Photographers  Association,  the  Illinois 
Associated  Press,  and  United  Press  In¬ 
ternational. 

Celestine  Sibley,  85,  longtime  jour¬ 
nalist  and  columnist,  died  Aug.  15.  Sibley 
was  a  fixture  at  The  Atlanta  Journal- 
Constitution,  where  her  column  appeared 
for  55  years.  Sibley’s  column,  which  last 
ran  July  25,  lent  a  country  perspective  to 
the  goings-on  of  a  growing  urban  center. 
Sibley  joined  The  Atlanta  Constitution  in 
1941,  after  five  years  as  a  reporter  for  the 
Pensacola  (Fla.)  News  Journal.  She  began 
at  $35  a  week  at  the  Constitution,  covering 
everything  from  murder  trials  to  the  state 
Legislature.  Sibley  published  her  first  col¬ 
umn  in  1944.  Aside  from  her  newspaper 
work,  Sibley  authored  25  books,  including 


_ NEWSPFOPl  F _ _ 

by  Jamie  Santo 

mysteries  featuring  Kate  Kincaid,  a  news¬ 
paper  reporter. 

Norman  “Fred”  Smith,  48,  the 

managing  editor  of  the  Jasper  (Ind.) 
Herald,  and  his  15-year-old  daughter  died 
July  22  in  an  automobile  accident  in  Perry 
County,  Ind.  Smith  became  managing  edi¬ 
tor  of  the  Herald  in  February  1997  after  15 
years  as  city  editor. 


AWARDS 


The  Missouri  School  of  Journalism 
announced  the  winners  of  the  1999 
Missouri  Lifestyle  Journalism 
Awards.  The  Missouri  Lifestyle  Jour¬ 
nalism  Program  (formerly  known  as 
Penney-Mis.souri)  honors  newspapers,  edi¬ 
tors,  and  writers  nationwide  for  outstand¬ 
ing  lifestyle  journalism.  Winners  were 
chosen  from  among  nearly  1600  entries  in 
15  categories.  Honorees  in  the  reporting 
category  include  Laura  Saari,  of  The 
Orange  County  (Calif.)  Register,  who 
received  the  Paul  L.  Myhre  Single 
Story  award  for  her  story,  “Motel 
Children,”  and  John  Dougherty  and  David 
Holthouse,  of  the  New  Times  in  Phoenix, 
who  received  the  Paul  L.  Myhre 
Series/Special  Section  award  for 
their  investigative  work,  “Bordering  on 
Exploitation.” 

This  year’s  Batten  Medal  was  pre¬ 
sented  to  Regina  Brett,  columnist  and 
reporter  for  the  Akron  (Ohio)  Beacon 
Journal.  Named  for  the  late  James  K. 
Batten,  who  served  as  a  reporter  and  editor 
before  becoming  chairman  and  CEO  of 
Knight  Ridder,  the  medal  honors  one  jour¬ 
nalist  nationwide  whose  body  of  work  dis¬ 
plays  “compassion,  fairness,  courage,  and 
a  deep  concern  for  the  underdog.” 

Six  journalists  have  been  named  1999 
Dart  Fellows  and  will  study  emotional 
trauma,  its  effects  on  disaster  and  violence 
victims,  and  the  implications  for  news 
gathering.  The  1999  Dart  Fellows  are 
Chris  Bull,  Washington-based  author  and 
free-lancer;  Gabrielle  Crist,  criminal- 
courts  reporter  for  the  Fort  Worth  (Texas) 
Star-Telegram',  David  Handschuh,  New 
York  Daily  News  photographer;  Arlene 
Levinson,  New  York-based  national  writer 
for  The  Associated  Press;  Frank  Smyth, 
Washington  foreign-affairs  writer;  and 
Deirdre  Stoelzle,  reporter  and  assistant 
city  editor  for  the  Star-Tribune  in  Casper, 
Wyo.  The  fellows  will  receive  full-expense 
awards  to  attend  a  five-day  seminar  Nov. 
13-17  in  Miami. 
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Tired  of  th 
Same- Old, 
Same-Old? 

/■ 

So  are  we. 

$  t 

Do  too  rnany  industry  conferences  look  like  a  "Who’s  Who  of  the  spealjing 
circuit?  That's  what  we  think. 

But  ya  gotta  admit:  Some  of  those  "regulars"  are  real  gems.  They’re  the*^best 
in  the  business.  And  what  makes  them  so  good  is  that  they  do  get  around, 
they  listen.  They  observe.  They  take  action. 

And  then  there’s  that  fresh,  raw  and  undiscovered  talent. 

*  i 

The  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  September|^l2 
-14,  Austin,  TX  has  a  line  up  of  speakers  that  pairs  up  some  of  the  indust^s 
most  seasoned  people  and  papers,  with  some  of  the  freshest  faces  and  places. 

From  Amidon  to  Zollman,  and  the  Austin  American-Statesman  to  www.recy- 
cler.com.  We  promise  a  program  and  panel  that  will  leave  you  with  strategies 
for  making  breakthroughs  in  ongoing  online  issues.  Our  speakers  will  be 
doing  more  than  just  looking  at  and  hand  wringing  over  issues  that  keep  get¬ 
ting  more  complicated,  more  challenging,  more  exciting.  They’ll  show  you  ^ 
how  tq^ke  action.  Just  like  they  have  done.  Just  like  you  should  now.  ^ 

Register  todily.  Save  time.  Save  money.  Be8C.the  crowd. 

Online:  WW^.mediainfo.COm  -  ’Conferences.” 

By  phone:  2l2-675-4380.'eXt.  503. 

TODAY’S  STARS,  TOMORROW’S  LEGENt)S 


.  lat  romenlo  Moo 
)iVvor;inro,  1 .1  .T. 


I’airio  Amidon,  Dirootoi.  Consumer  Reports 
Auto  I’ria'  Services 

Omsles  Baez.  Regional  VI’,  Harl-I  lanks  IVnrrySavors 
Melissa  Bane,  Director,  Intcniel  Market  Stratepios 
YankiT  Group 

Steve  Barth,  General  Manaper.  Recyeloi  coni 
Ed  Canale,  Director,  Now  Media. 

Vin  Crositie,  I’rosidonI,  Dipilal  Dil 
Chris  Denove,  Director  of  Cousultinp/Resoardi. 

,1.1).  I'ovvoi  Cs.  Assooialos 
l.isti  DeSisto,  VI’,  General  Maiwiper,  Iroslon.eom 
Georpe  Dratelis,  Online  Advertisinp  Manaper. 

Cape  Cod  Online,  Cape  Cod  limes 
Ken  Eek.  VI’.  I’roduel  Devviopmenl.  eilyptipers.com 
om  Einke.  Director  ot  Biisiiress  l)evelo|)ment, 
Classilied  Ventfircs 

rony  Ghanma.  Sr.  VI’  and  Co-1  ounder.  ewiinted.eom 
lodd  Kniplit.  Cliiet  Opeiations  OrUcer, 

Associated  I’uhlishinp  Co. 

Tony  1  ee.  Editor  in  Chiel  trnd  General  Mana(|ei. 
etireers.  wsi.com 

Tom  I  inehan.  Classilied  Adwrtisini)  Online  Busiijess 
Mantiper,  Austin  Ameaiean-Statesman 
Roir  Mann.  Classified  Advertisinp  Director.  Austin 
American- Statesmair 

Nancy  Massa.  Recruitment  Advertisinp  Manaper. 

I  os  Anpeles  limes 

Kevin  McCmirt.  Director,  Real  Estate  and  Online 
Classified  Advertisinp.  Newspapet  Associatiorr  ol 
America 

James  M.  Motoney,  President.  Melo  Oitline,  Ine. 
•urd  Meirt  l-.nterprises 

Hope  C.  Pary/ek.  Director.  Marketplace  Products. 
InllNet 

Craip  Savtipe,  Direclor/Sales  sS.  Marketirrp.  (.trs.ertrn 
Cindy  Sease,  Ckrssilied  Arlvertisirrp  Direetrrr. 

Sirnrs  City  Imrrttal 
Mike  Sheridan,  I  veerrtive  Director, 
levis  Worklorce  Corttrrtissiitn 
Marsha  A.  Stoltrnan,  VP/Marketirrp  Kelatiorrs. 

I  (litor  Csi  Puhlisher  Cornparty,  Inc. 

Marllta  Storre,  Professor,  Roosevelt  llrriversity 
('arl  Sirllivan.  I  rlitor.  I  ssP  Irtteractive 
JelT  Taylor,  Eourrder  iSi.  Cl  O,  rrtortster.corrr 
Marc  leren.  President  ;ind  Puhlisitet. 
washirrptonpost.corn 

Sue  I'amihlay.  Otrline  Advertisinp  arrd  Birsiness 
M.rnttper,  I  he  Miami  llerald/I  I  Nirevrt  Herald 
Ron  Waite,  Corprrrate  M:rrkelin(|  Director, 

Dix  Cornrnurricirtiorrs 

Dean  Welch.  Classified  Advertisirrp  Director. 

Atlanta  Jourrtal  Constitution 
Peter  Zollman.  Princi|tal.  Advanced  Interactive 
Media  Group.  1 1  C 


2nd  Annual  |E<S^P|  Editor  &  Publisher 

ONEINE  CLASSIFIEDS 
INDUSTRY  SYMPOSIUM 

September  12-14  •  Hyatt  Regency  •  Austin,  TX 

Register  now  at  low  rate  of  $995! 

Online;  www.mediainfo.com  -  ’’Conferences.”  By  phone:  212-675-4380,  ext.  503. 

FOR  EXHIBIT,  SPONSORSHIP  AND  ADVERTISING  OPPORTUNITIES; 

Call  Dennis  O’Neill  at  (212)  675-4380,  ext.  155  or  e-mail  dennis()@mediainf().com 
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DIGI 

CAM 


Newspaper  photograhers 
are  coming  out  of  the 
darkrooms  to  embrace 
the  new  wave  of  imaging 


The  buzz  around  the  various  work¬ 
shops  of  the  National  Press  Pho¬ 
tographers  Association  (nppa) 
sounds  an  awful  lot  like  a  computer  mon¬ 
itor  these  days.  That’s  because  digital 
cameras  are  bringing  photographers  out 
of  their  sour-smelling  darkrooms  and 
placing  them  in  front  of  the  hum  and  click 
of  computers. 

Advancements  in  digital  camera  tech¬ 
nology  allow  newspapers  to  move  away 
from  chemically  intensive  production 
processes,  eliminating  the  need  for  film- 
processing  machines  with  their  attendant 
disposal  problems.  And,  of  course,  the 
instant  downloading  of  digital  files  from 
camera  to  computer  is  a  godsend  for  those 
on  deadline. 

It  would  seem  newspapers  have  much 
to  gain  in  switching  their  photo  depart¬ 
ments  to  digital,  but  most  are  approaching 
wholesale  conversions  tentatively,  buying 
one  or  two  cameras  to  use  in  tight  deadline 
situations  and  to  give  their  photo  staffs 
some  experience  with  the  new  medium. 


Pat  McDonogh 

handle  the  work  of  these  photographers  as 
well.  But  these  difficulties  aren’t  prevent¬ 
ing  some  newspapers  from  going  digital. 

Last  year,  when  The  Record  in  Hack¬ 
ensack,  N.J.,  went  digital.  Rich  Gigli,  the 
newspaper’s  director  of  photography, 
budgeted  a  whopping  $400,000  to  equip 
the  141,368-circulation  daily’s  16  photog¬ 
raphers  with  cameras,  lenses,  and  laptop 
computers. 

Most  conversions,  Bradley  contends, 
will  occur  on  a  small  scale  with  smaller 
papers,  such  as  the  37,000-circulation 
daily  Grand  Forks  (N.D.)  Herald,  owned 
by  Knight  Ridder,  who  bought  its  four 
photographers  digital  cameras  last  year. 


So  what’s  preventing  widespread  con¬ 
version?  Cost. 

“That’s  the  primary  motivator,’’  says 
Bradley  Wilson,  executive  director  of  the 

■  NPPA.  With  digital  cameras  running  in 
the  tens  of  thousands  of  dollars,  out- 
,  fitting  a  staff  is  can  be  economic 
impossibility.  Conversion  is  further 
complicated  for  newspapers  that  use 

J  free-lancers  because  papers  are 
forced  to  keep  their  film  processors  to 


Newsday’s  John  Cornell  (left) 
and  Kodak’s  Patrick  H.  Nugent, 
discuss  the  new  Kodak  DCS620 
at  the  Northern  Short  Course. 
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NSC’s  workshops,  like  the  one  above, 
reflect  their  participants’  interest  in 
digital  issues. 


But  conversion 
still  means  newspa¬ 
pers  can’t  push  off 
the  cost  of  equip¬ 
ment  on  photogra¬ 
phers  even  with  a 
camera  allowance,  at 
least  at  the  present. 

Like  many  Nikon 
shooters.  John  Cor¬ 
nell  of  Newsday,  in 
Long  Island.  N.Y.,  is 
anxiously  awaiting 
the  new  bargain- 
basement-priced 
Nikon  D1  digital 
camera  (list  price 
$5580),  but  mean¬ 
while  he  is  serving  as 
the  digital  guru  for 
his  fellow  photogra¬ 
phers  in  the  nppa. 

“You’ve  got  to 
know  the  limita¬ 
tions  of  the  medium 
you’re  using,”  says 

Cornell.  It  helps,  though,  when  pioneers 
like  Cornell  map  out  what  to  look  for  on 
the  computer  screen  and  how  to  solve 
.some  basic  problems. 

He  has  provided  other  Newsday  pho¬ 
tographers  and  those  attending  his  NPPA 
workshops,  such  as  the  Northern  Short 
Course  (NSC)  this  past  March,  with 
“action  menus”  that  can  walk  them 
through  computer  tasks  from  acquisition 
of  the  picture  file  from  the  camera  to 
delivery  to  a  picture  desk’s  server. 

Cornell  also  found  help  in  overcoming 
some  of  the  limitations  of  the  Nikon 
N90s-based  AP  Newscamera  2(KK)E  and 
its  Canon  sibling,  the  DCS3.  with  soft¬ 
ware  called  Quantum  Mechanic,  an 
Adobe  Photoshop  filter  plug-in.  He  calls 
Mechanic’s  use  “critical  for  low  light.” 
Even  at  an  EV8()0  (equivalent  film 
speed),  the  maximum  for  these  cameras, 
Madison  Square  Garden  is  F2.8  (f-stop)  at 
1/320  (a  large  aperture  at  marginal  shutter 
speed  for  sports),  he  explains. 

Quantum  Mechanic  lets  you  knock 
down  the  digital  noise  in  the  blue  and  red 
channels,  producing  a  better  image  without 
affecting  sharpness.  Cornell  says.  Cornell 
has  also  developed  tactics  for  flash.  He 
uses  a  Vivitar  285  (a  Vivitar  283  will  dam¬ 
age  a  digital  camera  with  its  high  operating 
voltage)  on  fill  flash  mode  in  red  on  the 
adjustable  sensor  and  shoots  at  F8  or  5.6. 

The  basic  problem  with  digital  cameras 
is  that  even  a  little  too  much  light  will 
blow  the  highlights  away.  There  is  no 
exposing  for  the  shadows,  a  common  tac¬ 
tic  with  negative  film.  And,  with  a  flash, 
there  is  the  added  difference  in  reflectance 


between  film  and 
the  digital  camera’s 
CCD  sensors.  So 
while  both  the 
Nikons  and  Canons 
used  in  Kodak’s 
digital  conversions 
retain  their  “off  the 
film”  (OTF)  fill 
flash  modes,  they 
are  mostly  useless. 
Many  digital  news 
photographers  have 
compensated  by 
using  a  Sto-Fen 
dome  on  their  flash 
unit  or  a  narrow 
edge  of  a  card  (at 
90  degrees  to  the 
flash)  with  the 
flash  in  bounce 
position  and  dial¬ 
ing  down  the  flash 
as  much  as  three 
stops. 

Both  Canon  and 
Nikon  claim  to  have  overcome  the  flash 
problem  in  the  latest  digital  cameras  with 
new  flash  units  and  different  flash-meter¬ 
ing  systems  in  the  cameras  themselves. 

While  the  Canon  02000  (a.k.a.  Kodak 
520),  a  collaboration  of  Canon  and 
Kodak,  has  been  around  for  a  year,  the 


Nikon  version  of  this  camera,  developed 
by  Kodak  alone  as  the  Kodak  DCS620,  is 
still  in  short  supply. 

Reed  Hoffman,  a  photographer  for  the 
Rochester  (N.Y.)  Democrat  and  Chronicle 
in  Kodak’s  home  city,  is  one  of  the  first 
newspaper  photographers  to  report  on  the 
use  of  the  Kodak  DCS620  (list  price 
$26,(XX)). 

In  the  May  issue  of  the  News 
Photographer,  NPPA’s  monthly  magazine, 
he  called  it  “a  great  improvement  over  the 
NC2()00E  in  every  way.”  The  Democrat 
and  Chronicle  has  had  an  all-digital  photo 
department  for  the  past  two  years. 

But  the  anticipation  is  high  for  the  lat¬ 
est  model,  the  Nikon  Dl,  and  Cornell  has 
great  hopes  for  the  Dl,  which  Nikon 
developed  on  its  own  after  a  previous  col¬ 
laboration  with  Fuji  and  an  arms-length 
relationship  with  Kodak,  to  whom  it  sup¬ 
plies  cameras  for  digital  conversions. 

He  worries,  however,  that  there  might  be 
a  replay  of  a  software  glitch  like  the  one 
that  kept  Canon  digital  cameras  from  being 
as  effective  as  their  Kodak  siblings  when 
the  D20(X)  and  520  were  first  introduced. 

Competitive  pricing  will  eventually 
drive  prices  down,  says  Wilson.  And 
“brand  loyalty  may  have  an  impact”  on 
the  digital  camera  choice  of  photogra¬ 
phers.  “I’m  a  Canon  man.  myself,” 
Wilson  says. 


D1  may  just  sink  Kodak’s 
battleship  in  digital  cameras 


Nikon  has  finally 
made  good  on  its 
promise  to  pro¬ 
duce  its  own  digital  cam¬ 
era  for  the  photojoumal- 
ist.  and  it  has  the  newspa¬ 
per  industry’s  many  Ni¬ 
kon  shooters  and  their 
employers  salivating  with 
anticipation. 

Photographers  will  ben¬ 
efit  from  a  lighter,  smaller 
camera  than  the  Kodak- 
made  Nikon  F5-based 
professional  digital  cam¬ 
era  and  their  employers 
have  been  promised  a  sen¬ 
sationally  low  price  for  an 
F5  quality  camera. 

The  Nikon  Dl  is  sched¬ 
uled  to  be  available  at  the  end  of 
September  for  $5,580,  according  to 
Richard  LoPinto,  Nikon  vice  president. 
For  this,  you  get  a  digital  camera  body 
that  works  with  Nikon  35  mm  SLR  (single 
lens  reflex)  lenses  and  flash  units,  a  bat- 


Richard  LoPinto,  Nikon  v.p., 
displays  the  new  digital  D1 
at  the  PC  Expo  in  New  York. 


tery  charger,  and  a 
video  cable. 

The  Dl  is  a  virtual 
twin  of  the  F5  even  to 
the  removable  battery’s 
location.  Like  all  digital 
conversions,  however, 
image  size  is  smaller 
than  the  film  counter¬ 
part.  While  lens  cover¬ 
age  is  reduced,  requir¬ 
ing  wider  lenses  for 
wide-angle  use,  the 
viewfinder  image  is 
magnified  to  the  famil¬ 
iar  size  of  the  35  mm 
frame,  unlike  its  Kodak 
competitors. 

Nikon  is  also  intro¬ 
ducing  a  new  lens,  a  1 7- 
35  mm  F2.8  autofocus  zoom  that  elimi¬ 
nates  an  advantage  Canon  shooters  had 
with  digital  cameras.  Nikon’s  previous 
wide-angle  zoom  was  only  20-35  mm, 
and  Nikon  digital  shooters  had  to  switch 
lenses  for  the  usual  wide-angle  shots 
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flash  control.  The  CCD  (charge-coupled 
device)  arrays  in  these  cameras  did  not 
reflect  light  the  way  film  did  and  these 
cameras  were  sensitive  to  overexposure, 
leading  to  many  lost  pictures. 

- 1  Canon  restored  the  ttl  flash 

I  control  in  the  02000  and  Kodak 
units, 


the  D1  at  6.1  inches  and  the  D2000  at 
almost  6.9.  More  important  than  the  size 
may  be  the  camera’s  balance,  especially 
to  photographers  shooting  at  slow  shutter 


where  a  20  mm  focal  length  would  only 
provide  the  coverage  of  a  35  mm  lens  in  a 
film  camera.  The  new  Nikon  wide-angle 
zoom  also  provides  for  instant  manual 
override  of  autofocus,  some¬ 
thing  Canon  has  featured  for 
some  time. 

Canon,  meanwhile,  is  stick¬ 
ing  to  its  partnership  with 
Kodak  that  produced  the  Kodak 
DCS  520  and  the  Canon  D2000, 
successors  to  the  Kodak  DCS5 
and  the  Canon  DCS3. 

Kodak’s  Nikon-based  profes¬ 
sional  digital  cameras  have  been 
developed  independently  of 
Nikon.  The  first  in  practical  use 
by  photojoumalists  was  based 
on  the  Nikon  N90  and  N90s  in  a 
partnership  with  the  Associated 
Press  and  the  most  recent,  the 
Kodak  IXrS620,  is  based  on  the 
Nikon  F5  and  shares  all  its  digi¬ 
tal  components  with  the  Canon 
EOS-lN-based  Kodak  520  and 
its  Canon  D2000  twin. 

Nikon  lists  the  weight  of  the 
new  D1  at  2.5  pounds  (38.8 
ounces)  without  the  battery  The  camera 
uses  a  rechargeable  Ni-MH  battery  pack 
similar  to  that  offered  as  an  option  for  the 
F5.  The  F5  weighs  in  at  just  under  2.7 
pounds  with  its  battery  tray,  but  no  batter¬ 
ies.  By  comparison.  Canon’s  literature 
lists  the  EOS-D2000  at  3.6  pounds. 

There  is  also  a  size  differential,  the 
largest  difference  being  in  the  height  with 


520  with  new 

IB  550EX  and  380EX,  that  emit  a 

preflash  moments  before  expo- 
sure  that  is  routed  off  the  cam- 
era’s  mirror  to  a  new  metering 
Ww  system  that  controls  both  ambi- 

ent  and  flash  exposure  as  well  as 
HI  flash  intensity. 

Nikon’s  new  D1  also  restores 
TTL  flash  control,  LoPinto  says, 
I-  but  by  reading  the  flash  off  the 

324  shutter  curtain,  rather  than  the 

mirror.  Nikon  is  also  introducing 
a  new  flash  unit,  the  SB28DX, 
that  adds  an  “auto  aperture”  (aa) 
mode  to  the  features  of  the  SB28. 
This  AA  mode  matches  the  aper¬ 
ture  on  both  the  camera  and  the 
flash  for  non-TTL  flash  control 
with  the  new  D1  and  the  F5- 
based  Kodak  DCS620. 

The  D1  also  has  a  small  LCD  color 
monitor  on  the  back  of  the  camera,  simi¬ 
lar  to  those  on  the  02000  and  Kodak 
DCS620.  The  two  Kodak-designed  cam¬ 
eras  use  PC  cards  for  removal  image  stor¬ 
age,  while  the  D1  uses  Nikon  Compact 
Flash  Cards.  Other  D1  features  consid¬ 
ered  important  by  LoPinto  are  an  extra 
recording  mode  that  wipes  out  the  preced¬ 
ing  image  and  a  lithium  miobate  anti¬ 
aliasing  filter  for  the  CCD  array,  which 
reduces  pixel  sparkles  that  can  sometimes 
occur  on  digital  pictures. 

While  overhauling  its  flash  units  to 
restore  ttl  flash  control  to  its  digital  cam¬ 
eras,  Canon  also  added  multiflash  con¬ 
trols  that  let  its  pro-quality  550EX  flash 
unit  operate  as  either  a  primary  or  sec¬ 
ondary  flash  with  wireless  ttl  control 
between  units. 

Nikon  had  already  offered  a  module,  the 
“SU-4  Wireless  Remote  Flash  Controller,” 
that  makes  a  remote  Nikon  flash  unit 
mimic  the  primary  flash  to  keep  TTL  expo¬ 
sure  control  in  multiple  flash  situations. 

The  other  new  products  of  interest  to 
news  photographers  will  be  Canon’s  four 
new  super  telephoto  lenses  with  image  sta¬ 
bilizer  (IS)  technology.  It  remains  to  be 
seen  whether  the  IS  technology  can  replace 
the  monopods  photographers  have  been 
using.  There  was  no  question  Canon’s 
image  stabilization  was  effective  in  the 
300  mm  F4  lens,  but  these  other  lenses 
have  a  lot  more  glass  out  front.  ■■ 


List  price:  $26,000 

Weight:  55.7  oz. 

Max  resoiution:  3040  x  2008 
Autofocus:  Yes 

Manuai  focus:  Yes 

Video  out:  No 

Uncompressed 
format:  Yes 

Compressed 

format:  No 


speeds,  as  is  the  case  with  the  AP  News- 
camera  2000:  It  has  better  balance  than 
the  Nikon  N90,  on  which  the  20(X)  is 
based,  despite  increases  in  height  and 
weight,  according  to  photographers. 

One  of  the  handicaps  photographers 
encountered  with  digital  cameras  prior  to 
the  introduction  of  the  D2000  was  the 
lack  of  the  familiar  “off  the  film”  (OTF) 
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Keeping  a  sharp  focus 
on  the  object-in-motion 

In  a  field  that  demands  a  steady  hand  and  a  quick  eye, 
autofocus  has  been  a  revelation  to  photographers 


The  ability  to  follow  focus  used  to 
separate  the  men  from  the  boys  in 
sports  photography,  according  to 
Jerry  Lodriguss,  a  sports  photographer  for 
The  Philadelphia  Inquirer.  Not  anymore. 
Autofocus  has  eliminated  the  need  for 
that  particular  skill. 

Lodriguss  is  a  fairly  recent  convert.  He 
dates  his  conversion  to  autofocus  to  Nov. 
13,  1996,  when  he  received  his  first  Nikon 
F5.  “It  [autofocus]  definitely  saved  my 
career,”  he  says. 

Ney^’  York  Times  sports  photographer 
Barton  Silverman,  who  has  been  shooting 
sports  exclusively  for  10  of  his  35  years 
as  a  newspaper  photographer,  says  his 
use  of  autofocus  goes  back  eight  years  to 
the  time  he 
switched  to  the 
Canon  EOS-1. 
Before  that,  he 
adds,  “I  use  to 
follow  focus 
on  everything.” 

Neither 
photographer 
relies  on  auto¬ 
focus  exclu¬ 
sively,  though. 
Both  prefocus  their  remote  cameras  and 
Silverman  says  he  uses  manual  focus  in 
low  light,  like  for  “the  [horse]  bams  at 
Belmont.” 

Lodriguss  says  continuous  autofocus 
that  locks  on  a  moving  subject  as  the  cam¬ 
era  follows  the  action  seems  to  work  bet¬ 
ter  when  his  Nikon  F5  is  horizontal  than 
when  it  is  vertical  and  the  action  is  mov¬ 
ing  horizontally. 

Both  photographers  lock  focus  on  sec¬ 
ond  base  in  baseball.  Silverman  adds, 
“[Lock  focus]  is  a  good  feature  in  golf, 
too.”  In  winter  sports,  Silverman  says,  he 
hand  focuses  for  skiing,  and  for  ice  skat¬ 
ing,  he  fix  focuses  and  waits  for  the  skater 
to  come  into  the  frame.  “They’re  moving 
so  fast,”  he  explains. 

Lodriguss  says  even  with  the  Nikon 
F5’s  short  response  time  between  shutter 
release  and  exposure,  the  delay  between 
the  eye  seeing  an  action  in  sports  and  its 
capture  on  film  is  a  lot  “longer  than  most 
people  think  it  is.” 


If  you  want  to  catch  it  all,  he  suggests, 
you  use  a  Hulcher  (a  high-speed,  medi¬ 
um-format  camera  that  operates  like  a 
motion-picture  camera).  But,  then,  a 
Hulcher  does  not  have  autofocus. 

Canon  pioneered  autofocus  in  profes¬ 
sional  35  mm  cameras  with  the  EOS-1. 
When  Nikon  responded  with  its  own  aut¬ 
ofocus  system  in  the  F4,  it  opted  to  put  the 
autofocus  motor  in  the  camera, 
rather  than  the  lens  where  Canon 
put  it.  The  lens  motor  system 
proved  faster  and  easier  to  over¬ 
ride,  and  Canon  made  sure  its 
new  autofocus  lenses  included 
many  fast  F2.8  versions  of  its 
longer  lenses. 

Nikon  ultimately  added  a  lens 
motor  and  manual  override  for  its 
longer  lenses  and,  with  the  F5, 
faster  autofocus  with  all  lenses. 

It  retained  the  loyalty  of 
many  photographers  because 
there  was  no  change  in  lens 
mount,  and  you  could  use  older 
lenses  on  the  new  autofocus 
cameras  and  manually  focus 
new  autofocus  lenses  on  older 
cameras,  like  the  F3. 

Nikon  also  retained  the  remov¬ 
able  pentaprism  on  its  flagship 
autofocus  cameras,  the  F4  and 
the  F5. 

Canon  abandoned  its  FI  sys¬ 
tem  when  it  introduced  the  EOS 
system.  None  of  the 
EOS  lenses  was  back¬ 
ward-compatible,  and 
the  EOS  cameras  could 
not  use  any  of  the  older 
manual-focus  lenses  as 
the  lens  mount  was  dif¬ 
ferent.  This  didn’t  mat¬ 
ter  much  to  photogra¬ 
phers  just  starting  out, 
however,  and  younger 
photographers  broke  up 
the  Nikon  monopoly  in 
many  newspaper  photo 
departments. 

The  F5  has  given 
Nikon  photographers  a 
reason  to  stay  with  a 
system  that  has  served 
many  of  them  well,  and 
autofocus  is  just  part  of 
'  it,  but  Canon  continues  to  introduce  new 
autofocus  technology.  The  EOS-3  uses  a 
45-point  area  autofocus  with  eye  control 
that  might  well  make  it  into  a  new  ver¬ 
sion  of  the  EOS- IN,  which  now  uses 
five-point  autofocus,  like  its  rival,  the 
Nikon  F5.  H 


The  New  York 
Tints’  Barton 
Silverman  (above) 
gets  a  good  van¬ 
tage  point  at  the 
1998  Goodwill 
Games,  and  The 
Philadelphia 
Inquirer's  Jerry 
Lodriguss  (right) 
poses  outside  the 
NPPA’s  Northern 
Short  Course  in 
Baltimore. 

Besides  the 
camera’s  response 
time,  there  is  also 
the  human  re¬ 
sponse  time.  With¬ 
out  anticipating  action,  he  adds,  “You’re 
not  going  to  get  what  you  see.” 

The  same  goes  for  motor  drives.  Even 
with  the  F5’s  record-breaking  burst  of 
eight  autofocused  frames  per  second,  he 
explains,  “You’re  still  going  to  miss  pic¬ 
tures  between  frames.” 


definitely 
saved  my 
career.  ” 

—  Jerry  Lodriguss, 
sports  photographer. 
The  Philadelphia 
Inquirer 
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40  leading  U.S.  papers  capture  unique  moments  to  fill  every  section  of 
your  paper  from  news  and  sports  to  features. 


Our  Archive  contains  more  than 
60,000  photos  and  growing  daily! 
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Let  us  explain. 

The  uncertainty  of  a 
fluctuating  paper  market 
can  make  it  (difficult  to 
protect  profits. 

And  that,  as  we  know, 
holds  companies  back  from 
confidently  investing  in 
new  business  opportunities. 

In  short,  your  future. 

As  the  largest  provider  of 
risk  management  services 
to  the  pulp,  paper  and 
packaging  industry,  Enron 
can  help  shield  your  profits 
from  this  volatile  market. 

Which  actually  allows  you 
to  be  more  aggressive  in 
planning  long-term  growth. 

To  see  the  possibilities 
pulp  and  paper  risk 
management  can  offer 
your  company,  contact  the 
people  who  invented  it. 
Enron,  1  888  ENRON  41,  or 
visitwww.paper.enron.com 
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Natural  gas.  Electricity. 
Endless  possibilities. 
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Snapping  up  info 
at  NPPA  workshops 

The  Northern  Short  Course  frames  photo  issues 
during  three  days  of  meetings  and  seminars 


Newspaper  photographers  in  the 
Northeast  have  their  own  re¬ 
source  within  the  National  Press 
Photographers  Association  (NPPA)  pat¬ 
terned  on  the  nppa’s 
Flying  Short  Course. 

They  call  it  the  North¬ 
ern  Short  Course  (NSC). 

Joe  Traver,  chairman  of 
the  1999  NSC  held  in 
Baltimore  last  spring, 
claims  NSC’s  work¬ 
shops  and  lectures  reg¬ 
ularly  draw  photogra¬ 
phers  from  Washington 
to  Montreal. 

Photographers  inter¬ 
viewed  in  Baltimore 
this  year  came  search¬ 
ing  for  jobs,  expertise 
in  digital  photography 
and  editing,  and  help  in 
managing  a  photo  de¬ 
partment,  as  well  as  to 
see  old  colleagues. 

Some  bunked  together  and  ate  on  the 
cheap,  while  others  stayed  at  the  confer¬ 
ence  hotel,  the  Marriott  at  the  Balti- 
more/Washingon  International  Airport, 
on  their  company  expense  accounts  or  at 
the  nppa’s  expense  in  return  for  running 
the  workshops  that  are  the 
core  of  the  annual  NSC  meet¬ 
ings.  Nobody  gets  paid,  Trav¬ 
er  explains,  not  even  the  fea¬ 
tured  guest  speaker. 

This  year’s  guest  speaker, 
legendary  photographer  Arn¬ 
old  Newman,  was  brought  to 
Baltimore  by  Canon  USA. 

The  81 -year-old  Newman 
encouraged  the  photogra¬ 
phers  and  photo  editors  that 
filled  the  hotel’s  largest  ban¬ 
quet  hall  to  think  of  them¬ 
selves  as  artists.  “You  have  to 
to  be  a  good  artist  before  you  can  become 
a  good  photojoumalist.” 

Of  his  own  work,  he  .said.  “I  build  rather 
than  take  (a  photograph]  ...  It  is  not  what, 
but  how  we  photograph.”  His  parting 


advice  was  sartorial:  “Wear  a  suit.  Wear  a 
tie  [on  assignment].  Surprise  them.” 

On  the  other  end  of  the  photographic 
spectrum  was  Tom  Croteau’s  workshop  on 
pre-press  photo  quality 
control.  Croteau,  from 
the  Newspaper  Asso¬ 
ciation  of  America, 
advised  tho.se  who 
would  edit  photos  on  a 
computer  for  publica¬ 
tion  to  “calibrate  your 
densitometer”  and  “es¬ 
tablish  checkpoints  for 
aging  chemistry.” 

Karl  Kuntz’s  Adobe 
Photoshop  workshop 
was  so  popular  the 
audience  spilled  over 
into  the  hall  at  times. 
Kuntz.  managing  edi¬ 
tor/graphics  at  The 
Columbus  (Ohio)  Dis¬ 
patch,  is  the  acknowl¬ 
edged  expert  on  the  use  of  Photoshop  for 
newspaper  production. 

Another  powerful  draw  for 
young  photographers  who 
attended  NSC  was  the  portfo¬ 
lio  reviews  scheduled  with 
experienced  NPPA  members, 
many  of  whom 
could  hire  them. 

Among  NPPA 
members  at  the 
NSC  was 
Mann,  the  French 
news  wire  Agence 
France-Presse’s 
(AFP)  director  of 
photography  for  the  Americas, 
who  participated  in  the  photo 
editors  workshop. 

Geoffrey  Patton,  chief  pho¬ 
tographer  at  The  Reporter  in 
Lansdale,  Pa.,  said  he  came  to 
the  Northern  Short  Course  for  insights 
into  managing  a  photo  department  —  to 
see  what  others  were  doing.  Among  the 
workshop  offerings  in  that  direction  were 
the  above-mentioned  “Photo  Editors 


Workshop,”  “Management  in  the  Photo 
Department,”  “Layout  &  Design,”  and  a 
dovetailed  Quick  Course  offered  by  the 
Society  of  News  Design. 

Other  attractions  at  NSC  were  location 
and  portrait  lighting  demonstrations  by 
Sherman  Zent  of  The  Palm  Beach  (Fla.) 
Post  and  Ken  Spencer  of  the  Long  Island, 
N.Y.,  Newsday.  Both  shared  tricks  of  the 
trade  they  used  in  their  work  as  newspa¬ 
per  feature  photographers. 

And  then  for  those  with  a  digital  cam¬ 
era  in  their  future  or  present,  John  Cor¬ 
nell’s  workshop,  “The  Care  &  Feeding  of 
Your  Digital  Image,”  was  a  must.  Cornell, 
also  a  Newsday  photographer,  is  often 
referred  to  as  a  digital  guru  by  his  fellow 
NPPA  members. 

On  a  more  e.soteric  level,  John  Long,  a 
Hartford  Courant  photographer,  moderat¬ 
ed  a  discussion  on  “Ethics  in  Photo¬ 
journalism.”  Among  the  hot-button  issues, 
according  to  Long:  an  increasing  concern 
with  the  integrity  of  images  at  a  time 
when  digital  processing  of  images  makes 
manipulation  easy  and  the  public  suspi¬ 
cious.  Personal  integrity  in  dealing  with 
individuals  being  photographed  was 
another  issue.  In  other  words.  Long  said, 
“How  do  we  maintain  our  integrity  as 
human  beings  [while  photographing  dis¬ 
asters  and  tragedies]?  How  do  we  deal 
with  photo  ops  and  avoid  being  manipu¬ 
lated  by  politicians  and  others?” 

New  York  Daily  News  photographer 
David  Handschuh,  chairman  of  the  nppa’s 
national  government-media  relations 
committee,  reached  out  to  the 
public  sector  for  a  panel  com¬ 
posed  of  Robert  Weinhold, 
public  information  officer  of 
the  Baltimore  Police  Depart¬ 
ment;  Hector  Torres,  Wein- 
hold’s  colleague  at  the  city  fire 
department;  and  Erik  Gaull,  a 
public-safety  consultant. 

Neither  the  panel  nor  the 
photographers  in  the  audience 
were  enthralled  with  the  oth¬ 
ers’  attitudes,  but  the  dis¬ 
course  remained  civil  despite 
such  unresolved  conflicts  as 
the  one  over  a  photographer’s  right  to 
capture  on  film  images  police  would 
rather  not  have  the  public  .see. 

This  week  NPPA  will  be  holding  Visual 
Edge  ’99  in  St.  Petersburg,  Fla.  For  more 
information,  visit  its  Web  site  at  http:// 
www.visualedge.org.  The  next  NSC  will 
be  in  Traver’s  home  Buffalo,  March  9-11, 
2()(X),  at  the  Hyatt  Regency  Buffalo  Hotel. 
For  more  information,  e-mail  Ken  Bizzi- 
gotti  at  NorthernSC(a  aol.com.  ■§ 
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have  to  get  the  picture,  your  film  should  make  sure  you  can.  For  more  information  about 
our  Fujicolor  and  Fujichrome  films,  call  us  at  1-80  0-8  OO-FUJI. 


^  FUJIFILM 


www.fujifilm.com 


^ y/npfe^lanal 


©1998  FUJI  PHOTO  FILM  U  SA.  INC. 


PhotograiifiVMinNewspapers 


Putting  together 
the  pictorial  puzzle 


Faced  with  the  necessity  to  create 
more  innovative,  eye-catching  de¬ 
signs,  designers,  picture  editors, 
and  photographers  are  discovering  the 
importance  of  communication  as  the  pos¬ 
sibilities  of  pictorial  journalism  expand 
beyond  the  boundaries  that  once  restricted 
photography  at  most  newspapers  to  black- 
and-white  images  subservient  to  type. 

Larry  Nighswander,  director  of  the 
School  of  Visual  Communications  at  Ohio 
University,  is  one  of  the  most  vocal  pro¬ 
ponents  of  this  communication  and  regu¬ 
larly  encourages  this  dialog  at  National 
Press  Photographers  Association  (NPPA) 
workshops. 

Most  participants  are  looking  for 
“ways  to  have  more  influence”  at  their 
newspapers  or  work  through  conflicts  that 
reduce  their  effectiveness,  according  to 
Nighswander. 

“You  can  teach  technology  easier  than 


you  can  people  skills.”  he  says. 

“Photographers  need  to  know  how  oth¬ 
ers  feel  about  their 
pictures,”  and  a 
good  photo  editor 
provides  this  “feed¬ 
back,”  he  told  a 
workshop  audience 
at  nppa’s  Northern 
Short  Course  (NSC) 
in  Baltimore  this 
past  spring. 

Part  of  the  work 
of  people  like 
Nighswander  and  Taking  an  NSC  layoul 
Bill  Ostendorf,  the  seated  from  left, 
managing  editor  of  Means,  Kristin  Buske 
visuals  and  new 

products  at  the  Providence  (R.I.)  Journal, 
has  been  to  convince  photographers, 
photo  editors,  and  designers  that  they 
need  to  work  together.  One  outcome  has 


Taking  an  NSC  layout  and  design  workshop 
are,  seated  from  left,  Susan  Gregg,  Loren 
Means,  Kristin  Buske,  and  Christopher  Glass. 


been  the  founding  of  the  Society  for  News 
Design  (SND),  which  recruits  members  at 
NPPA  events  like  the  NSC,  using  a  SND- 
sponsored  Quick  Course  that  feature  cri¬ 
tiques  of  newspaper  design. 

Nighswander  says  newspapers  have  a 
hard  time  finding  the  designers  they  need. 
If  they  recruit  from  art  schools,  the  gradu¬ 
ates  lack  training  in  the  ethics  of  Journal¬ 
ism.  The  Jour¬ 
nalism  graduates, 
on  the  other  hand, 
he  says,  often  lack 
the  art  school 
training  in  design. 

Declining  read¬ 
ership  opened  the 
way  to  drastic  mea¬ 
sures,  changing  not 
only  how  a  paper 
A  looked,  but  how  it 
Id  design  workshop  vvas  put  together, 
isan  Gregg,  Loren  he  adds.  Designers 
nd  Christopher  Glass,  were  suddenly  nec¬ 
essary,  but  there 
are  few  that  have  the  necessary  skills.  And 
even  rarer  are  open-minded  editors  who 
were  willing  to  empower  people  to  get 
things  done,  says  Nighswander. 
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Help  your  photo  staff  work  smarter! 
Quality  education..  Jt’s  our  mission. 


•  The  NPPA  provides  training  and 
education  through  workshops  and 
seminars  such  as  Visual  Edge  Digital 

Workshop  and 
Conference  at  The 

^  I  Poynter  Institute  this 

^  month.  Our  Flying  Short 

Course  will  visit  Pittsburgh, 
Milwaukee,  St.  Louis,  Albuquerque 
and  San  Francisco  Oct.  16-23. 

•  The  NPPA  is  dedicated  to  the 
advancement  of  photojournalism,  its 
creation,  editing  and  distribution,  in 
all  news  media. 

•  NPPA  members  reflect 
professionalism  in  performance  and 
personal  codes  of  ethics. 

www.NPPA.org 

NPPA@mmdspring.com 
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Our  clients  know  that  better  prints  turn 
news  releases  into  better  stories. 

At  PR  Newswire,  the  focus  is  on  photography.  Quality 
photos  enhance  a  news  release — we’re  dedicated  to 
making  sure  our  clients  understand  this. 

PR  Newswire’s  Photo  Desk  illustrates  our  commitment 
to  high  quality  editorial  photography.  Our  in-house 
expert,  veteran  AP  Executive  Picture  Editor  Hal  Buell, 
counsels  PR  pros  on  best  practices  for  corporate 
photography — no  grip-n-grins  allowed.The  photographs 
we  send  are  photographs  you  can  use.  Find  them  on 
AP  Photo  Archive,  NewsCom  or  PressLink  Online. 

For  more  information,  call  the  PR  Newswire 
Photo  Desk  at  888-776-655S. 
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Handsome  Prints. 


PhotografitivtffnillW 


where  Internet  Shopping 


raphers  Association,  which  in  the  past 
avoided  the  rights  issue,  changed  its 
bylaws  to  allow  its  officers  to  comment  on 
what  had  previously  been  considered  a 
labor-relations  issue  outside  its  purview. 

That  is  not  to  say  that  all  newspaper 
photographers  are  ready  to  demand  a 
piece  of  the  subsidiary  sales  pie.  John 
Long,  a  Hartford  Courant  photographer 
and  active  nppa  member,  says.  “1  traded 
my  rights  for  a  full-time  job  ,  and  I’m  not 
sorry.  I’m  a  lousy  businessman.  For  me,  it 
worked  out  fine.”  But  it  is  an  issue  that 
may  come  to  a  head  soon. 

Even  without  the  aggressive  marketing 
of  other  image  owners  on  the  Web,  news¬ 
papers  have  seen  a  new  demand  for  their 
file  pictures  and  have  instituted  new 
methods  for  dealing  with  the  volume. 

Lupe  Salazar,  rights  and  permission 
manager  for  the  Los  Angeles  Times,  says, 
^  ^  “Sales  [in  her  department]  have 

.  increased  tremendously 
I  in  the  past  few  years.” 

.  The  Times  has  a 
”  /our  wa/p^  “rights  and  permissions” 
hotline  with  a  menu  that 
•ute  /  includes  an  option  for  a 
^  faxed  copy  of  a  reprint 

^  request,  all  done  without 

human  intervention.  A  voice 
warns,  however,  at  the  outset 
1  that  there  are  “no  photos  for 

personal  use.”  (Someone 
whose  picture  has  appeared  in 
the  paper,  however,  can  get  a 
print  from  the  photo  department.) 

The  New  York  Times  and  The  Washing¬ 
ton  Post  do  offer  some  of  their  historic 
photos  for  personal  use,  perhaps  to  frame 
and  hang  in  the  home  or  office. 


From  Page  One 
to  your  office  wall 

Taking  aidvantage  of  the  Web  an6  digital  photo 
archives,  newspapers  are  selling  their  wares 


Newspapers  are  looking  at  their 

photo  files  differently  these  i 
days.  Not  only  do  they  have  to  | 
adjust  to  digital  rather  than  negative  1 
files,  but  also  to  different  ways  of  fulfill-  ' 
ing  the  requests  of  their  readers.  Many 
newspapers  are  looking  to  market  the 
pictures  that  once  languished  in  the 
libraries  awaiting  an  anniversary  or  a 
related  news  event  to  Justify 
republication. 

Photographers  are 
also  discovering  that 
their  pictures  long-forgot-  ^ , 
ten  have  a  new  life,  often 

\  JSi 

without  their  approval  or  « 
benefit,  since  the  copy- 
rights  belong  to  the  employ-  \ 
er,  with  the  exception  of  V 
some  free-lancers  who  have 
not  signed  away  their  rights. 

The  conflict  between  pho- 

*  C 

tographers  and  newspapers  is 
analogous  to  an  ordeal  the  ® 
movie  industry  went  through  P 
beginning  in  1948  when  the  Screen 
Actors  Guild  realized  that  movies  made 
for  theatrical  release  under  the  studio  sys¬ 
tem  were  appearing  on  TV.  That  issue  did¬ 
n’t  get  resolved  until  1960  when  a  five- 


litore 


At  Tembec  we're 
building  our 


FUTURE 


over 

the 


world. 


The  New  York  Times  is  aggressively 
marketing  some  of  its  images  for  person¬ 
al  use  through  full-page  ads  in  the  news¬ 
paper.  One  ad  offers  six  images,  marking 
the  20th  anniversary  of  the  “Science 
Times”  section,  as  “exhibition  quality 
H"xl4"  black-and-white  matte  print(s), 
hand-printed  from  vintage  photographs 
housed  in  Times  Photo  Archives.” 

They  are  priced  at  $1,000  for  the  six  or 
$195  each  ($900  and  $175  for  home- 
delivery  customers)  and  depict  Albert 
Einstein,  Margaret  Mead,  Orville  Wright 
in  flight,  an  MIT  computer.  Sir  Edmund 
Hilary  on  Mt.  Everest,  and  someone 
receiving  a  polio  vaccination.  The  last 
picture,  by  Ernie  Sisto,  is  the  only  one  for 
which  the  photographer  is  identified. 

Another  New  York  Times  ad,  “Photo¬ 
graphic  Memories,”  offers  six  other  pho¬ 
tos  from  the  “Statue  of  Liberty  Photo  Col¬ 
lection”  for  the  same  prices,  except  that 
the  photographer  of  five  of  the  six  pictures 
is  identified  and  signed  prints  of  these  five 
are  offered  at  $500  each  or  $2,500  for  all 
six  ($450  and  $2,250  for  subscribers).  The 
New  York  Times  has  not  divulged  what 
arrangements  it  has  made  for  the  photog¬ 
raphers’  signatures.  Two  of  the  three  pho¬ 
tographers  are  retired. 

The  Washington  Post  offers  over  1(X)  of 
its  historical  images,  mostly  political,  to 
individuals  through  the  Photostore,  a 
large  Beltsville,  Md.,  photo  processor  that 
maintains  a  Web  site  at  hi  tp://ww.  photo¬ 
store.  com.  The  Photostore  images,  most¬ 
ly  black-and-white  with  a  few  Newsweek 
color  images,  are  printed  on  photographic 
paper  from  digital  files  and  come  in  three 
sizes  —  8-by-lO,  1  l-by-14,  and  32-by-40 
inches  —  mounted  and  framed.  Prices 
range  from  $19.95  to  $149.95. 

The  Post  handles  its  subsidiary  sales 


through  the  Washington  Post  Writers 
Group.  Alan  Shearer,  editorial  director 
and  general  manager  of  the  group,  says 
black-and-white  images  of  personal 

interest  are  $25  and  color  _ 

are  $50  apiece.  The  New  ^ 

York  Times  handles  re-  | 
quests  for  photos  from  j  »  ^ 
individuals  and  publica-  ! 
tions  somewhat  like  its 
West  Coast  competitor  | 
but  without  the  auto- 
mated  fax-on-demand 
feature. 

Newspaper  Web  sites  |Q\  j  yj  3 

also  have  been  enlisted  j|j 

in  photo  sales  efforts,  I^SBn  I 

usually  with  digital  ■ 

galleries  displaying  | 
photos  for  sale  from  ! 
each  newspaper’s  ar-  j 
chives.  The  Atlanta 

Journal-Constitution  j  _ _ 

will  even  put  some  of  I  1 7' 

the  pictures  in  its  gal-  j 
leries  on  tote  bags, 
mugs,  key  chains.  The  New  York  Times  Is 
and  other  items  when  offering  collectible  reproductions 
they  are  ordered  of  some  of  its  best  photos, 
through  its  Web  site, 
http://www.accessallanta.com/partners/ 
ajc/photos,  or  it  will  sell  a  print  for  per¬ 
sonal  use,  starting  at  $29.95,  plus  $4.95 
for  shipping  and  handling. 

Some  newspapers,  like  The  Boston 
Globe  and  the  Chicago  Tribune,  even 
have  retail  stores  where  people  can  order 
pictures  that  involve  them  personally  and 
buy  memorabilia,  like  front  pages  featur¬ 
ing  historic  news  events,  as  well  as  coffee 
mugs,  tote  bags,  etc.  The  Globe  also  han¬ 
dles  photo  requests  online  at  http://giobe 
store.boston.com. 


Newspapers  have  long  considered 
complimentary  (but  not  necessarily  free) 
prints  of  staff  photos  to  be  a  reader  ser¬ 
vice,  especially  for  those  who  are  pic¬ 
tured.  (In  most  cases  now,  howev- 

- -  er,  the  silver  prints 

1  •  Ifj  have  been  replaced 

T^pnic  I  by  digital  prints  on 

_  11  dye-sublimation 

^  I  printers,  such  as  the 

Fuji  Pictograph  4000 
or  Kodak  Excel 

One  of  the  overrid- 
how- 


mg  concerns, 

K  ever,  has  always  been 
■  control  of  proprietary 
K  images,  like  those 
I  made  by  a  paper’s  pho- 
Jl  tographers  as  opposed 

I  j  to  the  publicity  pictures 
1|  that  end  up  in  the 
'ji  library  alongside  them. 

I  Fear  of  unauthorized 
:j|  use  has  made  both 

II  newspapers  and  individ- 
ual  photographers  wary 
of  photo  requests  that 
aren’t  tied  directly  to 
known  publications. 

St.  Louis  Post-Dispatch  photo  editor 
Scott  Dine  explains  his  paper  doesn’t  sell 
its  images  for  any  advertising  use,  not 
even  promotion.  Such  restrictions  were 
once  easy  to  enforce,  but  the  ease  with 
which  digital  picture  files  can  be  duplicat¬ 
ed  and  the  vastness  of  the  Web  have  raised 
new  concerns. 

So  while  newspapers  may  be  gearing  up 
for  the  new  market  fueled  by  the  image 
hunger  of  Web,  issues  of  ownership  and 
unauthorized  u.se  are  keeping  them  suspi¬ 
cious  and  cautious.  Hi 
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forest  products  In  more  than  50  countries  worldwide  and  we're  opening  new  markets  all 
k  the  time.  In  our  operations  across  Canada  and  In  France,  and  through  our  various  Divisions 
i\  and  Business  Units,  Tembec  produces  a  wide  variety  of  pulp,  paper  and  wood  products. 

IjH  Our  Newsprint  and  Publishing  Papers  Division,  Incorporating  both  Spruce  Falls  Inc.  and  the  Pine  Falls 
|B  Paper  Company,  Is  a  prime  example  of  the  advantages  of  bringing  together  great  expertise  that  adds 
value  to  our  products  for  our  customers.  Tembec  Is  a  company  with  assets  In  excess  of  $2.5  billion  (CAN) 
W  built  on  the  principles  of  creativity,  responsibility,  teamwork  and  participation.  We're  committed  to 
customer  satisfaction  and  stakeholder  benefit,  and  to  environmental  responsibility  and  stewardship. 
We'd  like  you  to  get  to  know  us.  Please  visit  our  website  at  www.tembecca 


incorporating 
Spruce  Falls  Inc. 
and 

Pine  Falls  Paper  Company 


iJBLiSHiNG  PAPERS  DIVISION 

KAPUSKASING  PINE  FALLS 


’k  •■••*  -r. 

-111.^? 


O  ARCHIVE? 

/ 


Over  700,000  contemporary  and  historical 
images  available  online  v/ith  hundreds  added 
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Campaigns  approach; 
journalists  shift  gears 


Project  Vote  Smart 
provides  political 
pointers  aplenty 

by  Charles  Bowen 

Every  four  years,  around  Labor  Day, 
reporters  and  editors  are  expected 
to  become  political  wonks.  It  is 
flattering  that  so  many  of  our  readers  just 
assume  we  journalists  are  the  local  experts  i 
on  every  candidate,  campaign,  talking  i 
point,  and  voting  record. 

But  are  you  living  in  fear  that  they  will 
learn  our  dirty  little  secret?  Will  this  be  the  i 
election  when  readers  realize  that  many  in 
our  newsrooms  are  into  politics  about  as 
much  as  they  are  into,  say,  tournament 
lacrosse?  ; 

Fortunately,  as  we  have  learned  over 
and  over  again,  the  World  Wide  Web 
means  never  having  to  say,  “Well,  gee,  I  i 
dunno.”  A  straight-shooting,  nonpartisan 
political  site  can  bring  you  up  to  speed  on 
the  political  races  in  no  time.  And  you  can 
even  share  the  Web  address  with  your 
readers,  so  they  can  answer  many  of  their 
own  questions  about  the  campaigns  as 
they  unfold. 

Project  Vote  Smart  has  been  around  i 
almost  a  decade  —  two  years  longer  than  i 
the  Web  itself,  as  a  matter  of  fact  —  i 
enabling  citizens  to  track  13,000  candi¬ 
dates  and  elected  offices.  It  offers  infor¬ 
mation  on  voting  histories,  campaign  con¬ 
tributions,  public  positions,  performance 
evaluations  by  special  interests,  biograph¬ 
ical  data,  and  contact  information. 

Funded  entirely  by  foundation  grants 
and  individual  contributions  and  main-  | 
tained  by  college  students  and  volunteers,  i 
Project  Vote  Smart  is  the  logical  starting 
point  for  anyone  wanting  to  quickly  boost 
his  or  her  election  savvy.  ! 

Start  by  visiting  the  site  at  http://w  ww. 
vote-smart. org  and  clicking  any  of  three  I 
links  on  the  introductory  page,  which  are:  i 
•  Candidates  &  Elected  Officials  —  You 
then  will  be  given  a  menu  with  four  choic-  I 
es  that  allow  you  to  find  information  on 


U.S.  presidential  candidates.  Congress, 
governors,  and  state  legislatures.  For  each, 
it  has  five  key  categories  of  information: 
biographies  and  addresses,  campaign 
funding,  issue  positions,  performance 
evaluations,  and  voting  records. 

•  CongressTrack.  This  is  a  voter  tool  kit 
for  following  the  actions  of  Congress, 
including  utilities  for  checking  the  status 
of  legislation,  members  and  committees, 
bill  sponsors,  voting  tallies,  and  weekly 
floor  schedules. 

•  Government  &  Politics.  This  links  to 
general  background  information  on  elec¬ 
tions,  federal  and  state  governments,  is¬ 
sues,  and  campaigns. 

In  addition  to  Project  Vote  Smart’s 
own  references,  the  Web  site  provides  a 
keen  collection  of  key  links  to  other 
important  governmental  and  political 
sites  on  the  Net. 

The  site  also  features  an  express  route 
for  finding  background  information  on 
the  current  political  representatives  of  a 
particular  area.  On  the  introductory 
page,  scroll  down  to  the  “Enter  Your  ZIP- 
Code”  box  and  enter  the  postal  code  that 
matches  your  area  of  interest.  Click  the 
“Go”  button.  In  a  moment,  it  lists  the 
federal  and  state  officeholders  represent¬ 
ing  that  area.  Click  any  name  of  interest 
to  see  the  personal  and  political  history 
of  that  person. 

Need  to  research  earlier  elections?  The 
site  also  maintains  data  on  past  results  and 
races.  To  find  out  about  those  who  ran  for 
an  office  in  recent  years,  who  served  in 
Congress  previously,  or  what  statewide 
measures  were  on  the  ballot  earlier  in  the 
1990s,  check  the  database  at  http://wvvw. 
vote-smart.org/electioiis. 

Project  Vote  Smart  also  manages  an 
extensive  database  of  issue-related  in¬ 
formation  at  http;//v.  ww.vote-sniart.org/ 
issues.  If  you  need  personal  assistance  in 
finding  something  on  the  site,  the  organi¬ 
zation  operates  a  voter’s  research  hotline 
at  (888)  868-3762  and  at  (800)  622-7627. 
For  online  help,  click  the  link  labeled 
“Tips  for  Using  This  Web  Site”  on  the 
introductory  screen. 


Other  considerations  in  using  Project 
Vote  Smart  in  your  work: 

IThe  organization  is  especially  journal¬ 
ist-friendly,  operating  a  Reporter’s  Re¬ 
source  Center  at  (406)  859-8690.  It  also 
offers  printed  reference  material  for 
reporters  and  editors,  and  congressional 
snapshots.  For  details,  click  the  “Re¬ 
porter’s  Resources”  link  on  the  introduc¬ 
tory  page. 

2 The  site’s  information  on  campaign 
funding  is  provided  by  the  National 
Library  on  Money  &  Politics,  a  nonprof¬ 
it,  nonpartisan  organization  that  gets  its 
financial  data  from  the  Federal  Election 
Commission. 

3 Votes  on  major  issues  and  biographi¬ 
cal  data  on  candidates  and  officehold¬ 
ers  are  compiled  by  Project  Vote  Smart 
researchers.  Performance  evaluations  of 
members  of  Congress  and  state  legisla¬ 
tures  are  provided  by  special-interest 
groups.  The  National  Political  Awareness 
Test  is  researched  and  designed  by 
Project  Vote  Smart,  submitted  to  every 
candidate  for  federal,  gubernatorial,  and 
state  legislative  office,  with  the  results 
posted  online.  H 


AP  names  first 
Internet  reporter 

The  Associated  Press  recently  an¬ 
nounced  its  first  Internet  reporter,  Anick 
Jesdanun.  Jesdanun  will  start  in  his  new 
position  in  mid-September,  according  to 
Kelly  Tunney,  who  handles  corporate 
communications  at  the  ap’s  headquar¬ 
ters  in  New  York. 

The  new  position  differs  in  scope  from 
the  AP’s  current  “Cyberbeat”  reporter, 
Tunney  says.  Jesdanun  will  target  a  more 
general  audience  by  reporting  on  big-pic¬ 
ture  Internet  issues  such  as  social,  eco¬ 
nomic,  technical,  and  commercial  devel¬ 
opments  that  affect  society  as  a  whole. 
Currently,  Jesdanun  is  the  ap’s  Penn¬ 
sylvania  regional  reporter  stationed  in 
Washington.  —  Jennifer  L.  Flagg 

Cox  invests  in  tix 

Cox  Interactive  Media  of  Atlanta 
announced  a  $30-million  investment  in 
Tickets.com,  an  online  provider  of  tickets 
and  event  information.  Tickets.com  will 
be  the  premier  provider  of  event  ticketing 
on  all  Cox  city  sites. 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  AUGUST  21.  1999 


41 


Daily  Deal  goes  print, 
shuns  broadcast 


Ad  campaign  targets 
wealthy  advertisers, 
subscribers 

by  Joe  Nicholson 

The  Daily  Deal,  a  weekday  daily  for 
corporate  deal  makers  that  begins 
publication  Sept.  15,  is  bankrolling 
an  advertising  campaign  that  stands  as  a 
monument  to  the  power  of  print,  especially 
for  seeking  to  capture  those  with  the  deep¬ 
est  pockets. 

“We’re  seeking  a  very 
select  crowd  as  our  read¬ 
ership  ...  CEOs  who  are 
just  incredibly  confident 
that  they  can  grow  their 
businesses  through  mer¬ 
gers,  acquisitions,  and 
public  offerings,”  pub¬ 
lisher  Larry  Gelfand 
tells  E&P. 

The  Deal  also  targets 
an  array  of  transaction- 
minded  executives,  law¬ 
yers,  investment  bank¬ 
ers,  accountants,  reg¬ 
ulators,  lobbyists,  con¬ 
sultants,  and  investors. 

“I  would  be  shocked  if 
many  of  our  readers 
made  less  than”  $100,000 
a  year,  says  editor  in  chief 
Robert  Teitelman,  who 
says  print  ads  are  a  good  way  to  reach  such 
“elite”  audiences. 

The  four-color,  tabloid-size  daily,  with  an 
initial  press  run  of  25,000  copies,  is  being 
produced  by  American  Lawyer  Media  Inc., 
a  New  York-based  publisher  with  21  period¬ 
icals  aimed  primarily  at  attorneys. 

To  recruit  subscribers  willing  to  pay  $750 
a  year  and.  especially,  advertisers  who  will 
fork  over  $4,500  for  a  full-page  black-and- 
white  ad  or  $6,500  for  a  full-page  color  ad, 
the  Deal  is  running  ads  in  The  Wall  Street 
Journal,  The  New  York  Times,  Adweek, 
Mediaweek,  and  The  Industry  Standard. 
Gelfand  says  it  may  add  the  Financ  ial  Times 
and  San  Jose  Mercury  News. 

The  newspaper  ads  are  geared  toward  “a 


focused  collection  of  advertisers,”  says 
Teitelman,  who  adds  his  new  daily  “is  not 
Talk  magazine.” 

The  Daily  Deal's  two-part  ad  in  The 
Wall  Street  Journal  contrasts  upscale  mag¬ 
azines  that  an  advertiser  could  use  to  sell  a 
good  French  wine  with  the  Deal  —  which 
the  ad  says  is  the  place  to  sell  an  entire 
wine  company. 

The  Deal's  campaign  shuns  radio  and 
TV.  Its  newspaper  ads  were  aimed  primar¬ 
ily  at  generating  advertising,  and  it  is  using 
other  methods  to  generate  subscriptions. 

Ads  to  attract  subscribers  have  been 
placed  on  some  40  Big 
Apple  kiosks,  mostly 
around  Wall  Street  and 
Fifth  Avenue.  The  kiosk 
ads  quip:  “Free  sub¬ 
scription  (with  every  10 
companies  bought).” 

And  a  national  direct- 
mail  campaign  offers  free 
two-month  subscriptions 
to  more  than  200,000 
executives  and  advertis¬ 
ers  if  they  take  out  annu¬ 
al  subscriptions.  Sub¬ 
scribers  also  get  full 
access  to  the  Web  site. 
The  Deal  also  plans  some 
Web  banner  ads  and 
group  sales  efforts. 

“We've  identified 
2,000  corporations  that 
are  poised  to  do  a  deal 
of  some  sort,”  says  Gelfand.  Those  com¬ 
panies’  executives  will  get  free  trial  sub-  i 
scriptions.  | 

The  Deal  was  spawned  by  the  go-go 
economy  and  stock  market,  duel  funding 
rockets  for  torrid  wheeling  and  dealing.  “If 
the  stock  market  falls,  sure,  there  wouldn’t 
be  as  many  mergers  and  acquisitions  proba¬ 
bly,”  says  Teitelman,  who  explains  the 
newspaper  would  follow  overseas  deals  as 
well  as  transactions  that  go  on  during  a 
recession,  including  private  equity  purchas¬ 
es,  restructurings,  and  bankruptcies. 

The  Deal's  Web  site.  http://www.thedaily 
deal.com,  will  change  from  a  marketing 
tool  to  a  news  operation  on  Sept.  1 5,  when 
it  will  start  following  deal  negotiations 


Distinguishing  between  wine  buy¬ 
ers  and  wine-company  buyers 


seven  days  a  week  around  the  clock. 

Most  subscriptions  will  be  delivered  to 
offices  as  readers  “are  embarking  on  their 
deal-making  day,”  says  Gelfand.  In  addi¬ 
tion,  the  daily  will  sell  for  $3.50  a  copy  on 
dozens  of  newsstands  around  Wall  Street 
and  at  New  York  commuter  rail  lines. 

Fifty-five  Journalists  will  staff  the 
Deal's  New  York  headquarters  offices  as 
well  as  bureaus  in  London,  Washington, 
Dallas,  Philadelphia,  San  Francisco,  Atlan¬ 
ta.  and  Miami.  H 

Thomson  divisions 
name  sales  V.P. 

Thomson  Target  Media  (TTM)  and 
Thomson  Interactive  Media  (TiM),  the 
recently  combined  content  and  online  divi¬ 
sions  of  Stamford.  Conn.-based  Thomson 
Newspapers,  have  promoted  Ed  Manning  to 
vice  president  of  sales  and  marketing. 

TTM,  which  puts  out  1 1 
syndicated  lifestyle  publi¬ 
cations,  and  TIM,  which 
provides  Web  products  and 
services,  are  keeping  their 
own  banners. 

Manning  has  worked 
for  TIM  as  an  Internet 
marketing  consultant  and 
as  an  executive. 

TTM  and  TIM  also  announced  that  Peter 
Johnson,  who  served  as  tim’s  director  of 
Internet  market  develop¬ 
ment.  has  been  promoted 
to  vice  president  of  oper¬ 
ations. 

Paul  Camp,  50,  who 
was  recently  promoted 
from  CEO  of  TTM  to  CEO 
of  the  combined  divi¬ 
sions,  says  his  joint 
operation  gives  news¬ 
papers  a  venue  for  one-stop  shopping. 

Camp  is  developing 
plans  for  his  operation’s 
first  ads  in  pharmaceuti¬ 
cal  and  advertising  trade 
publications.  He  expects 
to  spend  tens  of  thou¬ 
sands  of  dollars  in  hopes 
of  prompting  companies 
in  those  industries  to  buy 
hundreds  of  thousands  of 
dollars  of  ads  in  his  products  in  newspapers 
and  on  newspaper  Web  sites. 

Thomson  Newspapers  is  owned  by  the 
Thomson  Corp.,  a  global  information  firm 
with  $6  billion  in  revenue. 


Paul  Camp 


Peter  Johnson 


Ed  Manning 
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Fact,  not  opinion:  Op-Ed  page 
coiumnists  get  more  diverse 


But  the  percentage  of 
femaies  and  minorities  on 
Op-Ed  pages  is  stiii  iower 
than  in  the  U.S.  popuiation 

by  David  Astor 


When  it  comes  to  race  and  gender,  American.  His 
Op-Ed  columnists  are  a  more  American,  ^ 
diverse  group  today  than  10  American,  an 
years  ago.  writers. 

A  comparative  look  at  E&P's  1989  Why  is  coli 
Syndicate  Directory  and  the  recently  pub-  diversity  impt 
lished  1999  edition  shows:  “Our  nation’s  ' 

•  The  percentage  of  female  Op-Ed  pages  are  plat 
columnists  distributed  by  seven  major  '  intellectual  dis 
syndicates  rose  from  14.8%  (13  of  88)  in  j  and  varying  pc 
1989  to  23.7%  (27.5  of  1 16)  in  1999.  The  !  view,”  says  LA 
half  refers  to  a  female  co-writing  a  col-  |  dication  Anita 
umn  with  a  male.  i  achieved  by  pu 

•  Non-Caucasian  commentators  —  includ-  !  with  divergent 
ing  black,  Hispanic,  and  Asian  writers  —  I  experiences.” 
rose  from  9.1%  (8  of  88)  in  1989  to  19%  {  Patrisia  Go 
(22  of  1 16)  in  1999.  ;  riguez,  who  i 

While  opinion  pages  are  clearly  less  of  America.s”  for 
a  white-male  enclave  than  before,  they’re  ;  pages  need 
still  not  as  diverse  as  America  —  where  I  They  note  that 
the  female  population  is  about  51%  and  !  conservative  ( 
the  combined  black,  Hispanic,  and  Asian  and  that  a  nunr 
population  tops  27%.  white  Op-Ed 

The  seven  syndicates  measured  were  [  recent  years  a 
those  whose  1989  and  1999  directory  f  themselves, 
ads  listed  all  their  opinion  writers.  They  !  Gonzales  ar 
include  the  Creators  Syn¬ 
dicate,  Los  Angeles  i 
Times  Syndicate  (lats). 

King  Features  Syndicate, 

Tribune  Media  Services, 

United  Media,  Universal 
Press  Syndicate,  and 
Washington  Post  Writers 
Group. 

Virtually  every  syndi-  Patrisia  Gonzales  and  Roberto 
cate  has  a  more  diverse  Rodriguez 


and  LATS  the  highest  number  (5  of  19). 
LATS  syndicates  the  Hispanic  Link  pack¬ 
age  of  columns,  too. 

Speaking  of  packages,  Op-Ed  diversifi¬ 
cation  also  advanced  during  the  past 
decade  when  the  New  York  Times 
Syndicate  launched  New  America  News 
Service  in  1994.  nans  includes  commen¬ 
tary  from  African-American,  Asian- 
American.  Hispanic- 
American,  Native-  :  ' 

American,  and  gay  |  I 


cate  has  a  more  diverse  Rodriguez 
pundit  lineup  this  year 
than  a  decade  ago.  Universal  had  the 
most  1999  Op-Ed  women  in  both  per¬ 
centage  and  number  (44.1%;  7.5  of  17). 
King  had  the  highest  percentage  of  Op- 
Ed  columnists  of  color  (28.6%;  2  of  7) 


Why  is  columnist  |  “  : 

diversity  important?  j 
“Our  nation’s  Op-Ed 
pages  are  places  for  1 

intellectual  discourse  Anita  Tobias 
and  varying  points  of 
view,”  says  lats  vice  president/U.S.  syn¬ 
dication  Anita  Tobias.  “This  can  only  be 
achieved  by  publishing  the  voices  of  those 
with  divergent  backgrounds,  cultures,  and 
experiences.” 

Patrisia  Gonzales  and  Roberto  Rod¬ 
riguez,  who  co-write  “Column  of  the 
Americas”  for  Universal,  do  say  Op-Ed 
pages  need  more  “ideological  diversity.” 
They  note  that  many  newspapers  run  only 
conservative  or  centrist  commentators, 
and  that  a  number  of  the  female  and  non¬ 
white  Op-Ed  columnists  introduced  in 
recent  years  are  conservative  or  centrist 
themselves. 

Gonzales  and  Rodriguez  add  that  there 
would  be  more  diversity 

of  opinion  if  a  number  of 
papers  didn’t  have  a 
“quota  system”  of  run¬ 
ning  just  one  black 
and/or  just  one  Hispanic 
Op-Ed  columnist. 

Why  doesn’t  Op-Ed 
diversity  still  not  match 
(s  and  Roberto  U.S.  population  diversi¬ 
ty?  Tobias  says  one  rea¬ 
son  is  that  the  turnover  of 
syndicated  creators  is  so  slow. 

“If  only  a  few  new  writers  are  intro¬ 
duced  each  year,”  she  says,  “it  will  take  a 
very  long  time  for  the  makeup  of  the 
entire  group  to  change.”  m 


Many  subscribe 
to  these  scribes 

Many  widely  syndicated  Op-Ed  colum¬ 
nists  are  white  men  such  as  David 
Broder,  Cal  Thomas,  and  George  Will.  But 
a  number  of  female  and  minority  commen¬ 
tators  also  have  big  lists.  According  to  syn¬ 
dicate  estimates,  some  of  them  include: 

•  Ellen  Goodman,  Washington  Post 
Writers  Group  (wpwg),  420  news¬ 
papers. 

•  Kathleen  Parker,  Tribune  Media 
Services  (tms),  300  papers. 

•  Molly  Ivins.  Thomas  Sowell,  Mona 
Charen,  Creators  Syndicate,  over 
250  papers  apiece  (as  of  May  1999). 

•  Joseph  Perkins,  United  Media’s 
Newspaper  Enterprise  Association, 
250  papers  (out  of  600  clients  that 
subscribe  to  the  nea  package). 

•  William  Raspberry,  wpwg,  210 
papers. 

•  Clarence  Page,  tms,  over  200 
papers. 

Columnists  with  news  services  weren’t 
included  in  this  list.  —  David  Astor 


Pulitzers  prize 
diverse  writers 

The  increased  prominence  of  female 
and  minority  Op-Ed  columnists  is 
reflected  in  the  lineup  of  writers  who 
received  the  Pulitzer  Prize  for  commen¬ 
tary  during  the  past  two  decades. 

From  1980  to  1989,  the  10  winners 
were  eight  white  men,  one  white  woman 
(Ellen  Goodman,  1980),  and  one  black 
man  (Clarence  Page,  1 989). 

From  1990  to  1999,  the  10  winners  were 
four  white  men,  one  Hispanic  woman  (Liz 
Balmaseda,  1993),  one  black  man  (William 
Raspberry,  1994),  one  black  woman  (E.R. 
Shipp,  1996),  and  three  white  women 
(Anna  Quindlen,  1992;  Eileen  McNamara, 
1997;  and  Maureen  Dowd,  1999). 

So  diversity  tripled,  from  20%  to  60% 
of  the  winners,  from  the  past  decade  to 
the  current  one.  —  David  Astor 
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Publishers  back  Bronx 
recycled  newsprint  mill 


With  its  financing  near 
completion,  long-awaited 
recycled  newsprint  mill 
will  consume  New  York’s 
waste  paper  and  waste  water 

by  Jim  Rosenberg 

One  of  the  world’s  largest  urban  for¬ 
ests  may  finally  be  harvested  and 
processed  locally,  as  publishers  of 
two  of  the  country’s  largest  dailies  seem 
ready  to  invest  in  a  long-planned  recycled 
newsprint  mill  in  New  York. 

Interest  in  equity  commitments  in  the 
plant  on  the  part  of  the  New  York  Times 
Co.,  Times  Mirror  Co.,  and  others  are  suffi¬ 
cient  to  proceed  with  a  financial  closing 
slated  for  later  this  year,  according  to  the 
Bronx  Community  Paper  Co.  Times  Mirror 
would  participate  through  its  affiliated 
Eagle  New  Media  Investments  LLC. 

Progress  on  the  project  comes  Just  as 
other  newsprint  facilities  continue  to  curtail 
production,  even  shutting  down  machines 
permanently.  But  the  newsprint  market  may 
have  bottomed  out  —  though  its  recovery 
may  not  be  particularly  strong  —  and  there 
is  still  insufficient  recycled  product  to  satis¬ 
fy  some  states’  consumption  targets. 

On  the  drawing  board  for  years  since  it 
was  proposed  by  Bronx  Community  Paper’s 
partners  (the  Natural  Resources  Defense 
Council  and  the  Bronx-based  Banana  Kelly 
Community  Improvement  Association 
Inc.),  the  project  also  has  the  interest  of 
insurer  AIG  and  other  investors.  Among  the 
latter,  project  developers  say  they  are  talk¬ 
ing  with  European  banks,  and  “crucial” 
construction  financing  “is  under  discussion 
with  a  Scandinavian  bank.” 

While  cautioning  that  “we’re  still  in  the 
review  process.”  Times  Co.  spokeswoman 
Lisa  Carparelli  confirms  that  “we  do  plan 
to  make  a  small  investment  in  the  mill”  and 
use  its  paper.  Besides  its  mostly  southeast¬ 
ern  regional  group  newspapers,  the  compa¬ 
ny  publishes  The  New  York  Times  and  The 
Boston  Globe  —  two  of  the  four  biggest 
metro/regional  dailies  in  the  Northeast. 


Among  the  same  four  is  Times  Mirror’s 
Newsday,  based  in  Melville,  on  New 
York’s  suburban  Long  Island.  Along  with 
other  papers  in  the  Northeast,  Newsday's 
parent  has  to  feed  presses  at  The  Sun, 
Baltimore,  and  The  Morning  Call,  Allen¬ 
town,  Pa.,  as  well  as  The  Hartford  Courant 
and  two  smaller  Connecticut  dailies. 

If  the  financing  is  wrapped  up  by  year’s 
end.  construction  is  expected  to  begin  in 
January,  with  paper 
production  to  com¬ 
mence  in  early  2002. 

Two  years  ago,  the 
proposed  deinking 
plant  and  paper  mill 
received  New  York 
State  Department  of 
Environmental  Con¬ 
servation  permits  cer¬ 
tifying  that  the  proj¬ 
ect  will  meet  federal 
and  state  air-emission  standards. 

The  mill  is  to  be  built  on  approximately 
one-third  of  the  96-acre  Harlem  River  Rail 
Yards,  a  state-owned  property  in  the  South 
Bronx  that  has  gone  unused  since  the  mid- 
1 960s.  The  New  York  Post  is  in  the  midst  of 
building  a  production  and  packaging  center 
in  the  old  train  yards  (E&P,  June  1 2,  p.  26). 
The  newspaper  and  the  newsprint  mill  will 
sublease  from  the  Galesi  Group,  the  owner 
of  several  large  industrial  parks  that  holds  a 
long-term  lease  to  the  rail  yard. 

The  mill’s  total  cost  of  development  is 
estimated  at  between  S600  million  and 
$625  million  by  Charles  Ludlow  and  Jim 
MacDonald,  Bronx  Paper  Mill  LLC  devel¬ 
opment  co-directors  at  New  York-based 
Morse  Diesel  International,  which  will 
build  the  plant  —  in  which  its  parent  com¬ 
pany,  U.K.-based  AMEC,  is  an  investor. 

The  development  directors  say  discus¬ 
sions  with  publishers  and  other  potential 
financial  backers  have  progressed  from  let¬ 
ters  of  interest  to  working  out  contract 
terms.  Equity  funding  will  kick  in  “upon 
successful  completion  of  the  mill,”  says 
Ludlow.  First  will  come  approximately 
$400  million  in  senior  debt,  offered 
through  Goldman  Sachs  and  Co.  and 
Lehman  Brothers. 


Finnish  manufacturer  Valmet  Corp.  will 
supply  pulping  and  papermaking  equip¬ 
ment  and  an  automation  system.  Bronx 
Paper  Mill  LLC  will  manage  operations, 
maintenance,  sales,  and  marketing.  Smurfit 
Recycling  will  serve  as  fiber-supply  agent. 

For  recovered  papers,  Smurfit  "will 
reach  as  far  as  transportation  costs  allow,” 
says  Ludlow.  In  addition  to  economic  rea¬ 
sons.  says  MacDonald,  sourcing  will  be  “as 
close  as  possible”  to 
the  mill  to  maintain 
good  relations  with 
the  city  —  which  was 
told  the  mill  will  take 
as  much  suitable  pa¬ 
per  as  the  city  can 
recover. 

(Good  relations 
with  the  community 
figure  in  the  plan  as 
well.  Besides  its  im¬ 
pact  on  area  employment,  the  project 
will  make  an  upfront  investment  of  $6 
million  in  community  services  through 
Banana  Kelly.) 

Half  the  recovered  paper  used  will  be 
sorted  on  site  by  a  separate  company  to  be 
set  up  by  Smurfit.  say  the  co-directors. 

The  operation  is  expected  to  employ 
approximately  200  full-time  workers  and 
produce  330,000  tons  of  newsprint  annual¬ 
ly  —  all  of  it  from  456,000  tons  of 
repulped  newspapers  and  magazines. 

When  the  mill  was  last  thought  nearing 
realization,  in  1997,  proponents  looked  to 
process  only  post-consumer  waste  (deliv¬ 
ered  publications).  That’s  no  longer  an 
issue,  according  to  MacDonald,  who  says 
publishers’  unprinted  wa.ste,  undistributed 
copies,  and  returned  copies  are  very  good 
and  comparatively  small  sources. 

The  plant’s  other  major  input  also  is  a 
recovered  commodity.  In  an  arrangement 
now  being  finalized  with  municipal  author¬ 
ities,  partly  processed  “greywater”  from  the 
city’s  nearby  Ward’s  Island  sewage  plant 
“will  be  brought  into  a  reverse-osmosis 
process,  turned  into  drinkable  water,  and 
piped  to  the  mill,”  says  MacDonald. 

Recycled  pulp  will  be  deinked  using 
combined  wash  and  flotation  processes. 


Bronx  Paper  Mill  will 
occupy  about  33  acres, 
consume  456,000  tons 
of  waste  paper  yearly, 
and  cost  $600  million. 
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E&P  Special  Issue: 


Co  o 


and 


Design 

in  Newspapers 


September  25, 1999 


Color  in  newspapers  has  moved  into  a  newe^.  j 

With  the  last  of  the  major  hold-outs  now 
color  on  front  pages,  the  face  of  the  industry  lias 
forever  changed.  Production,  marketing  and  edi 
torial  are  all  confronting  issues  on  how  to  use 
color  more  effectively.  What  has  been  the 
effect  of  color  on  advertising,  does  it  work 
better  or  simply  look  prettier?  In  this  spe¬ 
cial  section  of  E&P  we  will  address 
these  important  issues. 

Newspaper  executives  will  be  reading 
this  section  to  gain  insight  into  the  lat¬ 
est  in  color  technology,  applications 
and  marketing  uses.  Reach  these  deci¬ 
sion-makers  who  buy  your  products. 

Place  your  company's  advertisement 
here! 

Space  Deadline:  Sept.  7,  1999 
Material  Deadline:  Sept.  13,  1999 
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Jill  Martin,  Monterey  -  Tel:  (831)  625-6902  •  Fax:  (831)  625-6911 
Rick  Ferriera,  New  England  -  Tel:  (508)  821-4670  •  Fax:  (508)  822-5039 
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FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

Weekly  or  Monftily  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

I  FAX  your  ad  to 
i  212^929^1259 


_ AUTOMOTIVE _ 

WE'LL  DO  the  writing,  you  sell  the  ads! 

Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
I  in  weekly  automotive  industry  reporting 
!  Automotive  News  Syndicate 

'  Joe  Hanley  (212)254-0890 

j  Fax  (212)  254-7646 

^  ENTERTAINMENT 

i  "Hollywood  Behind  the  Scenes” 
j  Hook  readers  with  insider's  view  of 
i  what  stars  ore  really  doing. 

Rotes  and  samples,  (800)  959-9977 


_ ENTERTAINMENT _ 

MAJOR  CELEBRITY  INTERVIEWS 
IN  YOUR  PUBUCATION  -  $20! 
Night&Day  Newswire  (732)  245-6393 

FEATURES  AVAILABLE 

'  CAR,  PC,  INTERNET  and  movie  features. 

I  Subscribe  or  purchase  one  at  a  time, 
j  From  $35.  Visit  www.buckwire.com 

I  NEW  KIDS  PAGE  -  WORLD  OF 
!  WONDER.  Monthly  educational  series 
i  devoted  to  exploring  the  realms  of  his- 
!  tory,  science,  nature  and  technology. 

I  Call  Laurie  Triefeldt  (703)  548-9038. 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Coll  (800)  292-4308/(909)  766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  2W-5794  Fax  {409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


ANNOUNCEMENTS 


BUSINESS  DEVELOPMENT 


McGonn  &  Co. 

New  and  Old  Media  projects/ventures 
jmcgann@aug.com 
(904)  826-1335 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


750Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630. 

No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


‘A  tradition  of  service 

to  community  newspapers’ 

“You  can  count  on  our  knowledge  and  experience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  “ 

Bolitho  Media  Service  ijp 

Brokers  •  Appraisers  •  Consultants  vSBy 

(580)t  421-9600 

P.O.  Box  1985  •  Ada,  OK  74821-1985  Tom  Bolitho 

Web  address:  bolitho.com  •  e-mail:  bolitho@bolitho.com 


NEWSPAPER  BROKERS 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

FORAUSTOF 
Publications  For  Sole  Go  To  ... 
WWW. mediamergers.com 


FOR  CURRENT  USTINGS 
GOTO 
cribb.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


When  you  have  got  an  elephant  by  the 
hind  legs  and  he  is  trying  to  run  away, 
it  is  best  to  let  him  run. 

Abraham  Lincain 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


TRADE  NEWSPAPER  for  arts  and  crafts 
industry.  Bi-monthly.  Can  locate  any¬ 
where.  Send  replies  to  Box  08889, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


FACKEIMAN  NEWSPAPERS  SEEKS  to 
odd  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Call  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 


WE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  AAedia 

RANGING  FROM  $100K  to  $100M 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440  Fax  (909)  624-8852 


PUBUSHER  CONSULTANTS 


CRADICK  &  MINIE 
Consultants  To  Publishers 
70  years  combined  industry  experience 
We  fix  income  shrinkoge  and  market 
share  losses.  1  (888)414-5038 


PUBUCATIONS  FOR  SALE 

MOVE  TO  FLORIDA.  Full-color  maga¬ 
zine  in  Florida.  Profits  $60K+.  Call 
(352)  622-2995. 


NEWSPAPER  BROKERS 


Confidential  Appraisal  |  Bolitho-Cribb  i  We  have  sold 

for  Estate,  ESOP,  ;  ^  A.SSOCi3t6S  i  thousands  of 

I  Partners,  Bank,  Tax,  I  Publication  Brokerage  I  publishing  companies 
Stock,  Assets  SAppralsale  Since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribbeimt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828M 
jfhicksetrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341(e 
toklsv  mindsprlng.com 


For  a  listing  of  publications  for  sale,  go  to  wvm.crlbb.com 
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ANNOUNCEMENTS 


CLASSIFIED  ADVERTISING 
DEADLINES 

in-Column  Advertisements 

Tuesday  noon  (EST)  for  following 
Saturday  issue 
Classified  Disploy 
Friday  5pm  (1ST)  8  days 
prior  to  publication 


PUBUCATIONS  FOR  SALE 

SUCCESSFUL  BI-MONTHLY  DINING 
magazine.  5-years  old.  Owner 
operated.  $50K-$60K  part-time  sales. 

I  Full-time  staff  could  triple.  Excellent 
customer  base.  Could  be  franchised. 
$42K/best  offer.  Moving,  must  sell. 
Alpha  Communications,  1272  Great 
Neck  Rd,  PMB  142,  Virginia  Beach, 
VA  23454.  (757)  496-2219. 


Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


PUBUCATIONS  WANTED 

ARE  YOU  SELLING  or  thinking  about 
it?  Larry  Ross  Advertising,  Inc.  is  look¬ 
ing  to  purchase  publications  and  direct 
mailing  programs.  Open  to  all  types 
and  frequencies.  Please  contact  Larry 
Ross  at  (732)  679-6488,  or  mail  sam¬ 
ples  to  Larry  Ross  Advertising,  Inc., 
2500  Route  9  South,  Old  BricMe,  NJ 
08857. 


Desperation  is  a  feather  in  your  cap 

Beck 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermedia.coin 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

NO  NONSENSE  50"  VYEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 

TWO  CHESIRE  lABEUNG  AAACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


_ MAILR(X)M _ 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fox  (256)  997-9656 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218 
Fax  (407)  273-901 1 


PIONEER  EQUIPMENT 
•  Inserters  &  Stackers 
•  Strapers  •  Labelers  *1/4  Folders 
(217)  431-0275,  Fox  (217)  431-0273 


_ MAILROOM _ 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  A4ailroom  Systems 

*  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone;  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


PRESSES 


COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fox  (815)  648-2856 


GLOBAL  SINGLEWIDTH  SALES 
Sell/Rebuild  Used  Equipment 
Specializing  in  Ck>ss 
Inventory  Immediately  Available 
Call  (630)  876-9977 
Fox  (630)  876-9972 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 


Inland  Newspaper  Machinery 
Corporation 


For  a  complete  list  of  presses: 

WWW.  inlandnews.com 


_ PRESSES _ 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 

1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fox;  (323)  256-7607 


USED  NEWSPAPER  PRESSES. 
Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 
(800)  257-3045 


WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


NEWSRACKS  WANTED.  Want  to  get 
rid  of  your  old  newsracks?  Call  me,  I 
will  buy  them.  John  (305)  225-3742. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  StitcherArimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fox  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  IrK. 

(770)  428-5817  Fox  (770)  590-7267 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Ph«M:  (516)  843-3003 
haa  (516)  843-2280 


MELVILLE,  NY 


cr 


For  Business  Card  advertising, 
call  (212)  675-4380,  exL  174 
Contract  rates  available 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  Saver/Verification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


www.mediainfo.com 
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1 1  W  19th  Street,  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


INDUSTRY 

SERVICES 


CIRCUIATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Evaluations  •  Expansion  •  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(516)  379-2797/(727)  786-5930 

CIRCULATION  SERVICES 

Ml  1  ANSV/ER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Soutliward 
(877)  550-1515 
E-mail:  mnsl@metro-news.com 
WWW. metro-news.com 


II!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  Mil! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEAAARKETING 
•  Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 
Joseph  Skaff  (800)218-6731 


JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 


!  CIRCUIATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

! 

i  NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 

I  VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
j  that  you  demand. 

I  COMPAREI  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
I  for  a  list  of  references. 

Dennis  McQuillan 
:  (800)  260-9823 


j  TELE  DIREa  MARKETING,  INC. 
j  (912)  226-6100  Fax  (912)  226-5414 
j  “newspaper  telemarketing  experts” 

i  CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
!  EXPERTISE  IN  A  FULL  RANGE  OF 

I  SALES  SERVICES  INCLUDING 

I  DATABASE  MARKETING 

I  TOM  ZGONC  (800)  776-6397 


I  SPEaRUM  MARKETING  SERVICES 
i  A  teleservices  solution  for 

!  •  Cold-call  prajects 
I  •  Stop-saver  projects 
•  Up-grade  projects 
I  Call  Doug  Reese  at 

(800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Services 

PAID  IN  ADVANCE  TELEMARKETING 

Credit  Cards  or  FoneChex™-  Thousands  Processed  Weekly 
25%  Minimum  PIA  Guaranteed 
Programs  Powered  By  INSOURCE^"  -  Data  From  experian^" 

The  leading  source  ot  consumer  marketing  into  available 
Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 
1  -888-343-0470  Offices  Nationwide 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQIONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 

TRAINING 

NEWSPAPER  SALES  MAGIC.  SubKrip- 
tion  sales  training  tapes.  4  upbeat 
tapes  show  how  to  close/objections. 
American  Reading  Association 
(888)  747-2949  www.magicm.com 


HELP  WANTED 


_ ACADEMIC _ 

SPECIALIST  IN 

NEWS  COVERAGE  OF  CONFLIQ 
AND  CONFUa  RESOLUTION 

The  Missouri  School  of  Journalism  is 
seeking  applicants  for  a  new  tenure  or 
tenure-track  position  created  to 
develop  a  new  partnership  between  the 
highly  ranked  Missouri  journalism  and 
law  faculties  in  the  study  of  conflict  and 
conflict  resolution.  Our  goal  is  to  do 
the  research,  teaching,  and  outreach 
needed  to  foster  the  in-depth,  high 
quality  coverage  of  conflict  and  conflict 
resolution  that  advances  public 
deliberation  on  the  major  issues  at 
stake  in  American  society.  We  seek 
candidates  with  strong  creative,  ana¬ 
lytical,  and  research  skills  as  well  as  an 
interest  in  the  training  of  mid-career 
journalists.  We  prefer  applicants  who 
combine  significant  professional  expe¬ 
rience  with  a  J.D.,  or  a  Ph.D.  in  jour¬ 
nalism  and  mass  communication,  or 
other  appropriate  advanced  degree  in 
the  humanities  or  social  sciences. 
Nominations  and  applications  should 
be  submitted  to  Professor  Edmund  B. 
Lambeth,  School  of  Journalism,  Univer¬ 
sity  of  Missouri,  76H  Gannett  Hall,  Col¬ 
umbia,  MO  6521 1-1 2(X).  Applications 
will  begin  being  considered  in  the  fall 
semester.  The  University  of  Missouri  is 
an  Equal  Opportunity/ADA  institution. 

Applications  from  women  and 
minorities  are  encouraged. 


ADMINISTRATIVE 

BUSINESS  MANAGER  NEEDED 

Key  management  position  with  a  first 
j  class  independently  owned  and 
operated  daily  newspaper.  Accounting 
bockground  preferred.  Excellent  work- 
i  ing  atmosphere.  Great  benefits.  Send 
I  resume  to  Norfolk  Daily  News,  P.O. 
i  Box  977,  Norfolk,  NE  68702. 

I  Attention  Brad  Olsen 


I  Faith  is  God  kit  by  heart,  not  by  reason 

I  Blaise  Pascal 


_ ADMINISTRATIVE _ 

GENERAL  MANAGER 

i  Award-winning  weekly  braadsheet  in 
the  beautiful  Berkshires  (Western  MA) 
seeks  energetic,  creative,  experienced 
General  Manager  with  good  news 
I  sense  and  strong  sales  background. 

I  Salary  plus  commissian.  Send  resume 
!  ta  Box  08920,  Editor  &  Publisher. 

_ 

i  Everyone,  without  exception,  is  search- 
I  ing  hr  happiness 


\ _ ADVERTISING _ 

j  ACCOUNT  MANAGERS  throughout 
United  States.  Point  &  Shop,  Online 
I  malls,  E-Commerce  company,  in  con- 
j  junction  with  newspapers  across  the 
j  country,  need  Account  Managers.  We 
I  are  a  growing  company  building  e- 
j  commerce  sites  -  www.tradeline.net  - 
I  for  retailers.  This  position  will  achieve 
goals  by  conducting  seminars,  making 
I  sales  calls  and  training  newspaper 
representatives  to  sell  sites.  Approxi- 
I  mately  3  years  of  advertising  sales 
experience.  Strong  familiarity  with  the 
Internet.  Must  be  goal  oriented,  self 
motivated  and  disciplined.  Home 
,  based  office.  Base  salary  between 
$40-55,CXX)  plus  bonus.  401  (k),  bene- 
;  fits.  Openings  in  New  York  City, 

I  Western  and  Eastern  Pennsylvania, 

I  Minneapolis,  Detroit,  Denver  and 
[  Dallas.  Fax  to  Alison  (212)  997-6840 
I  or  Adahlman@tradeline.net  No  calls. 


AD  DIRECTOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

ADVERTISING  DIREaOR  FOR  25,000 
Mid  Atlantic  seven-day  morning  news¬ 
paper.  Excellent  opportunity  for  man¬ 
ager  of  a  small  paper  to  move  up,  or 
for  a  number  two  man  to  run  his  own 
show.  Excellent  company  benefits  and 
opportunity  for  future  growth.  401  (k), 
insurance,  dental,  and  more.  Mid 
j  Atlantic  region.  Prefer  someone  with 
experience  in  that  region.  Reply  to  Box 
I  08921,  Editor  &  Publisher. 


Blaise  Pascal 


ACADEMIC  ACADEMIC 


i  JOURNALISTS  WANTED 

I  for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

I  The  School  of  Journalism  and  Mass  Communication  at  the 
J  University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
I  for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid¬ 
career  professionals  with  at  least  10  years  of  news  experience. 
Must  be  currently  enuiloyed  full  time  in  a  news  operation. 
{  Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-month  program  pays  up  to  $50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  all  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Margaret  A.  Blanchard 
mabianch@email.unc.edu 
919  /  962-4072 

Program  information  also  available  at: 

I  http://metalab.unc.edu/jomc/academic/graduate/financial/fff.htnil 

Deadline:  Dec.  1, 1999 
Class  enters  May  2000 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 
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LA-SSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Zone  5  Publishing  Company,  award 
winning  daily  newspaper,  six  weekly 
shoppers,  two  monthly  shoppers,  and 
a  weekly  military  newspaper.  Com¬ 
bined  circulation  of  over  100,000 
weekly.  We  have  shown  steady  growth 
for  four  years  running  and  are  posi¬ 
tioned  to  take  a  giant  step  forward. 
We  currently  hove  a  sales  staff  of  13 
with  a  manager  for  the  daily  product 
and  a  manager  for  the  weeklies.  I'm 
looking  for  that  person  with  the  skills  to 
manoge  both  staffs  and  all  pub¬ 
lications.  Small  town  living  with  easy 
access  to  metro  oreas.  National  com¬ 
pany  with  the  best  benefits  in  the  indus¬ 
try.  Let  me  tell  you  more  obout  this 
once  in  a  lifetime  opportunity.  Please 
forward  a  short  resume  to  Box  08908, 
Editor  &  Publisher. 

ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Advertising/ 
sales  experience,  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Must  be  able  to  present  the 
Catholic  character  of  the  publication. 
Knowledge  of  Microsoft  Windows  95 
helpful.  Base  salary  and  generous  com¬ 
mission  structure.  Please  submit  your 
resume  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
481 06  or  fax  to  (734)  930-31 79. 

ADVERTISING  SALES  MANAGER 
Growing  and  progressive  daily  news¬ 
paper  with  TMC  in  northeast  Indiana  is 
seeking  the  right  candidate  to  lead  its 
sales  department.  Individual  must  be 
sales  driven,  possess  excellent  organi¬ 
zational  and  management  skills  and  be 
able  to  motivate  and  lead  successful 
sales  staff  to  a  new  level.  We  offer  com¬ 
petitive  salary,  bonus  plan  and 
excellent  benefit  package.  Please  send 
resume  and  salary  history  to  General 
Manager,  Box  08916,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES  MANAGER  for 
weekly  agricultural  publication  in  Zone 
2.  Great  job  for  an  assistant  sales 
manager  or  top  sales  rep  having  famil¬ 
iarity  with  agricultural  accounts.  Staff 
of  3,  salary  plus  incentives.  This  is  a 
wonderful  opportunity  to  be  part  of  an 
expanding  communications  group. 
Send  resume,  salary  history  and  cover 
letter  to  Box  0891 7,  Editor  &  Publisher. 


E&P*s  Classified 

- ►  - 

The  newspaper 
industry’s  meeting 
place. 

(212)  6754380 


_ ADVERTISING _ 

ADVERTISING  SALES  IN 

BEALJTIFUL  SUN  VALLEY,  IDAHO 

A  great  combination:  The  best  weekly 
in  the  Northwest,  according  to  the 
Society  of  Professional  Journalists,  the 
1 1 8-year-old  Wood  River  Journal,  and 
one  of  the  country's  top  ski  and  out¬ 
door  markets  in  Sun  Valley,  Idaho. 

If  you  love  newspapers,  hove  brains 
and  energy,  we  will  train  you  to  sell 
this  great  weekly  read  by  88.9  percent 
of  all  adults  in  the  Wood  River  Valley. 
A  solid  package,  including  salary  and 
commissian;  excellent  benefits,  includ¬ 
ing  401  |k). 

Send  your  resume  and  cover  letter  to 
the  Publisher,  The  Wood  River  Journal, 

1 1  E.  Bullion  Street,  Hailey,  ID  83333. 

ADVERTISING  SALES  (inside)  for 
national  trade  publications  on  com¬ 
mercial  real  estate  located  in 
Mercerville,  NJ  (Near  Princeton).  Must 
be  experienced,  good  salary  and  com¬ 
mission  plus  401  (k),  medical,  paid 
vacation,  casual  working  smoking 
office.  Six  figure  income  for  a  good 
closer.  Contact  Ann  O'Neal  at 
(800)  732-5856 

CLASSIFIED  ADVERTISING  DIREOOR 

Alexandria  Newspapers,  Inc.,  is  seek¬ 
ing  an  ambitious  individual  who 
possesses  strong  sales,  marketing, 
leadership  and  communication  skills  to 
lead  our  Classified  Advertising 
department  including  the  development 
of  on-line  classified  opportunities.  This 
position  reports  directly  to  the  Pub¬ 
lisher.  Minimum  five  years  classified 
advertising  background  required.  The 
Town  Talk  is  a  45,000  circulation 
paper  in  Alexandria,  Louisiana.  We 
offer  a  competitive  earnings  opportu¬ 
nity  ($60,000-$75,000),  full  benefit 
package,  plus  the  opportunity  to  partic¬ 
ipate  in  an  annual  stock  option  plan. 
Alexandria  Newspapers,  Inc.,  is  a 
division  of  Central  Newspapers,  Inc., 
Please  send  resume  to  Joy  Williford, 
The  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 
personnel@thetowntalk.com 

CLASSIFIED  ADVERTISING  MANAGER 
The  Times-Georgian  is  a  10,000 
circulation,  6-day  daily  newspaper  45 
minutes  west  of  Atlanta.  We  offer  a 
great  opportunity  for  someone  who 
can  sell  and  motivate  others  to  sell.  Car¬ 
rollton  is  a  family-oriented  community 
with  excellent  schools  and  a  university. 
You  can  enjoy  the  benefits  of  Atlanta 
without  being  abused  by  it.  We're  look¬ 
ing  for  a  goal-oriented  professional 
with  excellent  work  habits;  a  self-starter 
who  can  develop  new  programs  that 
will  build  a  larger  base  of  classified 
word  and  display  advertising  for  our 
newspaper.  We  are  part  of  Paxton 
Media  Group  and  offer  an  excellent 
pay  and  benefits  package.  Please  send 
confidential  resume  to  Peter  Cook, 
advertising  director.  The  Times- 
Georgian,  901  Hoys  Mill  Rood,  Car¬ 
rollton,  GA  30117. 

Call  (770)  834-6631  ext.  206  or 

E-mail  to  pcook@times-georgian.com 


I  _ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREaOR 

The  Pittsburgh  Tribune-Review,  one  of 
the  nation's  fastest  growing  newspa¬ 
pers,  is  currently  recruiting  for  a  pro¬ 
ven  Classified  Advertising  Director. 
This  is  an  exceptional  opportunity  to 
join  a  growing  and  dynamic  organiza¬ 
tion  in  a  revitalized  region  that  has 
also  been  named  one  of  America's 
most  liveable  cities.  We  are  seeking  an 
ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  plans  to  grow  revenue 
and  market  share  is  essential.  Com¬ 
petence  to  coach  sales  staff  and  train 
them  on  new  print  and  Internet  market¬ 
ing  opportunities  is  also  beneficial. 

The  qualified  candidate  will: 

•Hove  3  to  5  years  Classified  Advertis¬ 
ing  management  experieixe. 

•Be  detailed  oriented  with  the  ability  to 

handle  multiple  projects 

•Enjoy  a  competitive  fast-paced, 

changing  environment 

•Be  experienced  in  Internet  ad  sales 

We  offer  a  competitive  salary  and 
benefits  package  that  includes  a  choice 
of  healthcare,  dental  and  eye  care 
plans,  paid  vacation,  long  and  short 
term  disability  and  a  matching  401  (k) 
pragram.  Please  send  resume  and 
salary  requirements  to  Tribune-Review, 
Attn:  A.  Mroz,  622  Cabin  Hill  Drive, 
Greensburg,  PA  1 5601  or  E-mail  to: 
amroz@tribweb.com 
No  phone  calls,  please 


ADMINISTRATIVE 


_ ADVERTISING _ 

CLASSIFIED 

OLJTSIDE  SALES  MANAGER 

The  Newspaper  Agency  Corporation, 
Agent  for  The  Salt  Lake  Tribune  and 
Deseret  News  (circulation  of  197,399 
daily  and  230,173  Sunday),  is  seeking 
a  Classified  Outside  Sales  Manager  to 
join  its  management  team. 

This  Manager,  reporting  to  the 
Classified  Advertising  Manager,  must 
be  innovative  and  sales  oriented  in 
order  to  supervise  a  staff  of  approxi¬ 
mately  16  outside  sales  employees, 
motivoting  them  to  ensure  achievement 
of  revenue  and  sales  volume  goals. 

Salt  Lake  City  is  a  growing,  dynamic 
market,  which  will  be  hosting  the  2002 
Winter  Olympics.  The  quality  of  life  in 
Salt  Lake  City  is  second  to  none,  offer¬ 
ing  the  advantages  of  a  big-leogue  city 
as  well  as  a  blend  of  great  outdoor 
activities. 

Prior  management  and  sales  experi¬ 
ence  is  a  must.  NAC  offers  a  com¬ 
petitive  salary  and  MBO  incentive 
along  with  an  attractive  benefits 
package. 

Please  fax  your  resume  to  Jeannette  at 
(801 )  237-2856,  or  mail  it  to  Jeannet¬ 
te's  attention  in  the  Human  Resources 
Department  at: 

Newspaper  Agency  Corporation 
143  South  Main 
P.O.  Box  45838 
Salt  Lake  City,  UT  84145 


ADMINISTRATIVE 


]veee>iatT 

managementXI. 

Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Production  Director  -  Large  gn>up  of  weeklies  and 
shoppers  in  the  Midwest;  oversee  two  separate 
pniduction  facilities;  excellent  quality  of  life;  excellent 
income  package. 

■  Business  Editor  -  1(X).(X)0  circulation  daily  in  East 
seeks  experienced  business  journalist  to  lead  expan¬ 
sion  and  development  of  business  coverage;  key 
management  position  with  well  respected  newspaper. 

■  Advertising  Director  -  Seeking  experienced  adver¬ 

tising  directors  for  numenius  assignments,  including 
three  in  the  Midwest,  varying  sizes  and  compensation 
levels. _ 

Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.%3.9300  ■  mm2@stametinc.coin  ■  fex  847.934.6607 
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HELP  WANTED 


_ ADVERTISING _ 

DIREQOR  OF  ADVERTISING 
SALES  AND  MARKETING 

Spanish  languoge  daily,  is  seeking  a 
dynamic,  results-oriented  professional 
to  develop  new  and  enhance  existing 
advertising  products/opportunities, 
oversee  promotion  efforts  as  well  as 
monage  and  motivate  sales  staff. 
Excellent  people  skills,  creativity  and 
marketing  savvy  and  proven  manage¬ 
ment  experience  required.  Ideal  candi¬ 
date  should  hove  a  college  degree  in 
marketing  or  related  field,  speak 
Spanish  fluently,  have  extensive  expe¬ 
rience  in  newspaper  advertising  and 
marketing,  a  record  of  revenue  genera¬ 
tion  and  sales  staff  motivation,  experi¬ 
ence  in  negotiation  of  major  regional 
and  national  advertising  accounts  and 
the  ability  to  teach  others  through 
example.  Day-to-day  responsibilities 
include  directing  sales  groups,  imple¬ 
menting  training  and  motivational  pro¬ 
grams,  revenue  and  expense  budget¬ 
ing  and  financial  forecasting  to  meet 
department  goals. 

We  offer  competitive  compensation 
with  incentive  plan  and  comprehensive 
benefits  package.  If  you  are  able  to 
inspire  teamwork  and  cooperation 
among  the  advertising  sales  staff  and 
with  other  departments  of  the  newspa¬ 
per,  then  send  a  detailed  resume  and 
cover  letter  that  demonstrates  your 
sales  and  marketing  skills  to  Patricia 
Hennessey,  director  of  human 
resources,  El  Diario,  345  Hudson 
Street,  New  York,  NY  10014. 


Desperation  is  a  feather  in  your  cap 

Beck 


EDITORIAL 


_ ADVERTISING _ 

CLASSIFIED  RECRUITMENT 
SALES  MANAGER 
Chicago,  IL 

j  Midwest  Suburban  Publishing,  Inc.  is  a 
subsidiary  of  Hollinger  International, 
the  third  largest  publisher  in  North 
America.  MSP’s  industry  leading 
papers  in  Chicago  include:  The  Daily 
Southtown  (60,000  paid  daily).  The 
Star  (60,000  paid  weekly)  and  The 
PennySaver  (450,000  shopper). 

As  the  Recruitment  Sales  Team  Man¬ 
ager  you  will  lead  a  staff  of  nine  with  a 
I  multi-million  dollar  budget.  Previous 
I  management  experience  with  the 
'  ability  to  lead,  motivate  and  manage 
i  sales  strategies  are  essential.  Send 
j  your  resume  to; 

I  John  P.  Kern 

Classified  Advertising  Director 
i  Midwest  Suburban  Publishing,  Inc. 

6901  W.  159th  Street 
I  _ Tinley  Park,  IL  60477 _ 

I  NATIONAL  SALES  MANAGER 
j  An  exciting  opportunity  exists  for  the 
!  right  individual  to  join  the  New  Haven 
:  Register,  the  flagship  newspaper  of 
!  one  of  America's  leading  publicly 
i  traded  newspaper  companies.  The 
;  Qualified  candidate  must  hove  a  min¬ 
imum  of  five  years  of  media  sales 
experience  to  sell  the  NHR  along  with 
i  our  Central  CT  newspaper  group.  The 
right  individual  should  have  an 
excellent  knowledge  of  national 
manufacturer  relationships  with  retail 
vendors,  a  good  grasp  of  competitive 
media  and  the  ability  to  sell  with 
!  sophisticated  market  research.  Prior 
I  experience  in  calling  on  major  NYC 
j  and/or  Boston  advertising  agencies  a 
j  plus.  Some  travel  require.  Send,  fax 
I  or  E-mail  resume  with  cover  letter  and 
'  salary  requirements  to  Sally  Newbury, 
advertising  director.  New  Haven  Regis¬ 
ter,  40  Sargent  Drive,  New  Haven,  CT 
0651 1 ,  fax  (203)  789-5770,  or 
E-mail;  snewbury@nhregister.com 


EDITORIAL 


EDITOR 

FINANCIAL  SERVICES  NEWSPAPER 

Editor  sought  for  fast-growing  news  weekly  serving  investment 
counselors,  lawyers,  CPAs,  brokers  and  others  providing  advice 
to  retail  clients. 

The  successful  candidate  will  possess  and  demonstrate  a  strong 
editorial  background  including  an  understanding  of  editorial 
positioning,  design  awareness,  good  problem  solving  skills  and 
an  ability  to  work  under  tight  deadlines.  Experience  as  a  news 
journalist  required.  Candidate  must  have  a  bachelor's  degree, 
strong  interpersonal  skills,  and  be  able  to  pursue  the  growth  and 
expansion  of  this  lively  publication. 

The  job  also  requires  the  ability  to  manage  a  staff  of  20,  including 
five  bureaus  and  a  growing  list  of  correspondents.  Parent 
company  offers  medical/dental,  life  insurance,  LTD,  pension  and 
profit  sharing.  EOE  M/F/D/V 

For  confidential  consideration  please  fonward  your  resume  to: 

HR  Manager/IGC899 
CRAIN  COMMUNICATIONS  INC 
711  Third  Avenue,  New  York,  NY  10017-4036 
FAX:  (212)  210-0494 


_ ADVERTISING _ 

I  RETAIL  ADVERTISING  A4ANAGER 
i  The  Palladium-Item,  a  7-day  Gannett 
newspaper  in  Richmond,  IN,  seeks 
results  oriented  individual  with  proven 
history  of  success  to  lead  our  dynamic 
team  of  advertising  sales  professionals. 
The  right  candidate  will  be  a  leader 
with  exceptional  people  skills,  the 
enthusiasm  to  inspire  teamwork,  and 
be  detail  oriented  with  the  confidence 
to  handle  multiple  projects.  If  you  like 
the  small  town  atmosphere  where  you 
can  make  a  difference,  Richmond  is  the 
place  for  you.  We  are  centrally  located 
with  easy  access  to  larger  cities,  state 
parks  and  universities.  Generous  com¬ 
pensation  package  includes  salary,  com¬ 
mission,  401  (k)  plan  and  benefits.  If 
you  are  interested  in  this  growth  oppor¬ 
tunity  send  your  resume  with  salary  his¬ 
tory  to  Palladium-Item,  Advertising 
Director,  1175  North  A  Street, 
Richmond,  IN  47374. 
i  Fax:  (765)  973-4440 

E-mail  nwalton@richmond.gannett.com 

CIRCULATION 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 

WWW.  boonenewspapers  .com 


CIRCUIATION  DIREQOR 
The  Delta  Democrat-Times  (circ. 
1 3,500)  in  Greenville,  MS,  has  an 
immediate  opening  for  Circulation 
Director.  An  excellent  staff  is  in  place. 

I  All  they  need  is  a  leader  to  keep  the 
!  DDT's  circulation  on  the  grow.  We're 
I  looking  for  a  hands-on  Circulation 
I  Director  with  solid  marketing  ideas  and 
I  the  people  skills  to  handle  a  diverse 
staff.  If  you're  never  quite  satisfied  with 
circulation  numbers,  send  a  letter 
explaining  why  you're  the  right  person 
for  our  newspaper,  a  brief  statement  of 
your  vision  for  growing  circulation  and 
readership,  resume,  and  three  pro¬ 
fessional  references  to  Rick  Thomason, 
I  publisher.  The  Delta  Democrat-Times, 
P.O.  Box  1618,  Greenville,  MS 
I  38702.  Or  E-mail  to: 

rick_thomason@link.freeclom.com 
No  phone  calls,  please 


[  CIRCULATION  DIREQOR 

Come  to  Colorado!  Person  for  person 
our  24,000-circulation  daily  has  the 
best  staff  in  the  state  and  the  awards  to 
prove  it.  We  have  a  challenging, 
dynamic,  fun  place  to  work  and  a 
great  lifestyle  to  go  with  it.  We  just 
don't  have  you.  We're  very  sorry  to 
lose  our  top-notch  circulation/ 
marketing  director  to  a  new  career 
I  move  but  now  need  to  hire  the  very 
j  best  we  can  find  to  fill  the  position. 

Good  pay  and  benefits,  wonderful 
j  opportunity  to  be  part  of  a  very  good 
company.  Come  to  a  great  place  to 
contribute,  grow  and  build  a  career. 

Send  resume  and  references  to; 

Brenda  Haines 
The  Greeley  Tribune 
501  8th  Avenue 
Greeley,  CO  80631 
E-mail  elsberry@greeleytrib.com 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 
Southeastern  Pennsylvania  daily  local 
newspaper  is  seeking  an  energetic, 
experienced  circulation  director. 
Excellent  salary,  benefits,  401  (k)  and 
advancement  opportunities  for  the  right 
candidate.  Reply  to  Box  08715,  Editor 
&  Publisher. 


CIRCULATION  MANAGER 

Zone  5  newspaper  seeks  organized 
individual  to  lead  division  staff. 
Responsibilities  include  management  of 
circulation  staff  carrier  recruitment,  col¬ 
lections,  and  delivery  management. 
Reports  to  Circulation  Director.  Must 
have  a  minimum  of  10  years  circula¬ 
tion  experience  with  a  minimum  5 
years  circulation  supervisory/ 
management  experience.  Salary  plus 
bonus,  401  (k)  and  excellent  benefits 
package.  Send  resume  and  cover  letter 
with  salary  requirements  in  confidence 
to  Box  08897,  Editor  &  Publisher. 

HIGH  ENERGY  CIRCULATION  man¬ 
ager  needed  for  mid-size  northern  VA 
daily.  Hands  on  leader  will  direct  staff 
of  12  in  circulation  basics.  Exceptional 
career  opportunity,  salary  plus  bonus, 
complete  benefits  package  and  401  (k). 
Send  resume  to: 

Ken  Planinsek 
The  Potomac  News 
P.O.  Box  2470 

Woodbridge,  VA  22193-9070 

MID-SIZE  New  Jersey  newspaper  in 
need  of  crew  contractor  to  sell  home 
delivery  subscriptions.  Potential  to 
make  a  good  income  for  one  crew 
operator.  Reply  in  confidence  to  Box 
08915,  Editor  &  Publisher. 

THE  PALM  BEACH  POST 
CIRCULATION 
PROMOTIONS  MANAGER 
Successful  candidate  will  hove  5  years 
copywriting,  ad  agency,  account  exec¬ 
utive  or  other  promotional  experience. 
Bachelor's  degree  in  English,  journal¬ 
ism,  marketing  or  communications; 
strong  organizational,  written  and 
verbal  communications  skills  and  the 
ability  to  work  on  several  projects 
under  tight  deadlines.  Send  resume 
and  salary  requirements.  Apply  to  HR, 
P.O.  Box  24700,  West  Palm  Beach,  FL 
3341 6-4700  or  Fax  (561 )  820-41 92. 

EDITORIAL 

ACCENT  (FEATURES)  editor  and  local 
government  reporter  (2  positions) 
needed  for  70,000  southside  Virginia 
PM.  Accent  editar  must  be  strong 
writer,  organizer  and  people  person 
with  some  pagination  skills.  Reporter 
must  thrive  on  deadlines,  accuracy  and 
a  desire  to  make  government  relevant. 
Call  Ginny  Wray,  editor  at  (540)  638- 
8801,  or  send  clips  and  resume  to 
Ginny  Wray,  Martinsville  Bulletin,  P.O. 
Box  3711,  Martinsville,  VA  24115. 
Fax;  (540)  638-7409;  or  E-nrail  to; 
info@martinsvillebulletin.com 


ADBIUTY.COM  EDITOR 
Editor  needed  for  Adbility.com  -  a  web 
directory  publication.  See 
www.adbility.com/ editor_wanted.htm 
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HELP  WANTED 


_ EDITORIAL _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  XDBS  page  at  our  web  site: 

www.boonenewspopers.com _ 

ASSISTANT  CITY  EDITOR/ 
PROJEa  TEAM  LEADER 

Notional  and  regional  acclaim  and 
prizes  have  followed  the  Mobile  Regis¬ 
ter's  rise  to  become  one  of  the  most 
aggressive  daily  newspapers  in  the 
Southeast.  Now  is  your  chance  to  join 
the  team.  The  100,000-plus  circulation 
Register  -  a  Newhouse  newspaper  on 
Alabama's  beautiful  Gulf  Coast  -  seeks 
an  experienced,  hard-hitting  journalist 
to  join  its  city  desk.  Responsibilities 
include  story  development,  editing  of 
doily  copy,  overseeing  projects/ 
enterprise  work,  and  staff  manage¬ 
ment/administrative  duties.  Candidates 
must  display  strong  word  editing  skills, 
as  well  as  the  ability  to  lead  in-depth 
projects.  Coordination  of  graphics/ 
photos  and  ability  to  coach  reporters 
essential.  Send  resume,  clips  to  Dewey 
English,  managing  editor.  Box  2488, 
304  Government  Street,  Mobile,  AL 
36652. _ 

ASSISTANT  EDITOR 

World  Press  Review,  the  NYC-based 
monthly  magazine  focusing  on  the 
international  press,  has  an  immediate 
opening  for  an  editor  with  2-3  year's 
magazine  experience,  knowledge  of 
international  news,  and  fluency  in  one 
or  more  of  the  following  languages: 
Hebrew,  Arabic,  any  Asian  language, 
any  Eastern  European  language.  Posi¬ 
tion  involves  on-line  research  of  English 
and  non-English  language  pub¬ 
lications,  translation,  copy  and  line  edit¬ 
ing,  as  well  as  writing.  Must  be  experi¬ 
enced  with  Internet  publications  and  pro¬ 
ficient  in  both  PC  and  Mac  formats. 
Send  cover  letter,  resume,  clips,  and 
references  to  Editor,  World  Press 
Review,  700  Broadway,  3rd  Floor, 
New  York,  NY  10003. 


ASSISTANT  METRO  EDITOR 

The  Fayetteville  Observer-Times,  a 
70,(XX)  morning  daily  in  North  Caro¬ 
lina,  needs  a  hard-driving  journalist  to 
join  its  editing  team.  We're  looking  for 
someone  with  a  passion  for  covering 
the  community,  someone  who  thrives 
on  coaching  and  collaboration  and 
can  help  our  newsroom  get  to  the  next 
level.  Please  send  cover  letter,  resume 
and  work  samples  to  Jeffry  Couch, 
assistant  managing  editor,  Fayetteville 
Observer-Times,  P.O.  Box  849,  Fayet¬ 
teville,  NC  28302. 


ASSOCIATE  EDITOR 
The  Tallahassee  Democrat  is  looking 
for  on  associate  editor  for  its  editorial 
pages.  At  least  5  years  experience  as 
a  reporter  or  editor  required.  Send 
clips  and  resume  to  Mary  Ann  Lindley, 
P.O.  Box  990,  Tallahassee,  FL  32301 . 
Call  (850)  599-2295, 

E-mail  mlindley@talclem.com 
Fax  (850)  599-2295 

www.mediainfo.com 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
The  Seattle  Times  seeks  an  assistant 
sports  editor  to  oversee  and  originate 
daily  content,  to  supervise  the  reporting 
staff,  to  help  shape  the  character  and 
direction  of  our  section,  and  to  step  in 
for  the  sports  editor  when  needed.  We 
are  converting  to  AM  production,  and 
will  need  someone  with  a  nose  for 
news,  a  creative  mind  for  ideas,  a  cool 
head,  a  sense  of  humor  and  the  people 
skills  to  work  with  a  talented,  motivated 
staff.  Finalists  will  be  asked  to  critique 
the  section.  Send  a  resume  and  any 
relevant  samples  of  your  work  to  Cathy 
Henkel,  sports  editor.  The  Seattle 
Times,  1 1 20  John  Street,  Seattle,  WA 
98109.  Deadline  for  applications  is 
August  31 . 

AWARD  WINNING  daily  in  Ohio's 
fastest  growing  county  seeks  an  expe- 
riencea  newsroom  professional  who 
can  handle  both  desks  and  reporting 
assignments.  Ideal  candidate  will 
possess  strong  news  judgment  and 
skills  in  writing,  editing,  designing  and 
use  of  QuarkXPress.  Experience  with 
Freehand  would  be  a  plus.  Send 
resume  and  samples  of  work  to  Larry 
Gibbs,  ME,  The  Delaware  Gazette, 
P.O.  Box  100,  Delaware,  OH  43015. 

BUSINESS  MAGAZINE  SERVING  the 
independent  oil  and  gas  industry  seeks 
writer/editor.  Journalism  degree  and 
strong  copy  editing  skills  a  must. 
Salary  commensurate  with  experience 
I  and  capabilities.  Send  resume,  clips 
and  references  to  Bill  Campbell,  The 
American  Oil  &  Gas  Reporter,  P.O.  Box- 
343,  Derby,  KS  67037;  (316)  788- 
6271 .  reporter@feist.com 

Deadline  is  September  1 


EDITORIAL 


i  AWARD-WINNING,  ENERGETIC  AM 
I  daily  in  St.  Joseph,  MO,  seeks 
reporters  for  education,  region,  night 
I  general  assignment,  and  entertainment 
I  beats.  Looking  for  sharp  candidates 
j  with  1  or  2  years  experience.  St. 

'  Joseph  is  a  historic  city  along  the 
!  Missouri  River  within  driving  distance 
I  of  Kansas  City,  St.  Louis,  Omaha  and 
I  Des  Moines. 

j  Applicants  should  send  a  resume  and 
I  five  work  samples  to  Steve  Booher,  city 
j  editor,  St.  Joseph  News-Press,  P.O. 

I  Box  29,  St.  Joseph,  MO  64502.  Or  E- 
j  mail  your  resume  to: 

I  steveb@npgco.com 

1  - 

I  CENTRAL  NEW  YORK  daily  seeks 
!  reporters  committed  to  community 
journalism.  Northeast  residents  pre¬ 
ferred.  Resume,  clips  to  Rachel  Dickler, 
city  editor.  The  Daily  Star,  P.O.  Box 
250,  Oneonto,  NY  13820. _ 

COPS  &  COURTS  reporter  opening  at 
Midland  Reporter-Telegram  in  West 
Texas.  A  good  beat  with  a  wealth  of 
I  stories.  Salary  determined  by  amount 
of  experience  you  can  bring  to  our 
I  newspaper.  Good  benefits.  Send 
resume  to  Editor  Meto  Minton,  Midland 
i  Reporter  Telegram,  201  E.  Illinois  Ave¬ 
nue,  Midland,  TX  79701.  No  phone 
calls.  Complete  resumes  may  be 
E-mailed  to  mminton@Hearst.com 

COPS/COURTS  TEAM  LEADER 
The  Tampa  Tribune  needs  a  leader  to 
oversee  a  5-member  team  that  covers 
federal,  state  and  county  courts  and 
I  numerous  law  enforcement  agencies. 

I  Send  resume  and  inquiries: 
j  lflelcher@tompatrib.com 


COPY  DESK 

A  43,000  daily  covering  Southwest 
Virginia/Northeast  Tennessee  needs 
copy  editor/designer.  Send  cover  let¬ 
ter,  resume  with  salary  history  and 
layout  samples  to  Tom  English,  manag¬ 
ing  editor,  Bristol  Herald  Courier,  P.O. 
Box  609,  Bristol,  VA  24203. _ 

COPY  EDITOR  -  Mid-Michigan  daily 
seeks  an  energetic  addition  to  its  six- 
member  copy/design  desk.  Knowledge 
of  QuarkXPress  a  must.  Qualified  can¬ 
didate  must  have  a  college  degree. 
Prefer  some  newsroom  experience.  Com¬ 
petitive  salary  and  benefits  with  the 
Booth  Newspapers  group  in  Michigan. 
Equal  Opportunity  Employer.  Send  a 
resume  with  names  and  phone  num¬ 
bers  of  three  references,  and  samples 
of  your  best  copy-desk  work,  by  Sep¬ 
tember  10,  to  Tom  Limmer,  news 
editor,  Jackson  Citizen  Patriot,  214  S. 
Jackson  Street,  Jackson,  Ml  49201- 
2282.  No  phone  colls,  pleose. _ 

COPY  EDITOR  -  The  Traverse  City 
Record- Eagle,  a  7-clay  AM,  is  looking 
for  a  copy  editor  who  appreciates 
grammar  and  deadlines,  storytelling 
and  headlines.  We  are  a  growing 
paper  in  a  booming  market.  Send 
resume,  letter  to  Traverse  City  Record- 
Eagle,  Ken  Hall,  executive  editor.  Box 
632,  Troverse  City,  Ml  49685. _ 

COPY  EDITOR/DESIGNER  wanted  for 
universal  desk  at  16,000  daily  in 
upstate  New  York.  Enjoy  working  with 
an  energetic,  creative  team  of 
reporters,  photographers,  editors  and 
designers  in  a  growing  newsroom. 
Great  entry  level  job  or  tor  a  reporter 
wanting  to  make  the  switch.  Hi-tech 
newsroom  has  the  latest  in  computer 
technology.  Knowledge  of  QuarkX¬ 
Press  a  ^us.  RUSH  resume  and  sam¬ 
ples  to  Box  08922,  Editor  &  Publisher. 


MAYO 


Managing  Editor 


SPECIAL  AND  CUSTOM  PROJECTS 


PLEASE  REFER  TO  JOB  POSTIWfi  m2923.EP _ 

Mayo  Clinic  is  an  affirmative  action  and  equal  opportunity  educator  and  employer. 

Are  you  a  creative  and  organized  editor  with  a  passion  for  helping  people  live  healthier  lives?  World-class  med¬ 
ical  institution  needs  you  to  plan,  reorganize  and  update  health  content  for  publication  on  Walgreen's  soon-to-be- 
launched  pharmacy  Web  site.  You'll  work  with  top  professionak  in  medicine  and  publishing  to  produce  health 
information  designed  to  help  consumers  lead  healthier  lives. 

Check  the  following  to  see  if  you  qualify.  Do  you  have. . .? 

•  A  passion  for  excellence 

•  Sharp  editorial  skilk 

•  2  years  experience  editing  a  consumer  publication 

•  Experience  with  online  publkhing 

•  Background  in  health  or  science  (ideal) 

•  AbUity  to  understand  and  interpret  complex  medical  topics  for  consumers 

•  Abibty  to  create  consktently  excellent  copy  under  tight  deadlines 

If  thk  sounds  like  you,  send  3  (non-returnable)  editing  samples  and  your  resume  by  September  3, 1999,  referenc¬ 
ing  posting  #99-2923.EP  to: 

Mayo  Clinic 

Daniel  Dogo-Esekie,  Human  Resources,  OE-3,  200 1st  Street  SW,  Rochester,  MN  55905 

Mayo  C/inic  ms«s  optical  scanning  technology.  Please  use  a  12  point  font  in  your  resume  with  minimal  use  of  bullets,  italics,  underlining  and  bolding. 

fax  507-266-7766  e-mail  careers@mayo.edu  www.mayo.edu 
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_ EDITORIAL _ 

COPY  EDITOR/PAGINATOR 

The  Kokomo  Tribune,  o  25,000  circula¬ 
tion  moming  newspaper,  is  seeking  a 
creative  news  designer  with  good  copy 
editing  skills.  Job  duties  include 
designing  accessible,  exciting  and 
accurate  news  and  features  pages, 
including  some  section  fronts.  Send 
resumes  to  Dan  McCaleb  at  the 
Kokomo  Tribune,  P.O.  Box  9014, 
Kokomo,  IN  46904. 


_ EDITORIAL _ 

ATHLETE  DIRECT  (AD)  is  the  leading  | 
online-based  sports  Media  Company 
that  produces  exclusive  online  sites  for 
professional  athletes  and  develops 
interactive,  sponsorship,  and  merchan- 
^  dising  opportunities  between  athletes 
I  and  tans  woHdwide.  AD  currently  pro¬ 
duces  the  exclusive,  official  online  sites 
for  over  100  athletes,  giving  us  the 
largest,  most  recognizable  oase  of 
athlete  clients  in  the  Internet  wadd.  AD 
is  a  fast-paced,  energetic  company 
headed  in  to  our  fourth  year  of  opera¬ 
tions  and  is  seeking  people  with  entre- 
j  preneurial  drive,  creativity,  and  a 
1  passion  for  online/Web  media  and 
i  especially  sports! 


_ EDITORIAL _ 

COPY  EDITOR 

We  need  a  talented,  ambitious  copy 
editor  who  knows  how  to  balance  the 
demands  of  pagination  with  the  craft 
of  making  stories  better.  The  right 
person  will  edit  news  copy  and  design 
deadline  pages,  and  may  work  on 
some  feature  pages.  Pagination  and 
Mac  skills  are  required.  Daily  desk 
experience  and  proven  design  skills 
are  preferred,  but  will  consider  an 
exceptional  recent  grad.  Send  resume 
and  clips  to  Kelly  VanLaningham,  news 
editor.  Journal  Star,  1  News  Plaza, 
i  Peoria,  IL  61643. _ 


COPY  EDITORS  -  Metropolitan  daily 
seeks  experienced  copy  editors  with 
strong  grasp  of  grammar,  spelling,  sen¬ 
tence  structure  and  AP  style.  Full-time 
opportunities  on  busy  desk  include 
editor  in  charge  of  features  copy 
several  days  a  week.  Send  caver  letter, 
resume  and  editing  samples  to  Ken  McIn¬ 
tyre,  The  Washington  Times,  3600 
New  York  Avenue,  NE,  Washington, 
DC  20002.  No  phone  inquiries,  please 


COPY  EDITORS 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  in  search  of 
talented  copy  editors  with  strong  word¬ 
editing  skills  as  well  as  the  ability  to 
adapt  to  a  state-of-the-art  Unisys 
pagination  system.  Candidates  must  be 
energetic  and  creative  word  editors  will¬ 
ing  to  tackle  new  challenges.  Positions 
are  available  in  sports,  features  and 
news  areas.  This  is  an  excellent  oppor¬ 
tunity  for  someone  who  wants  to  focus 
on  editing  skills  but  also  wants  to  be 
ahead  of  others  by  being  part  of  a  new 
publishing  system.  Previous  copy  edit¬ 
ing  and/or  layout  experience  is  a  plus, 
but  recent  college  graduates  with  some 
internship  experience  will  be  con¬ 
sidered.  The  Fresno  Bee  is  committed  to 
a  workplace  free  from  drug  and 
alcohol  use.  Therefore,  all  offers  of 
employment  are  contingent  upon  suc¬ 
cessful  completion  of  a  drug  test.  Send 
resume  and  cover  letter  to  The  Fresno 
Bee,  Human  Resources,  1626  E  Street, 
Fresno,  CA  93786  or  E-mail  to: 
resume@fresnc)bee.com 

Equal  Opportunity  Employer 


EDITORIAL 


!  ONUNE  NEWS  EDITOR 

I  News  Editor  for  this  rapidly  grawing 
I  online  sports  news  service  will  monitor 
j  sports  wires  to  update  news,  headlines, 

I  photos  and  captions  on  AOL  pro  and 
college  team  pages  (see  Keyword: 

!  “Yankees,”  “Lakers,”  etc.).  News  Editor 
also  will  have  creative  input  on  and  be 
I  responsible  for  updating  individual 
I  athlete  pages  on  both  AOL  and  aur 
i  Web  site  -  www.athletedirect.com 
i  Candidates  must  have  a  comprehen¬ 
sive  knowledge  of  sports,  work  experi- 
i  ence  in  editing  and  writing,  solid  news 
j  judgment  and,  equally  important, 

I  creativity  and  drive.  AthleteDirect.Com 
i  is  an  18-hour  operation  seven  days  a 
1  week,  so  night  and  weekend  work  is 
required.  Good  computer  skills 
required.  Knowledge  or  HTML  and 
I  AOL  publishing  systems  a  plus. 

I  ONUNE  COPY  EDITOR 

j  Copy  editor  for  this  rapidly  growing 
online  sports  news  service  will  edit 
I  news,  headlines  and  captions  for  con- 
{  tent  and  style  on  AOL  pro  and  callege 
!  team  pages  (see  Keyword:  “Yankees,” 

;  “Lakers,”  etc.)  as  well  as  on  our  indi¬ 
vidual  athlete  pages  on  both  AOL  and 
our  Web  site  www.athletedirect.com 
Candidates  must  have  a  comprehen- 
!  sive  knowledge  of  sports,  work  experi- 
I  ence  in  editing  ond  writing,  solid  news 
'  judgment  and  equally  important,  drive. 

Familiarity  with  AP  style  a  plus. 

I  AthleteDirert.Com  is  an  1 8-hour  oper- 
j  ation  seven  days  a  week,  so  night  and 
weekend  work  is  required.  Good  com- 
!  puter  skills  required.  Knowledge  of 
I  HTML  and  AOL  publishing  systems  a 
plus. 

Send  resumes  via  E-mail  or  Fax: 

;  lhochberg@athletedirect.com 
[  (310)  996-1092  attn.  L.  Hochberg 


EDITORIAL 


FEATURES  EDITOR 


New  Orleans'  prize  wiiiniii;;  daily.  The  Tiiiies-l’ieaMine,  seeks  an 
editor  for  its  Liiing  section.  Candidates  should  base  niana<>enient 
experience  in  features.  \\e're  lookiii)'  for  someone  with  a  hands-on 
approach  to  editini>  who  can  inspire  lixeix  reportin<>  in  one  of  .Amer¬ 
ica's  most  unusual  cities.  The  l.ixinj’  editor  siiperxisies  a  21  memher 
staff  and  reports  directly  to  the  editor.  If  interested,  send  resume,  cox  er 
letter  and  clips  to; 

l.xiin  Cnnnini;ham.  Assistant  to  the  FTIilor 
I  he  Times-l’icax  one 
.380(1  lloxxard  Axenue 
New  Orleans.  I. A  70140 
K.qual  Opportiiiiilx  ITiiploxer 


COUNTY  GOVERNMENT  reporter  for 
j  2x  weekly  in  Central  FL.  Prefer  experi- 
I  ence  ,  but  will  consider  recent  gradu- 
I  ate.  Send  clips,  resume  and  salary 
I  requirements  to  Osceola  News- 
!  Gazette,  P.O.  Box  422068,  Kissim¬ 
mee,  FL  34742.  E-mail: 

OsceolaNG@aol.com 


COPY  EDITOR 

!  The  Messenger-Inquirer  in  Owensboro, 

I  KY,  has  a  copy  editing  opening  for 
someone  with  experience  or  a  talented 
I  graduate.  We're  a  fully  paginated  7- 
day-a-week  AM  with  a  circulation  of 
I  34,000. 

!  At  the  Messenger-Inquirer,  you'll  have 
,  an  oppxirtunity  to  learn  and  grow  at 
I  one  or  the  best  smaller  newspapers  in 
the  country.  The  paper  is  owned  by 
Belo  Corporation,  the  parent  company 
of  The  Dallas  Morning  News. 

I  We're  looking  for  a  candidate  who  is 
'  comfortable  both  designing  pages  and 
j  editing.  CXir  desk  consists  of  nine  copy 
!  editors  who  work  a  four-day  week  and 
j  handle  a  variety  of  tasks  from  doing 
I  lA  to  feature  sections  using  QuarkX- 
!  Press.  Owensboro  is  on  the  Ohio  River, 
i  40  minutes  east  of  Evansville,  IN,  and 
i  two  hours  from  Louisville,  KY  and 
Nashville,  TN. 

Please  send  resume  and  cover  letter  to 
I  Sue  Trautwein,  human  resource 
I  director,  Messenger-Inquirer,  P.O.  Box 
!  1480,  Owensboro,  KY  42302-1480. 
i  EOE 


^  CapitalistEdge.com  -  a  new  website 
I  specializing  in  serving  the  information 
.  needs  of  the  active  and  experienced 
I  investor,  seeks  professional  journalists 
I  to  serve  as  free  lance  contributors. 

;  These  journalists  can  either  submit  their 
[  own  story  ideas  or  accept  assignments 
!  from  CapEdge's  editorial  director. 

I  Candidates  should  have  excellent 
I  communication  skills  and  very  good 
i  knowledge  of  current  stock/financial 
I  market  fundamentals.  Competitive  com¬ 
pensation  offered,  based  on  experi¬ 
ence  and  exposure.  CapitalistEdge.com 
is  an  Oster  company.  Please  send  cover 
letter  and  resume  to  Jim  Wyckoff,  editorial 
;  director,  CapitalistEdge.com,  P.O.  Elox 
1 240,  Cedar  Falls,  lA  5061 3  or  E-mail  to 
jwyckoff@osterinc.com 

DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  including 
pagination,  ad  design  and  website 
maintenance  on  small  Caribbean 
Weekly.  Mac  savvy  a  must,  journalism 
degree  an  asset.  Salary  $285  a  week. 
Rush  resume,  portfolio  to  Box  08923, 
Editor  &  Publisher. 


I _ EDITORIAL _ 

DEPUTY  MANAGING  EDITOR 

The  Virginian-Pilot,  a  230,000- 
circulation  daily  serving  coastal  Vir¬ 
ginia,  is  looking  (or  a  senior  newsroom 
leader  ta  shepherd  local  news  cav- 
erage,  the  heart  and  soul  of  our 
franchise.  This  editor  has  overall 
responsibility  for  seven  teams  and 
almost  70  reporters  covering  public 
life,  education,  public  safety  and  the 
cities  of  Virginia  Beach,  the  largest  city 
I  in  Virginia;  Norfolk;  Chesapeake; 

I  Portsmouth;  and  Suffolk. 

i  The  deputy  managing  editor  is  in 
i  charge  of  local  news  reports  to  the 
I  editor  and  is  part  of  the  leadership 
j  team  that  makes  strategic  and  key 
i  operational  decisions  for  the 
I  newsroom. 

'  We  need  an  experienced  leader  who 
j  has  a  track  record  of  improving  the 
I  reporting,  writing  and  editing  of 
I  others'  work;  of  overseeing  projects 
I  and  complex  stories;  and  of  driving 
I  reporting  with  both  urgency  and  depth. 

:  Equally  important  is  the  ability  to 
j  inspire  editors  and  reporters  to  do  their 
j  best  work  and  to  help  them  grow  pro¬ 
fessionally. 

i 

This  is  an  outstanding  leadership 
i  opportunity  for  an  editor  who  thrives  in 
’  a  team  environment,  works  com¬ 
fortably  with  other  departments,  is  com¬ 
mitted  to  daily  excellence  and  still 
believes  that  newspapers  can  attract 
.  more  readers  while  broadening  their 
i  newsgothering  to  other  media  chan¬ 
nels. 

;  If  you're  interested,  send  a  resume, 

\  references  and  letter  explaining  how 
I  you  could  make  The  Virginion-Pilot  a 
:  better  newspaper  to: 

Kay  Tucker  Addis,  Editor 
The  Virginian-Pilot 
1 50  W.  Brambleton  Avenue 
i  Norfolk,  VA  23510 


EDITOR/ASSOCIATE  EDITOR.  Weekly 
business  journal  in  Colorado  Springs. 
Contoct:  Rob  Wrubel  (719)  634-3223 
x202  or  fax  resume:  (719)  634-0596. 


n 

Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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.CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

DO  YOU  ENJOY  TRANSCRIBING 
GOVERNMENT  MEETINGS?  Are  you 
excifed  by  the  minufiae  of  the  latest 
municipal  bond  issue?  If  so,  stay  where 
you  ore.  We're  looking  for  a  reporter 
with  solid  hard  news  experience  and  a 
variety  of  clips  for  our  Public  Life  Team. 
We're  a  50,000  doily,  70,000  Sun¬ 
day,  Knight  Ridder  newspaper.  Send 
your  resume  and  clips  to  Chris  Ritchie, 
development  editor.  The  Times  Leader, 
15  North  Main  Street,  Wilkes  Barre, 
PA  18711-0250. 

EDITOR  NEEDED  AT  county  seat 
weekly.  Lead  3  person  staff  and 
stringers,  send  resume  to  Publisher, 
Morrow  County  Sentinel.  P.O.  Box  1 49, 
Mt.  Gilead,  OH  43338. 

EDITORIAL  WRITER 

The  Buffalo  News  is  looking  for  an 
editorial  writer  who  knows  that  good 
reporting  is  the  basis  of  a  thou^tful 
editorial.  Applicant  must  hove  3  to  5 
years'  experience  as  an  editorial 
writer.  We're  looking  for  a  political 
moderate  who  is  pro-choice  and  can 
turn  out  two  editorials  a  day.  Send 
resume  and  clips  to  Jerry  Goldberg, 
The  Buffalo  News,  One  News  Plaza, 
P.O.  Box  100,  Buffalo,  NY  14240. 

Fax  (716)  847-0207  or 
E-mail  jgoldberg@buffnews.com 

EDITORS  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain,  has  the  following  open¬ 
ings. 

EDITORS;  night  news  editor,  assistant 
news  editor,  night  copy  editor.  Posi¬ 
tions  require  2-5  years  experience  and 
knowledge  of  QuarkXPress. 

REPORTERS:  news,  sports  and  features. 
Sports  and  features  positions  require 
QuarkXPress  experience. 

Apply  to  Ellen  Mitchell,  Potomac  News, 
P.O.  Box  2470,  Woodbridge,  VA 
22193. 

FEATURES  EDITOR 

The  Register-Guard,  a  78,000- 
circulation  morning  daily  in  Eugene, 
OR,  is  looking  for  a  Features  Editor 
capable  of  making  some  of  the  best 
feature  sections  in  the  country  even  bet¬ 
ter.  We  want  an  experienced  editor 
loaded  with  ideas  who  knows  how  to 
produce  “tolk  of  the  town”  feature  sec¬ 
tions.  Make  no  mistake:  This  is  a 
demanding  job  that  requires  a  wide 
range  of  journalistic  and  supervisory 
skills.  But  the  payoff  is  you  get  to  live  in 
poradise  ond  work  for  a  family-owned 
newspaper  that  provides  the  resources 
to  produce  award-winning  journalism. 
Schedule  varies  according  to 
workload;  night  and  weekend  work 
required.  Applicants  must  have  a  col¬ 
lege  degree;  preferences  will  be  given 
to  those  with  supervisory  experience. 
Excellent  writing  and  verbal  communi¬ 
cation  skills  are  required.  Qualified 
applicants  must  submit  a  cover  letter 
and  resume  no  later  than  Friday,  Sep¬ 
tember  3,  1999,  to  FEATURES  EDITOR, 
The  Register-Guard,  Human  Resources 
Department,  P.O.  Box  10188,  Eugene, 
08  97440-2188. 

www.mediainfo.com 


EDITORIAL 


EDITOR 

This  is  a  mission  for  a  trail  blazer.  We 
seek  a  leader  to  transform  a  weekly 
that  is  an  institution  in  one  of  Zone  2's 
most  sophisticated  communities  into  the 
primary  source  of  information  for  its 
readers  online  as  well  as  in  print. 

As  the  editor,  you'll  be  tne  newspa¬ 
per's  principal  ambassador  to  the  com¬ 
munity  as  well  as  the  community's 
voice  and  conscience.  Your  challenge 
is  to  make  the  news  organization  the 
first  choice  for  information,  whether  the 
medium  is  the  newspaper  or  our  online 
service.  You'll  transform  the  best  in  com¬ 
munity  journalism  into  the  best  in 
online  information. 

It's  a  unique  opportunity  for  a  mature 
professional  to  do  top  drawer  journal¬ 
ism  in  an  organization  committed  to  com¬ 
munity  reporting.  You'll  join  a  man¬ 
agement  team  committed  to  supporting 
you  as  you  meet  the  challenge  of  build¬ 
ing  the  franchise  online  and  in  print. 

We're  looking  for  at  least  five  years  of 
experience,  including  two  as  a  supervis¬ 
ing  editor,  and  a  record  of  distin¬ 
guished  performance.  Send  a  resume 
and  at  least  five  clips,  including  pages 
to  Box  08912,  Editor  &  Publisher.  We 
are  an  equal  opportunity  employer. 


EDITORIAL 

GOVERNMENT  REPORTER 
The  Tampa  Tribune  needs  a  reporter  to 
cover  the  county  courthouse  and  work 
on  the  Public  Life  team.  Must  hove  5 
years  experience.  Send  inquiries  to: 
skaylor@tampatrib.com 

EDITORIAL 


EDITORIAL 


ENTERTAINMENT  COLUMNIST 

Entertainment  columnist  in  a  vibrant 
city  with  a  lively  and  diverse  entertain¬ 
ment  scene.  The  Omaha  World-Herald 
(224,000  daily;  280,000  Surnlay)  is  in 
a  city  with  a  metropolitan-area  popula¬ 
tion  of  700,000.  It  has  a  thriving 
warehouse  district  with  club, 
restaurants  and  shops;  a  number  of 
indoor  and  outdoor  concert  venues; 
and  two  major  universities.  This  is  the 
newspoper's  premier  local  entertain¬ 
ment  beat.  Qualifications:  3  years 
experience,  demonstrated  reporting 
skill  and  a  flair  for  engaging  writing. 
Respond  by  September  15.  Send 
resume  and  clips  to  Jeff  Gauger,  assis¬ 
tant  managing  editor,  1 334  Dodge 
Street,  Omaha,  NE  68102.  Questions: 

jdgauger@uswest.  net 


ENTERTAINMENT  EDITOR 

We're  looking  for  an  entertainment 
editor  to  join  our  team.  This  key  person 
must  be  able  to  do  it  all  -  write,  edit, 
design  and  be  passionate  about 
deadlines.  The  editor  will  manage  a 
part-time  staff  of  two,  and  must  be 
knowledgeable  about  all  facets  of  the 
local  entertainment  scene:  music, 
theater,  dance,  visual  arts.  The  editor  is 
responsible  for  our  weekly  entertain¬ 
ment  tab,  as  well  as  day-to-day  cov¬ 
erage  for  our  newspaper.  Salary; 
$22,000-$24,000,  plus  excellent 
benefits.  Denton  is  a  nice,  two- 
university  town,  located  on  the  north¬ 
ern  tip  of  the  Dallas/Fort  Worth  Metro- 
plex.  We  are  owned  by  Belo,  which 
owns  the  Dallas  Morning  News.  Send 
resume,  cover  letter  and  clips  to  execu¬ 
tive  editor,  Denton  Record-Chronicle, 
314  E.  Hickory  Street,  Denton,  TX 
76201 . 


EDITOR/REPORTER  for  El  Promovedor 
Hispano,  one  of  4  newspapers  pub¬ 
lished  by  98  year  old  Mineral  King 
Publisher,  Inc.  Circulation  15,150 
located  in  Exeter,  CA.  Call  (559)  592- 
31 71  or  (ox  resume  (559)  592-4308. 

EDITORIAL 


REALSMEDIA 

Proposal  Writer  -  New  York 

Global  Internet  media  services  company  seeks 
creative,  detail-oriented  proposal  writers.  Ideal 
candidate  must  have  a  minimum  1  to  2  years 
media  sales,  planning  or  buying  experience, 
preferably  online.  Excellent  Microsoft  Word,  Excel, 
and  PowerPoint  skills  imperative.  Impeccable 
math  and  grammar  skills  are  also  needed. 

We  offer  a  great  work  environment,  competitive 
salary,  stock  options  and  full  benefits.  If  you  enjoy 
a  fast-paced  environment  and  thrive  on  a  deadline 
send  or  fax  your  resume  to: 

J.  Nolan  at  (212)  725-4573  or  e-mail 

HRinkt@realinedia.coni. 

EOE.  No  phone  calls  please. 

www.reaimedia.com 


Cleveland 


New  Times 
wants  to  add 
two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 
should  send  cover  letter,  resume  and 
clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

FEATURES  EDITOR:  The  Bradenfon 
Herald  is  seeking  a  creative, 
aggressive  editor  to  oversee  our 
features  department  in  the  competitive 
Tampa  Bay  market.  Candidates  need 
to  be  risk-takers  and  know  how  to  pro¬ 
duce  powerful  features  and  great  writ¬ 
ing.  4-6  years'  daily  newspaper  expe¬ 
rience  required;  some  editing  experi¬ 
ence  preferred. 

BUSINESS  REPORTER:  This  reporter 
has  a  key  beat  in  the  Bradenton 
Herald's  competitive  beachfront  com¬ 
munity.  Tourism  and  retail  business 
news.  We  are  looking  for  candidates 
who  can  write  compelling  information- 
packed  stories  of  depth  and  analysis. 
Required  experience:  1  -3  years  daily 
newspaper  reporting. 

Send  resume,  work  samples  and 
references  to  Joan  Krauter,  executive 
editor,  Bradenton  Herald,  102 
Manatee  Avenue,  Bradenton,  FL 
34205,  or  E-mail  to: 

jkrauter@bradenton.com 

FREELANCE  COPY  EDITORS  NEEDED 
Educational  Book  and  Journals  pub¬ 
lisher  needs  freelance  copy  editors  and 
proofreaders.  Attention  to  detail  and 
strong  grammar,  spelling,  and  punctua¬ 
tion  «ills  critical.  Familiar  with  APA  (or 
other  stylebooks  such  as  MLA  or  Chi- 
cogo).  Send  resume  with  hourly  or  per- 
poge  rates  to  Periodicals  Director,  PRO- 
ED,  8700  Shoal  Creek  Boulevard, 
Austin,  TX  78757.  EOE 


_ EDITORIAL _ 

I  EXECUTIVE  EDITOR 

The  American  Legion  Magazine  is  seek¬ 
ing  an  experienced  Executive  Editor. 
Ideal  candidates  will  have  at  least  5 
years  writing/editing/management 
experience  preferably  at  the  magazine 
j  level;  B.S./B.A.  in  Journalism  or 
related  field  or  equivalent  experience; 

I  knowledge  of  magazine  production 
I  and  workflow;  experience  with  com- 
I  puter  layout;  and  strong  personnel 
management  and  organizational  skills. 

!  Qualified  military  veterans  are 
i  encouraged  to  apply  for  this  position. 

Send  letter  of  Introduction,  clips  or 
portfolio,  salary  requirements  to 
[  Director,  Human  Resources,  The  Amer- 
j  icon  Legion,  P.O.  Box  1055,  Indi- 
j  anapolis,  IN  46206  or  Fax  to  (317) 

!  655-1509.  EOE 
I 

I  - 

j  FREELANCE  FEATURE  WRITER,  Pub- 
I  lisher  of  an  award  winning  port  maga- 
[  zine  seeks  a  skilled  writer  for  six  bi¬ 
monthly  issues  per  year.  E-mail  resume 
I  to  wjp@iu.net 


GRAPHIC  ARTIST 

I  Suburban  Philadelphia  35,000  AM 
i  seeks  graphic  artist  with  Freehand, 
j  QuarkXPress  and  Photoshop  experi¬ 
ence.  Duties  include  designing  pages, 
illustrating  articles,  creating  maps  and 
j  charts.  Send  letter,  resume,  samples  to 
I  Raymond  J.  Lamont,  managing  editor. 
Daily  Local  News,  250  N.  Bradford 
!  Avenue,  West  Chester,  PA  1 9382. 


EDITORIAL 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

CO 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.(X)m. 


_ EDITORIAL _ 

GRAPHICS  EDITOR 

;  Lead  rhe  Daily  Record,  a  50,000- 
circulahon  Gannett  newspaper  30 
miles  from  New  York  City,  into  the  2 1  st 
century.  The  successful  candidate  will 
oversee  the  overall  look  of  the  paper, 
design  major  pages,  produce  and  edit 
local  and  wire  infographics,  and 
manage  one  other  artist  and  several 
freelancers.  Newspaper  experience 
and  command  of  QuarkXPress, 
lllustratar.  Freehand  and  Photoshap 
necessary.  We  affer  a  competitive 
salary  plus  a  comprehensive  benefits 
package  and  401  (k).  Send  a  resume, 
salary  requirements,  and  examples  of 
significant  work  to  Bill  Donnellon, 
editor.  Daily  Record,  800  Jefferson 
i  Road,  Parsippany,  NJ  07054.  The 
I  Daily  Record  is  an  Equal  Opportunity 
j  Employer.  EEO/AA/M/F/H/V 

I  ILLINOIS  6-DAY  DAILY,  circulation 
I  1 2,250  seeks  bureau  chief,  sports 
I  writer,  and  photo  journalist.  Bureau 
j  chief  responsible  for  government  report¬ 
ing  in  our  secondary  market.  Photo- 
[  grapher  to  illustrate  news,  features; 
j  enterprise  encouraged.  Sports  writer 
I  joins  2-person  staff  to  cover  youth, 
j  prep,  pro  sports.  Newspaper  experi- 
j  ence  preferred,  but  talented  j-college 
grads  considered.  Send  resume  to 
I  Lonny  Cain,  Ottawa  Daily  Times,  110 
I  W.  Jefferson,  Ottawa,  IL  61 350. 

!  Or  call  (815)  433-2000 


!  LAYOUT  EDITOR:  America's  largest 
paper  is  looking  (or  an  editor  who  can 
design  exciting  pages,  write  accurate, 
dynamic  headlines  and  snappy  photo 
captions.  Must  have  strang  layout  and 
word  skills  and  experience  in  QuarkX¬ 
Press.  Send  cover  letter  and  resume  to 
Malcolm  Hayes,  managing  editor. 
National  Enquirer,  600  East  Coast 
Avenue,  Lantanna,  FL  33464-0002  or 
[  E-mail  Malhayes@aal.com 

I  LEAD  SPORTS  COPY  EDITOR 
j  WANTED  to  design  section  for  Pulitzer 
Prize- winning,  40,000-circulation 
Knight  Ridder  Paper.  Applicant  must 
have  sports  design  experience  and 
good  news  judgment.  Position  involves 
I  working  four  evening  shifts.  Sports 
j  department  covers  high  schools  and 
j  the  University  of  North  Dakota,  home 
I  of  the  1 999  NCAA  Division  II  women's 
j  basketball  champions  and  the  1997 
NCAA  Division  I  hockey  champs. 
Department  recently  won  top-status  for 
j  its  Sunday  section  from  APSE.  Harris 
I  pagination  preferred.  Check  us  out  on 
the  Web  at  www.gfherald.com 
Send/E-mail  resume,  work  samples 
and  references  to  Grand  Forks  Herald, 
Attn.  Anjanette  Rieger,  375  2nd  Ave¬ 
nue  N,  Grand  Forks,  ND  58206- 
6008.  E-mail  ariegei@gfherald.com 


UFESTYLE  EDITOR 

We're  looking  for  a  creative  lifestyle 
editor/page  designer  to  revitalize  that 
coverage  in  our  people-oriented, 
seven-day  daily  newspaper.  If  yau 
hove  ideas,  talent  and  a  command  of 
QuarkXPress  and  Photoshop  in  a  Mac 
environment,  send  resume  and  work 
samples  to  Tom  Skoch,  managing 
editor.  The  Morning  Journal,  1657 
Broadway,  Lorain,  OH  44052.  E-mail: 
managinged@morningjoumal  .com 


! _ EDITORIAL _ 

j  LIBRARY  DIRECTOR:  The  Syracuse 
Newspapers  in  Syracuse,  NY,  seeks  a 
manager  to  direct  its  news  library  and 
supervise  five  staff  members.  The 
library  maintains  an  electronic  text 
archive,  reference  collection  and  photo 
files.  It  provides  research  assistance  to 
all  departments  af  the  newspaper,  and 
manages  a  growing  collection  of 
intranet  databases.  It  operates  seven 
I  days  a  week.  The  ideal  candidate  has 
I  a  callege  degree  (MLS  a  plus),  library 
experience  and  strong  communication 
and  managerial  skills.  The  candidate 
also  must  be  proficient  in  using  Dialog, 
Nexis/Lexis,  Dow  Jones  and  other 
online  database  resource.  Experience 
I  in  Internet  research  is  assumed.  The 
Syracuse  Newspapers,  publishers  of 
The  Post-Standard,  Herald-Journal  and 
Herald  American  (150,000  daily, 
200,000  Sunday),  offer  competitive 
salaries;  excellent  employer-paid 
insurance  including  medical,  dental 
and  vision;  401  (k)  and  pension  plans, 
and  many  other  benefits.  Send  resume 
to  Richard  A.  Sullivan,  The  Syracuse 
Newspapers,  P.O.  Box  4915,  Syracuse, 
j  NY  13221. 

j  rsullivan@syracuse.com 


j  LOCAL  NEWS  EDITOR/CITY  EDITOR 

[  Will  manage  and  supervise  the  staff 
and  operatians  af  the  lacal  news 
department.  Plans,  designs,  edits  and 
produces  the  local  news  page  on  a 
daily  basis.  Excellent  grammar  and 
j  writing  skills  and  a  Bachelor's  in  Jour¬ 
nalism  ar  related  field  is  required.  Edit¬ 
ing  and  managing/supervisory  skills 
also  required.  Need  desire  to  live  in 
culturally  diverse  area.  Adventuresome 
spirit  helpful.  Contact  acting  managing 
I  editor  Rindraty  Celes  Limtiaco  at 
j  rceles@pknguam.com  or  by  priority 
mail  at  P.O.  Box  DN,  Hogatna,  GU 
!  96932. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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HELP  WANTED 


EDITORIAL 


LOOKING  FOR  COLLEGE  STUDENTS 
AND  GRADUATES  interested  in  a 
career  in  fhe  news  industry.. .The 
November  6  issue  of  E&P's  career 
guide  is  designed  for  you!  It  includes: 
help  wanted  ads  for  entry  level  artd 
early  experienced  candidates,  job 
market  stories,  inspiration,  tips  to 
improve  your  opportunity  AND  you 
can  showcase  your  own  talents  with  a 
Positions  Wanted  od.  For  more  informa¬ 
tion  contact:  , 

Michele  Appello  (212)  675-4380x173 


MAGAZINE  EDITOR 


Nationally  distributed  rodeo  newspa¬ 
per  seeks  an  editor  to  provide  lead¬ 
ership,  editing  skills,  writing  talent, 
etc.,  as  we  transition  to  a  magazine. 
Requirements  include  strength  and 
significant  experience  in  those  areas, 
as  well  as  practical  knowledge  of 
QuarkXPress,  layout,  staff  manage¬ 
ment.  Send  resume  to  ProRodeo  Sports 
News,  101  Pro  Rodeo  Drive,  Colorado 
Springs,  CO  80919.  E-mail: 

_ cgoillordQprorodeo.com _ 


EDITORIAL 


EDITORIAL 


EDITORIAL 


NEWS/SPORTS  COPY  EDITORS 
The  San  Angelo  Standard-Times  seeks 
a  sports  copy  editor/designer  and  a 
news  copy  editor/designer.  Recent 
graduates  will  be  considered.  We  are 
a  31,000-circulation  Scripps  Howard 
newspaper  in  West  Texas.  Send  letter, 
resume  and  clips  to  Dave  Thomas, 
news  editor,  San  Angelo  Standard- 
Times,  P.O.  tex  5111,  San  Angelo,  TX 
76902  or  for  more  information,  send 
E-mail  to  dthomasQtexaswest.com 


PHOTOGRAPHER:  GcxxJ  little  daily  In 
a  cool  town  in  the  Sierra  seeks  versatile 
photographer  to  shoot  everything  from 
the  World  Must  Festival  to  prep  sports. 
Entry-level  considered.  Send  published 
clips,  resume  to  John  Seelmeyer, 
editor.  The  Union,  1 1 464,  Sutton  Way, 
Grass  Valley,  CA  95945. 


NIGHT  CITY  EDITOR 
If  you're  ambitious  and  want  to  work  in 
the  best  news  town  in  America,  call 
me.  We're  on  an  international  borcfer 
and  have  everything  from  Niagara 
falls  to  Love  Canal,  rough-and-tumble 
politics  and  organized  crime.  We  also 
cover  the  NFL  and  the  county  fair. 
Duties  include  supervising  reporters, 
some  pagination.  Terry  Show,  manag¬ 
ing  editor,  Niagara  Gazette,  310 
Niagara  Street,  Niagara  Falls,  NY 
14302  (716)  282-2311. 


NEWS  EDITOR 

A  medium-sized  midwestern  daily  in 
Zone  5  is  looking  for  a  strong  and 
experienced  leader  to  run  a  universal 
news  desk  that  puts  out  two  newspa¬ 
pers  daily;  one  morning  and  one  after¬ 
noon.  The  news  editor  is  responsible 
(or  producing  creative,  accurate  news¬ 
papers  with  powerful  headlines.  Also 
responsible  for  getting  papers  out  on 
time.  Job  duties  include  supervising 
eight  desk  editors/poginators,  some 
pagination,  working  closely  with 
metro,  features  staff.  Combined  circula¬ 
tion  of  two  papers  is  45,000.  Please 
send  resume,  cover  letter  and  samples 
of  your  work  to  Box  08903,  Editor  & 
Publisher. 


OPENINGS  FOR  SEVERAL  reporters  in 
beautiful  middle  Tennessee.  Some 
experience  preferred.  Excellent  bene¬ 
fits,  medicol  insurance  and  401  (k).  Com¬ 
petitive  salaries.  Send  resumes  to 
Vickie  Collins,  Tullahoma  News,  P.O. 
Box  4(X),  Tullahoma,  TN  37388. 


NIGHT  CITY  EDITOR:  The  S)rracuse 
newspapers  in  Syracuse,  NY,  is  look¬ 
ing  for  an  editor  to  direct  its  news- 
j  gathering  operation  at  night.  Our  night 
city  editor  gets  the  news  into  the  paper, 
supervises  crime  and  GA  reporters  and 
works  closely  with  our  copy  desks  on 
editing,  presentation  and  deadlines. 

The  right  candidate  must  have 
supervisory  experience  on  a  daily 
newspaper,  preferably  on  a  metro 
desk.  She  or  he  must  have  terrific  news 
sense  and  strong  communication  and 
organizational  skills.  The  Syracuse 
Newspapers,  publishers  of  The  Post- 
Standard,  Herald  Journal  and  Herald 
American  (150,000  daily,  200,000 
Sunday),  offer  competitive  salaries; 
excellent  employer-paid  insurance 
including  medical,  dental  and  vision; 
401  (k)  and  pension  plans,  and  many 
other  benefits.  Send  resume,  work  sam¬ 
ples  to  Richard  A.  Sullivan,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  1 3221 . 

rsullivan@syracuse.com 


PROGRESSIVE  FAMILY  OWNED 
paper  in  SW  Colorado  seeks  MANAG¬ 
ING  EDITOR  for  strong  newsroom. 
6,750  circulation,  3  times  weekly  and 
growing.  Three  years  experience  in 
reporting  and  leadership  is  desirable. 
Ability  to  guide  reporters  and  assist  in 
story  development  is  required.  Pagina- 
I  Hon  experierKe  is  helpful.  Unique  geo- 
grophical  locoHon  close  to  hiking,  fish¬ 
ing  and  mountains.  Send  resume  and 
letter  of  Interest  to  Editor/GM  P.O. 
Drawer  J.  Cortez,  CO  81321  by  Sep¬ 
tember  5,  1 999. 


REPORTER  OPENINGS 


Do  you  have  fun  reporting  on  local 
people  and  local  issues?  Are  you 
always  looking  (or  non-traditional 
newspaper  stories  that  people  ore 
going  to  read  from  start  to  finish?  The 
Kokomo  Tribune  is  an  award-winning, 
25,000  circulation  daily  situated  in 
central  Indiana,  about  50  miles  north 
of  Indianapolis.  We  are  looking  for  a 
general  assignment  reporter  and  a 
government  reporter  who  fit  those 
above  characterisHcs.  Send  resumes  to 
Dan  AAcCaleb  at  the  Kokomo  Tribune, 
P.O.  Box  9014,  Kokomo,  IN  46904. 


EDITORIAL 


EDITORIAL 


EDITORIAL 


NEWS  EDITOR 

A  leading  journal  covering  the  venture 
copital  industry  seeks  a  news  reporter. 
The  candidate  should  have  strong 
reporting  skills  and  the  drive  to  dig 
ond  uncover  hard  news  in  a  private 
market,  as  well  as  the  ability  to  write 
feoture  orticles.  Send  letter,  resume 
and  clips  to  Debra  Lou,  SecuriHes  Data 
Publishing,  1290  Avenue  of  the  Amer¬ 
icas,  36th  Floor,  New  York,  NY 
10104.  Fax  (212)  581-5189.  EOE 


NEWS  EDITOR 

Excellent  opportunity!  You'll  oversee 
city  desk  stoff  as  well  as  our  three 
bureaus.  You'll  be  involved  in  hiring 
and  training  reporters  and  assigning 
stories.  You'll  edit  copy  and  layout 
local  pages  daily. 


We're  a  mid-size,  Monday  thru  Satur¬ 
day  PM,  located  about  1  1/2  hours 
from  Chicago,  midway  between 
Rockford  and  Peoria,  IL.  Good  starting 
salary  and  benefits.  Family-owned 
operaHon  in  which  your  ideas  will  be 
heard! 


Apply  to  NewsTribune,  426  Second 
Street,  LaSalle,  IL  61301.  An  EOE 
Employer. 


a  message  for  everyone  who  worked  at 

sidewalk. com 

Congratulations  on  a  good  run. 
Now  come  and  join  the  snail  press. 


NewTtmes  publishes  magazine-style  weekly  newspapers  -  covering  local  news 
and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los  Angeles,  R.  Lauderdale,  Cleveland 
and  St.  Louis.  Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 


We’re  looking  to  hire  writers  and  editors  companywvide,  including  managing 
editors  in  Phoenix  and  Houston,  an  associate  editor  in  R.  Lauderdale, 
a  music  editor  in  Cleveland,  a  restaurant  critic  in  Houston  and  numerous 
staff  writer  positions. 


Interested  applicants  should  send  a  cover  letter,  resume  and  clips  to: 


Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
P.O.  Box  5970,  Denver,  CO  80217 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.coni. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

ONUNE 

DEPUTY  AMNAGING  EDITOR 
Orlando,  FL 

Orlando  Sentinel  Communications/ 
Interactive  is  currently  looking  for  on 
Online  Deputy  Managing  Editor.  This 
person  would  act  as  the  primary 
advocate  for  interactive  media  in  the 
Sentinel  newsroom  with  responsibility 
for  development  of  dynamic  online 
programming  and  the  day-to-day 
operation  of  editorial  content  areas  of 
www.orlandosentinel  .com 

REQUIREMENTS: 

•3-5  years  online  experience,  includ¬ 
ing  management  roles 
•5-8  years  of  experience  in  content 
development  and  presentation;  mix  or 
radio,  or  television  and  newspaper 
experience  is  preferred 
•Knowledge  and  understanding  of 
localized  "portal”  content,  as  well  as 
Web  sales,  marketing  and  technical 
functions 

•Demonstrated  success  at  Web  product 
development  and  launch 
•Working  knowledge  of  HTML  and 
other  standard  Web  publishing  tools 
and  applications 
•Bachelor's  degree 

We  offer  a  competitive  salary  and 
benefit  package. 

Please  E-mail,  mail,  or  fax  your  resume 
including  the  Source  Code  EP-ODME- 
KBR: 

krundle@oHandosentinel.com 
OHando  Sentinel  Communications 
Empicwment  Center  Source  Code 
633  North  Orange  Avenue 
OHando,  FL  32801 
Fax:  (407)  420-5766 

EDITORIAL 


EDITORIAL 


!  REPORTER  AND  COPY  EDITOR 
1  needed  for  blossoming  24K  daily  in 
I  NW  Ohio.  We  need  self-starters  who 
can  prove  it  by  bringing  ideas  to  the 
table.  You  must  thrive  in  a  team  atmo¬ 
sphere  where  editors  and  reporters  talk 
(probably  too  much)  to  ensure  the  best 
newspaper  gets  to  our  readers. 
Resumes  to  T.  Franko,  The  Register, 
314  W.  Market  Street,  Sandusky,  OH 
44870  or  E-mail: 

toddfranko@sanduskyregister.com 


REPORTER  -  40,000  PM  daily  seeks  a 
full-time  reporter  who  thrives  on  dig¬ 
ging  up  information  and  then  crafting 
it  into  a  well-written,  detail  packed 
article.  Looking  for  experienced 
reporter  but  will  entertain  bright  candi¬ 
dates  with  at  least  one  reporting 
internship.  Competitive  salary  and 
benefits.  Opportunities  for  growth. 
Equal  Opportunity  Employer.  Send 
resume,  six  best  clips  and  names  of 
three  references  to; 

Steve  Morse 
Metro  Editor 
Jackson  Citizen  Patriot 
214  S.  Jackson 
Jackson,  Ml  49201-2282 


REPORTER  WANTED:  3-year-old,  Ann 
Arbor,  Michigan-based  Catholic 
I  newspaper  seeking  experienced 
!  reporter.  High  level  of  organizational 
I  skills,  initiative  and  strong  sense  of 
mission  required.  Knowledge  of  Win¬ 
dows  95  helpful.  Salary  dependent  on 
i  experience.  Submit  your  resume  and 
I  letter  of  intent  to  Credo  Newspaper, 
:  Attn:  Clare,  P.O.  Box  504,  Ann  Arbor, 
j  Ml  48106  or  Fax  to  (734)  930-3179. 

I  EDITORIAL 


Houston 


New  Times  is 
looking  for  a 
dynamic  arts 
and  features 

editor  to  manage  its  124-page  Houston 
Press,  a  news  and  entertainment  weekly 
(110,000  circulation).  The  managing  editor 
works  directly  with  writers  to  help  shape 
local  arts  coverage  and  to  edit  magazine- 
length  feature  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing 
and  editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL 


EDITORIAL 


REPORTER  wanted  for  group  of  weekly 
papers  in  the  Central  Coast  area  of 
California.  Perfect  entry-level  job  for  J- 
school  graduate.  Cover  small  town 
councils,  school  boards  and  police 
departments.  Photography,  pagination 
and  Spanish  speaking  skills  will  be 
helpful.  Fax  resume  to  Scott  Brennan, 
publisher,  (831)385-4799. 


REPORTERS 

Can  you  see  the  human  drama  in  a 
police  story? 

Can  you  understand  the  bureaucrats 
and  politicians,  then  write  (or  real  peo- 


Can  you  produce  stories  that  grab 
readers? 

If  not,  do  you  want  to  learn? 

The  Stuart/Port  St.  Lucie  News,  the 
dominant  paper  on  Florida's  rapidly 
growing  Treasure  Coast,  seeks 
aggressive  reparters  challenged  by 
competition  and  a  fast-changing  com¬ 
munity. 

Opportunity  is  great.  (As  is  the 
weather) 

Send  a  brief  cover  letter,  clips  and 
resume  to: 

Paul  Shea,  Managing  Editor 
The  Stuart/Port  St.  Lucie  News 
P.O.  Box  9009 
Stuart,  FL  34995 
Web  site:  www.tcpalm.com 
EOE  DFWP 


REPORTER/PHOTOGRAPHER.  County 
Courier  of  northern  Vermont  seeks 
reporter/photographer  to  cover  range 
of  issues  in  an  interesting  and  beautiful 
region.  Some  routine  stuff,  but  ample 
enterprise  and  feature  work. 
Newcomers  or  veterans.  Darkroom 
experience  a  plus.  Competitive  salary, 
benefits,  pension,  vacotion.  Send  cover 
letter,  resume,  clips,  salary  require¬ 
ments  ta  Editor,  County  Courier,  P.O. 
Box  398,  Enosburg  Falls,  VT  05450. 


REPORTERS 


REPORTER:  The  Albany  Herald,  a 
morning  daily  located  in  the  hub  of 
Southwest  Georgia,  has  an  immediate 
opening  for  an  enthusiastic,  experi¬ 
enced  reporter  who  values  community 
journalism.  Our  readers  look  to  us  to 
pull  together  views  from  throughout  our 
region  and  explain  how  events  affect 
them.  Send  your  resume,  references 
and  best  clips  to  Jim  Hendricks,  manag¬ 
ing  editor.  The  Albany  Herald,  P.O. 
Box  48,  Albany,  GA  31702. 

E-mail: 

jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening 
required 


National  award-winning  40,000  daily 
seeks  two  reporters.  Our  night  cops 
reporter  will  be  versatile  enough  to 
take  general  assignment  and  react 
quickly  to  breaking  news.  Our  business 
reporter  will  write  with  authority  and 
flair  about  the  economic  fabric  of  Cen¬ 
tral  Washington.  Both  will  put  a  human 
face  on  stories.  Western  U.S.  appli¬ 
cants  with  at  least  two-years'  daily 
experience  preferred;  Spanish- 
languoge  skills  a  plus.  Send  resume, 
list  of  references  and  clips  to  Human 
Resources,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  a  member  of  The  Seattle  Times 
group  and  an  Equal  Opportunity 
Employer. 


REPORTER 


SKI/ENVIRONMENT  REPORTER  for 
the  Vail  Daily  and  Summit  Daily  News. 
3-5  years  experience  required,  with  at 
least  2  years  writing  about  these 
topics.  Strong  skiing/boarding 
required.  Resume  and  clips  to  Alex 
Miller,  editor.  Summit  Daily  News,  Box 
329,  Frisco,  CO  80443 


Cover  the  waterfront  •  we  hove  one  -  in 
a  county  with  landscapes  that  range 
from  the  gritty  urban  to  the  bucolic 
rural.  The  Herald  &  News,  a  49,000 
daily  in  northeastern  New  Jersey  just 
25  minutes  from  Times  Square  in  New 
York  City,  is  looking  for  a  few  good 
journalists  who  will  uncover  news 
rather  than  simply  covering  it.  If  you're 
committed  to  excellence  and  enterprise, 
we  want  to  talk  to  you.  We  prefer  can¬ 
didates  from  Zones  1  and  2,  but  will 
make  exceptions  for  exceptional  peo¬ 
ple.  Fluency  in  Spanish  is  a  plus.  Send 
your  resume,  references,  salary  history 
and  clips  to  Dino  Ciliberti,  city  editor. 
The  Herald  &  News,  988  Main  Ave¬ 
nue,  Passaic,  NJ  07055. 


REPORTERS:  McClatchy-owned  daily 
(32,000  circ)  just  south  of  Charlotte, 
NC,  is  looking  (or  2  aggressive  and 
enterprising  reporters  who  are  looking 
to  move  into  a  highly  competitive  and 
growing  market.  Government  or  police 
reporting  experience  a  plus.  Ideal  can¬ 
didates  will  have  at  least  1  year's 
reporting  experience.  Must  produce 
solid  daily  stories  while  working  with 
editors  to  plan  and  craft  longer 
enterprise  pieces.  Send  resumes  and 
clips  to  Rich  Rassmann,  managing 
editor.  The  Herald,  P.O.  Box  1 1 707,  Rock 
Hill,  SC  29731. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

REPORTERS  WANTED  for  current  and 
future  openings  in  a  growing 
newsroom.  The  Citizen,  on  award¬ 
winning  16,000  circulation  daily  in 
New  York's  Finger  Lakes  Region  seeks 
energetic  reporters  who  can  get  the 
story  right,  get  it  first,  and  tell  it  better. 
Send  resume,  clips  and  a  brief  letter  out¬ 
lining  short-and  long-term  goals  to 
Thomas  W.  Seeley,  city  editor,  25  Dill 
Street,  Auburn,  NY  1 302 1 . 


REPORTER 

South  Texas  county  seat  weekly  needs 
reporter,  September  1 .  News  beat 
includes,  police,  city,  schools  and 
county.  Must  be  handy  with  a  camera 
and  willing  to  help  with  pasteup. 
Ability  to  speak  Spanish  helpful. 
Located  near  Mexican  border  and 
South  Padre  Island,  warm  climate, 
small  town  environment.  FAX  clips  and 
salary  requirements  to  Paul  Whitworth 
(956)  689-6575,  or  mail  Chronicle/ 
News,  P.O.  Box  369,  Raymondville,  TX 
78580. 


SEASONED  COPY-WIRE  EDITOR 

The  Lexington  Herald-Leader,  an 
award-winning  160,000  Sunday 
Knight  Ridder  newspaper  in  the  heart 
of  Kentucky's  Bluegrass  region,  has  an 
immediate  opening  for  o  copy  editor 
with  a  strong  background  in  wire  edit¬ 
ing  and  exercising  news  judgment  on 
nation/woHd  news.  Five  years  experi¬ 
ence  on  a  daily  newspaper  is  pre¬ 
ferred.  Knowledge  of  QuarkXPress, 
OPS  a  plus.  Our  benefits  include 
medical  and  dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to  Amy  Butlers, 
copy  desk  chief,  Lexington  Herald- 
Leader,  100  Midland  Avenue,  Lex¬ 
ington,  KY  40508-1999  or 
abutters@herald-leader.com  EOE  M/F 


NEXT  ISSUE 
NOVEMBER  6'" 


For  your  FREE  copy, 
please  call  Michele  Appello  at 
(212)  675-4380  ext.  173  or 
.'-mail:  michelea@mediainfo.com 

Advertisers,  for  space/material 
deadlines  call  Hazel  Preuss  at 
(212)  675-4380  ext.  171 


Details  at 

A/ww.mediainfo.com 

(click  ClassificdsI 


_ EDITORIAL _ 

REPORTER 

The  Free  Press,  the  top  award  winner 
among  small  dailies  in  NC,  seeks  a 
gung-ho  reporter  for  the  police/courts 
beat.  Many  of  our  reporters  and 
editors  learn  here  then  win  jobs  at 
metro  papers.  So  can  you,  if  you  have 
the  raw  talent.  Good  benefits,  pay. 
Send  letter,  resume,  five  tear  sheets, 
four  references  to  Richard  Wagner, 
editor.  The  Free  Press,  P.O.  Box  1 29, 
Kinston,  NC  28502.  Drug  test 
required.  Immediate  opening. 


SPORTS  COLUMNIST,  REPORTER  AND 
I  PRO-FOOTBAa  WRITER 

I 

I  The  Fresno  Bee,  Central  California's 
I  leading  newspaper,  is  expanding  its 
!  sports  department  to  include  several 
I  new  positions.  We  need  two  general 
'  assignment  reporters  to  become  well-  ' 
[  versed  on  assigned  beats  and  produce  I 
[  timely,  clear  and  concise  news,  feature, 

1  game  and  enterprise  stories.  Must  be 
I  able  to  work  copy  desk  shifts  (editing,  ; 
I  writing  headlines  and  proofreading).  I 
j  We  are  seeking  an  experienced  pro- 
j  football  writer  to  cover  pro-football  | 
j  teams  in  California  with  an  extreme 
■  emphasis  on  the  San  Froncisco  49ers. 

Willingness  to  virtually  relocate  to  the 
j  Boy  Area  for  approximately  4  months  j 
!  (during  the  NFL  season);  3-5  years  i 
j  experience  on  a  daily  with  NFL  experi- 
I  ence  preferred.  Ability  to  develop  ! 
I  sources  in  a  highly  competitive  report-  | 
ing  arena.  The  sports  columnist  will  | 
I  produce  an  average  of  three  columns 
!  per  week,  contribute  to  enterprise  pro-  i 
I  duction  and  often  serve  as  the  leader  j 
of  our  sports  writing  team  at  major  j 
events.  Three  to  five  years  writing  i 
experience  at  o  mid-to  major-size  daily 
with  ability  to  accept  criticism  with 
grace  and  dignity.  Send  resume  and 
i  cover  letter  to: 

The  Fresno  Bee 
Human  Resources  Department 
1626  “E”  Street 
Fresno,  CA  93786 
resume@fresnobee.com  , 


SPORTS  COPY  EDITOR/DESIGNER 
The  Tulsa  WoHd  is  seeking  copy  editor  ' 
for  Sports  rim.  Job  is  combination  of  ! 
editing,  design  and  pagination.  Prefer 
two  years  of  editing  experience.  QuarkX- 
I  Press  or  Sll  pagination  experience  is 
]  helpful.  Send  resume  and  page  sam-  j 
pies  to  Phil  Parrish,  executive  sports 
I  editor,  Tulsa  World,  P.O.  Box  1770, 

I  Tulsa,  OK  74102.  E-mail:  ' 

\  phil.parrish@tulsaworld.com  ; 

The  Tulsa  World  is  an  Equal 
Opportunity  Employer  M/F 

SPORTS  EDITOR  WANTED  for  one  of  i 
the  nation's  fastest  growing  daily  j 
newspapers.  Candidate  should  have 
strong  local  experience  and  knowledge  ! 
of  what  readers  want  to  see  on  the 
national  scene.  We  are  one  of  Flor¬ 
ida's  best  mid  sized  dailies  and  are 
seeking  a  sports  editor  who  will  help  us 
take  a  step  to  the  next  level.  Must  hove 
some  managerial  experience.  Contact 
Jim  Gouvellis,  executive  editor,  (941) 
255-8136  or  send  resume  to  Chadotte 
Sun  Herald,  23170  Harborview  Road, 
Port  Charlotte,  FL  33980. 


Grow  with  our 
New  Media  Services  Group 
New  York 


Real  Media  is  a  global  Internet  advertising  solu¬ 
tions  company  offering  smart  folks,  fun  culture, 
intense  and  rewarding  work  and  unlimited  oppor¬ 
tunity  for  team  players. 

Our  Media  Services  team  needs  fast-thinking, 
creative,  get-it-done  individuals  who  thrive  in  a 
fast-moving,  collegial  environment.  Immediate 
opportunities  for  individuals  with  Web  experience 
in  the  following  areas: 

Account  Managers  to  provide  great  service  to 
our  partners  -  online  newspapers  and  other  brand¬ 
ed  media  sites.  You’ll  help  them  to  better  use  our 
software,  services,  and  to  generate  more  revenue 
from  our  advertising  sales. 

Website  Consultants/Trainers  to  help  our 
network  partners  upgrade  their  sites,  ad  traffic 
management  and  marketing  expertise. 

Campaign  Manager  to  work  with  the  sales 
team  and  our  network  partners  to  execute  Web  ad 
campaigns  and  provide  backend  support. 

Network  Technology  Support  Specialists 

who  understand  Web  ad  delivery  platforms  as  well 
as  superior  knowledge  of  all  Web  technologies. 

Database  Services  Specialists  who  can 

develop  user  profiles  and  oversee  data  manage¬ 
ment  and  targeting  for  a  distributed  network. 

We  offer  a  great  work  environment,  competitive 
salary,  bonus  plan,  stock  options  and  full  benefits 
package.  Equal  Opportunity  Employer  No  phone 
calls  please.  Fax  or  send  your  resume  with  cover 
letter. 

Julie  Nolan  at 

Fax  (212)  725-4573  or  e-mail: 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR  wifh  strong  lead¬ 
ership,  editing,  reporting/wrifing  and 
pagination  skills  needed  for  43,000 
daily.  Send  cover  letter,  resume  with 
salary  history,  five  best  clips,  last  three 
clips  plus  page  layout  samples  to  Tom 
English,  Jr.,  managing  editor,  Bristol 
Herald  Courier,  320  Morrison  Boule¬ 
vard,  Bristol,  VA  24201 . 


SPORTS  EDITOR 

West  Hawaii  Today,  an  AM  1 3,000 
circulation  daily  tabloid  in  Kailua- 
Kona,  on  the  island  of  Hawaii,  has  an 
opening  for  a  sports  editor. 

The  position  will  entail  covering  local 
sports,  which  run  the  gamut  from  high 
school  athletics,  to  the  Ironman 
Triathlon  World  Championship  and 
woHd-class  bill  fishing,  in  a  community 
that  thrives  upon  outdoor  activities, 
from  surfing  to  jogging.  Sports  pages 
feature  local,  national  and  interna¬ 
tional  coverage  for  this  community. 

Computer  and  layout  skills  a  must; 
QuarkXPress  experience  preferable. 
Mac  based  system. 

Salary  commensurate  with  experience. 
Excellent  health,  retirement  benefits. 
Wonderful  living  environment. 

E-mail  wht@aloha.net  or  coll  (808) 
329-9311.  Send  resume  and  writing, 
layout  samples  to  Editor,  West  Hawaii 
Today,  P.O.  Box  789,  Kailua-Kona,  HI 
96745. 


EDITORIAL 


EDITORIAL 


EDITORIAL 


j  SPORTS  WRITER  NEEDED:  The 
I  Monitor,  a  fast-growing  daily  in  South 
Texas,  has  an  opening  for  o  sports 
writer.  This  reporting  position  requires 
a  journalism  background,  versatility 
and  the  ability  to  write  about  almost 
any  sport.  Assignments  will  include 
primarily  high  school  sports,  general 
assignments,  features,  athlete  profiles, 
hard  news  and  game  stories,  with  a 
possibility  of  some  NCAA  Division  I 
basketball  coverage.  Layout  skills 
helpful;  opportunities  possible  on 
sports  copy  desk.  Reply  with  resume 
and  published  writing  samples  to 
Managing  Editor  Paul  Binz,  The 
Monitor,  P.O.  Box  1 578,  McAllen,  TX 
78505. 


EDITORIAL 

MANAGER 


Cablevision  is  seeking  a  professional  with  the  ability  to  research, 
write  and  present  editorials  for  the  Westchester  region. 
Responsibilities  also  include  proposing  editorial  subjects  and 
positions  for  consideration  by  the  editorial  board.  Ability  to 
develop  and  nurture  relations  with  state  and  local  officials  and 
other  opinion  leaders  is  required.  Editorials  will  appear  on  the 
News  12  Network. 

Selected  candidate  will  be  college  educated  with  broad 
professional  experience  in  electronic  or  print  journalism,  public 
affairs,  or  public  relations.  On-air  experience  preferred.  Mail/fax 
resume  to:  Corporate  Human  Resources,  Attn:  LPL, 
1111  Stewart  Ave,  Bethpaga,  NY  11714.  Fax:  (516)  803-3134. 

Equal  Opportunity  Employer 

mCABLEVmJN 


STATE  CAPITAL  REPORTER 

The  Sun-Sentinel  of  South  Florida 
(274,000  daily,  392,000  Sunday)  is 
looking  for  an  experienced,  aggressive 
reporter  to  work  as  part  of  a  four- 
person  team  in  our  Tallahassee 
bureau.  Candidates  should  be  equally 
adept  at  handling  breaking  news, 
enterprise  and  long-term  projects. 
Experience  in  government  and/or 
political  reporting  is  preferred.  The 
Sun-Sentinel  and  Orlando  Sentinel 
operate  a  joint  state  capital  bureau, 
giving  us  the  largest  circulation  reach 
in  Florida.  Send  resume  and  work  sam¬ 
ples  to  Rick  Robb,  state  editor,  Sun- 
Sentinel,  200  E.  Las  Olas  Blvd.,  Fort 
Lauderdale,  FL  33301.  Information 
about  other  Sun-Sentinel  openings 
and  instructions  for  applying  for 
those  positions  can  be  found  at: 
www.sunsentinel.com/  services/ 
jobs.htm  The  Sun-Sentinel  Internet  edi¬ 
tion  is  at  www.sun-sentinel.com 


EDITORIAL 


SPORTS  EDITOR 

Award-winning  small  daily  in  Southern 
California  seeks  sports  editor  to 
manage  coverage  of  two  high  schools, 
community  college  and  other  local 
sports.  Responsibilities  include  stringer 
supervision.  Entry  level  position,  recent 
grads  will  be  cansidered.  Send  resume, 
cover  letter  and  clips  to  Merrill 
McCarty,  Desert  Dispatch,  1 30 
Coolwater  Lane,  Barstow,  CA  9231 1 . 

THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  the  shore  of  Lake  Superior, 
has  immediate  openings  for  assigning 
editors,  copy  editors  and  reporters. 

Candidates  for  assigning  editor  posi¬ 
tions  should  have  a  background  in 
local  news  reporting,  as  well  as  expe¬ 
rience  in  supervising  reporters  in  local 
or  community  news  settings. 

Candidates  for  copy  editor  positions 
should  have  experience  in  daily  news¬ 
paper  work  and  possess  strong  story 
and  word  editing  skills  as  well  as  gen¬ 
eral  layout  and  photo  editing  skills. 

We  seek  candidates  for  reporter  posi¬ 
tions  ranging  from  community  and 
general  assignment  jobs  to  specialized 
beat. 

Please  send  resume  and  work  samples 
to  David  Holwerk,  editor,  424  West 
First  Street,  Duluth,  MN  55802. 

THE  NORTHERN  VIRGINIA  DAILY,  a  six- 
day-a-week  AM  paper  in  the  Shenan¬ 
doah  Valley  that  has  been  the  most 
honored  small  daily  in  the  state  for  the 
past  decade,  is  reorganizing  and 
expanding  its  editorial  staff  and  is  seek¬ 
ing  a  sports  editor,  page  designer  and 
copy  editor.  Sports  editor  supervises 
four-person  staff  responsible  for  high 
I  school  ond  some  college  coverage  and 
for  page  design.  Excellent  opportunity 
for  experienced  sports  reporter  reody 
to  take  on  management  duties.  Copy 
desk  edits  news  and  sports  stories  and 
page  designers  write  cutlines  and 
headlines  and  proof  pages,  so  superior 
command  of  the  language  a  must.  We 
are  fully  paginated  on  PowerMacs 
using  QuarkXPress.  Designers  rotate 
work  on  local,  state,  national,  interna¬ 
tional  and  business  pages.  Competitive 
salary  and  benefits.  Send  resumes  and 
samples  of  work  to  Joe  Strohmeyer, 
managing  editor.  Northern  Virginia 
Daily,  P.O.  Box  69,  Strasburg,  VA 
22657.  Fax  to  (540)  465-9388.  Ques- 
tions?  Coll  (540)  465-5137  4-10  p.m. 

THE  NOVEMBER  6  ISSUE  of  Editor  & 
Publisher's  Career  Guide  for  entry  level 
and  early  experienced  candidates  will 
be  available  in  print  and  on  our 
Website.  Advertisers  reach  students  at 
colleges  and  universities  with  journal¬ 
ism,  business  and  publishing  pro¬ 
grams.  Jobseekers  find  help  wanted 
ads,  job  search  tips,  internships, 
inspiration  and  more! 

Contact: 

Hazel  Preuss  (21 2)  675-4380  Ext  1 71 
hazel  p@mediain(o.com 


_ EDITORIAL _ 

THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  1 5,000  six-day  PM  daily  near 
Peoria,  IL  has  two  open  positions.  We 
seek  a  highly-motivated  sports  reporter 
with  superior  writing  skills  to  cover 
local  high  school  sports. 

We  also  need  an  assistant  city  editor  to 
handle  wire  copy,  edit  local  copy, 
proofread  and  maintain  our  Web  site. 
Ideal  candidates  are  detail-oriented 
with  excellent  English  skills.  Send 
resume  and  samples  to  Editor  Joel 
Steinfeldt,  Daily  Times,  P.O.  Box  430, 
Pekin,  IL  61555. 

THE  RAPID  CITY  JOURNAL,  a  35,000 
morning  daily  in  the  Black  Hills  of 
South  Dakota,  is  seeking  a  capy 
editar/page  designer  to  join  our  6- 
person  copy  desk  team.  Western  South 
Dakota  offers  endless  recreational 
opportunities,  mild  weather  most  of  the 
year,  excellent  schools  and  a  wide 
range  of  cultural  activities  and  enter¬ 
tainment.  We  are  looking  for  a 
creative  individual  with  a  passion  for 
words,  a  flair  for  page  design,  and  a 
sense  of  humor.  Solid  editing  skills,  the 
ability  to  write  compelling  headlines, 
and  a  commitment  to  accuracy  are 
musts.  A  degree  in  journalism  or 
English  and  at  least  two  years  of  daily 
newspaper  experience  preferrea. 
QuarkXPress  experience  a  plus.  Four 
10-hour  evening  shifts  with  some 
weekends.  Competitive  salary  and 
excellent  benefits  package.  Send 
resume  and  examples  of  your  work  to 
Rapid  City  Journal,  Attn:  Human 
Resources,  P.O.  Box  450,  507  Main 
Street,  Rapid  City,  SD  57709.  Fax 
(605)  394-8446.  E-mail: 

sholl@rapidnet.com 
Equal  Opportunity  Employer 


THE  TIMES,  the  leading  daily  in  one  of 
the  most  competitive  newspaper 
markets  in  the  country,  is  looking  for  a 
copy  editor  with  layout/ pagination 
skills.  We're  a  busy  newsroom,  putting 
out  four  editions  a  night.  If  you  like 
competition,  this  is  the  place  to  be. 
Sena  resumes  to  Brian  Malone,  editor. 
The  Times,  500  Perry  Street,  P.O.  Box 
847,  Trenton,  NJ  08605. 


THE  TRIBUNE,  a  39,000  circulation 
Knight  Ridder  newsp<y3er  located  on 
the  oeautiful  Central  California  coast, 
has  an  immediate  opening  for  an  assis¬ 
tant  city  editor.  Successful  candidates 
will  be  outgoing,  skilled  in  copy  editing 
and  fluent  in  QuarkXPress  pagination. 
The  Tribune  is  committed  to  individual 
development  and  offers  excellent  bene¬ 
fits.  Send  resume  and  samples  to 
Human  Resources,  P.O.  Box  1 1 2,  San 
Luis  Obispg,  CA  93406. _ 

WASHINGTON  REPORTER 

The  Morning  Call,  a  Times  Mirror 
newspaper  and  one  of  Pennsylvania's 
largest  dailies,  is  seeking  a  Washing¬ 
ton  reporter  who  responds  to  freedom 
with  flair  and  who  delivers  politics  with 
a  punch.  Duties  at  our  one-person  DC 
bureau  range  from  tracking  lawmakers 
to  watching  the  White  Hause  to  hear¬ 
ing  arguments  before  the  U  S. 
Supreme  Court.  The  reporter  will  be 
supervised  from  Allentown  by  an  editor 
with  extensive  Washington  experience. 
Send  cover  letter,  resume  and  clips  to 
Pete  Leffler,  assistant  metro  editor.  The 
Morning  Call,  P.O.  Box  1260,  Allen¬ 
town,  PA  18105-1260. 
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CLAS.qiFIED 


HELP  WANTED 


_ EDITORIAL _ 

WHO  NEEDS  Tae-Bo  to  intimidate 
friends,  co-workers  and  strangers 
when  you  con  tell  them  you're  from 
(AIEEE)  Detroit.  Edit  copy,  write 
headlines  and  cutlines  (none  of  this 
“sharing  a  laugh  while  so-and-so  looks 
on"  nonsense)  and  lay  out  a  page  here 
and  there  os  one  of  the  gang  turning 
out  Southeast  Michigan's  weekly  busi¬ 
ness  publication  of  record.  At  least 
several  years'  experience  required, 
preferably  in  daily  newspapers.  Busi¬ 
ness  knowledge  is  o  wonderful  thing 
but  is  not  os  important  as  smarts, 
curiosity  and  the  capacity  to  endure  on 
occasional  impersonation  of  Beavis  or 
Butt  head.  (Yep,  checked  the  style  an 
this.)  QuarkXPress  expertise  is  OK,  too, 
but  not  a  priority.  We  offer  the  ubiqui¬ 
tous  competitive  salary,  along  with  a 
work  schedule  that  doesn't  violate  the 
Geneva  Convention  -  and  the  world- 
famaus  40-cent  soda  machine.  Contact 
Bob  Allen,  assistant  managing  editor, 
Crain's  Detroit  Business,  1400 
Woodbridge,  Detroit,  Ml  48207. 

(313)  446-0403  or  BAllen@crain.com 


WRITERS,  EDITORS.  New  York-based 
Internet  startup  campony  on  IPO  track 
seeks  enthusiastic  writers  to  work  as 
correspondents.  Experience  helpful  in 
sports,  entertainment,  lifestyle  and 
travel  (or  exciting  new  website  devoted 
to  bilingual  Latinos.  Prefer  candidates 
from  Texas,  Los  Angeles,  Arizona, 
New  York  and  other  states  with  large 
Latino  populations.  Editors  will  work 
out  of  NY. 

E-mail  resumes  to: 

vivanyc@aol.com 


_ ENTRY  LEVEL _ 

COPY  EDITOR/DESIGNER  wanted  for 
universal  desk  at  1 6,000  daily  in 
upstate  New  York.  Enjoy  working  with 
an  energetic,  creative  team  of 
reporters,  photographers,  editors  and 
designers  in  a  growing  newsroom. 
Great  entry  level  job  or  for  o  reporter 
wanting  to  make  the  switch.  Hi-tech 
newsroom  has  the  latest  in  camputer 
technalogy.  Knowledge  of  QuarkX¬ 
Press  a  plus.  RUSH  resume  and  sam¬ 
ples  to  Box  08922,  Editor  &  Publisher. 


PHOTOGRAPHER:  Good  little  doily  in 
a  cool  town  in  the  Sierra  seeks  versatile 
photographer  to  shoot  everything  from 
the  World  Must  Festival  to  prep  sports. 
Entry-level  considered.  Send  published 
clips,  resume  to  John  Seelmeyer,  i 
editor.  The  Union,  1 1 464,  Sutton  Way,  j 
Gross  Valley,  CA  95945.  I 


REPORTER  wanted  for  group  of  weekly  j 
papers  in  the  Central  Coast  area  of  ] 
California.  Perfect  entry-level  job  (or  J- 
school  graduate.  Cover  small  town  | 
councils,  school  boards  and  police  | 
departments.  Photography,  pagination  | 
and  Spanish  speaking  skills  will  be 
helpful.  Fax  resume  to  Scott  Brennan, 
publisher,  (831)  385-4799.  ! 


_ ENTRY  LEVEL _ 

COPY  EDITORS 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  in  search  of 
talented  copy  editors  with  strong  word- 
I  editing  skills  os  well  as  the  ability  to 
adapt  to  a  state-of-the-art  Unisys 
I  pagination  system.  Candidates  must  be 
!  energetic  and  creative  word  editors  will- 
I  ing  to  tackle  new  challenges.  Positions 
j  are  available  in  sports,  features  and 
,  news  areas.  This  is  on  excellent  oppor- 
j  tunity  for  someone  who  wonts  to  focus 
;  on  editing  skills  but  also  wants  to  be 
'  ahead  of  others  by  being  port  of  a  new 
!  publishing  system.  Previous  copy  edit- 
;  ing  and/or  layout  experience  is  a  plus, 
but  recent  college  graduates  with  some 
internship  experience  will  be  con- 
:  sidered.  The  Fresno  Bee  is  committed  to 
:  a  workplace  free  from  drug  and 
alcohol  use.  Therefore,  oil  offers  of 
employment  are  contingent  upon  suc¬ 
cessful  completion  of  a  drug  test.  Send 
resume  and  cover  letter  to  The  Fresno 
Bee,  Human  Resources,  1626  E  Street, 
j  Fresno,  CA  93786  or  E-mail  to: 

;  resume@fresnobee.com 

Equal  Opportunity  Employer 


ASSOCIATE  PRODUCER 
IGNITE  SPORTS  MEDIA 

Ignite  Sports  Media  is  looking  for 
Associate  Producer  candidates.  This  is 
on  entry-level  position  with  opportunity 
to  learn  about  online  publishing  work¬ 
ing  for  a  well-funded  startup  company. 
Associate  Producer  will  edit  wire  copy, 
create  and  maintain  pages  on  the  web, 
crop  photos  and  write  headlines.  An 
Associate  Producer  must  uphold  high 
standards  in  spelling,  grammar, 
accuracy  and  AP  style.  Experience  with 
HTML,  graphics  programs  and  video 
editing  systems  is  a  plus. 

I  The  ideal  candidate  has  Bachelor's 
I  degree  in  journalism,  English  or 
!  related  field.  Night  and  weekend  hours 
,  can  be  expected.  Salary  is  competitive. 

!  E-mail  your  resume  to  Greg  Shea  at: 

I  gregshea@ignitemedia.com  or 
j  Fox  it  to  (847)  869-3673 


EDITORIAL 


w// 

1^ 


JOURNALISM 

JOBS.COM 

www.journalismjobs.com 


_ ENTRY  LEVEL _ 

I  SPORTS  EDITOR 

j  Award-winning  small  daily  in  Southern 
'  California  seeks  sports  editor  to 
manage  coverage  of  two  high  schools, 

I  community  college  and  other  local 
i  sports.  Responsibilities  include  stringer 
supervision.  Entry  level  position,  recent 
;  grads  will  be  cansidered.  Send  resume, 

I  cover  letter  and  clips  ta  Merrill 
;  McCarty,  Desert  Dispatch,  130 
Coolwater  Lane,  Barstow,  CA  9231 1 . 

FINANCE 

FINANCIAL  SERVICES  MANAGER/ 
ASSISTANT  CONTROLLER 

^  Position  supervises  payroll,  audit, 
accounts  payable,  budgeting,  financial 
analysis  and  fixed  assets.  Accounting 
degree  with  a  minimum  of  seven  years 
^  professional  work  experience  required. 

'  CPA  a  plus.  Excellent  technical  and 
'  interpersonal  skills.  Strong  PC  skills 
(Word,  Excel,  etc.).  Must  have 
supervisory  experience.  Send  resumes 
to  David  Vail,  controller.  The  Ledger, 
P.O.  Box  408,  Lakeland,  FL  33802.  Com¬ 
petitive  salary  and  comprehensive  flex¬ 
ible  benefits  package.  Drug  free 
workplace.  Visit  online  at 

www.theledger.com 

MAILROOM 

OPPORTUNITY  KNOCKS.  Long  Island, 
NY,  printer  seeks  experience  setup/ 
maintenance  person  for  our  Moilroom/ 
bindery  equipment.  Pleasant  atmo¬ 
sphere  and  good  working  conditions. 
Fax  confidential  resume  and  salary 
requirements  to  (914)  376-4956. 

MARKETING 

SALES  PRESENTATION/ 
PROMOTION  MANAGER 

NJ's  leading  newspaper  is  expanding 
j  its  Marketing  Department  and  seeks  a 
j  Sales  Presentation/Promotion  Manager 
'  to  develop  advertising  sales  pres¬ 
entations  for  major  accounts  and 
account  categories;  oversee  devel¬ 
opment  of  marketing  materials  and  in- 
I  paper  advertising  promo  campaigns; 

developing  computer  generated  farmat 
'  for  presentations;  oversee  and  provide 
;  direction  to  Research  Area  and  other 
j  assignments. 

i  This  new  position  requires  5+  years 
sales  presentation  development  at 
I  media  company  or  advertising  agency, 
j  Required:  strong  knowledge  of  news- 
j  paper/media  research;  ability  to 
j  translate  research  data  into  creative 
and  compelling  sales  presentations; 
strong  leadership,  organizational  and 
I  communicatian  skills;  ability  to  manage 
multiple  projects  and  a  staff  in  a 
deadline  driven  enviranment;  tech- 
sawy  and  familiarity  with  presentation 
I  software. 

I  If  you  are  looking  for  a  highly  visible 
and  responsible  position  and  want  to 
;  join  an  energetic,  creative  team,  send 
1  your  resume  to  The  Star-Ledger,  HR 
j  Department,  1  Star  Ledger  Plaza, 

;  Newark,  NJ  07102.  Fax:  (973)  643- 
^  4641  E-mail:  starledger.com 


MARKET  RESEARCH 

1  PROMOTION  DIREaOR 

j 

The  Las  Vegas  Review-Jaurnal, 
Nevada's  largest  newspaper,  is 
!  searching  for  an  experienced  Promo- 
I  tion  Director.  Applicants  must  be 
j  hands-on  managers  with  strong  leod- 
I  ership  and  organizational  skills,  and 
;  have  demonstrated  their  ability  to 
'  motivate  in  a  team  environment. 

Requirements  also  include  an 
j  understanding  of  and  ability  to 
interpret  market  research  data.  The  suc- 
I  cessful  candidate  will  work  closely  with 
!  internal  staff  as  well  as  research  firms 
and  advertising  agencies,  also  must 
possess  excellent  oral  and  writing 
skills.  This  position  supervises  a  staff  of 
14  graphics,  research,  PR,  real  estate, 
and  special  sections  departments. 

!  If  you  are  considering  a  career  move, 

I  we  offer  an  attractive  package  of  com- 
i  pensation  and  benefits  alang  with  the 
opportunity  to  put  your  talents  to  work 
with  a  growing  newspaper  in  ane  of 
the  most  dynamic  metro  areas  in  the 
country. 

I  If  you  are  qualified,  send  your  resume 
I  by  July  1  to  Jim  Hannah,  director  of 
I  human  resources.  Las  Vegas  Review- 
'  Journal,  P.O.  Box  70,  Los  Vegas,  NV 
89125-0070.  You  may  E-mail  in  plain 
text  only,  no  attachments,  to: 

Jim_Hannah@lvrj.com 

I  The  conditions  of  conquest  are  always 
'  easy.  We  have  but  to  toil  awhile, 
endure  awhile,  believe  always,  and 
never  turn  back 

Seneca 


EDITORIAL 


I  MANAGING  EDITOR 
I  New  National  Web  Site 

Award-winning  national  print 
publication,  large  readership,  needs 
hands-on  web  editor  to  play 
key  role  in  creating  &  operating 
dynamic,  high  value,  interactive 
web  site.  Responsibilities  include: 
lead  editorial  role  on  launch  team: 
j  managing  day-to-day  operations  of 
good-sized  editorial  team;  working 
as  liaison  with  publication’s  print 
staff,  planning  &  conceptualizing 
special  issues. 

The  qualified  candidate  will  be  a 
i  journalist  with  3-i-  years  supervisory 
I  editorial  experience  on  a  large, 
daily  web  site;  have  experience  as 
line  editor  and  hands-on  experience 
i  with  project  management  &  web 
production.  An  understanding  of 
databases  &  multimedia  a  plus, 
j  Position  is  based  in  New  York  City. 

This  is  an  exciting  chance  to  help 
build  a  major  web  site.  If  you  are  a 
good  candidate  for  the  job, 
[  email  your  resume,  URLs  & 
salary  requirements  to: 
LCDcon@aol.com;  or  mail  to;  Box 
#127-BHA,  555  Madison  Ave., 
j  New  York,  NY  10022.  Equal 
Opportunity  Employer. 
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11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


HELP  WANTED 


_ NEW  MEDIA _ 

PROGRAMMER:  The  Fayetteville 
Observer-Times,  an  independent,  fam¬ 
ily-owned  daily  in  southeastern  North 
Carolina  with  a  circulation  of  about 
70,000,  is  seeking  a  programmer  to 
help  toke  Fayetteville  Online 

wvvw.fayettevillenc.com 
to  the  next  level.  The  successful  candi¬ 
date  must  show  an  ability  to  operate 
and  maintain  a  basic  UNIX  server 
environment  and  must  be  skilled  at  writ¬ 
ing  and  updating  HTML,  C,  Java,  Java 
Script  and  PERL  programs.  Familiarity 
with  Cold  Fusion  and  SQL-compliant 
databases  is  preferred.  Respond  to  Ed 
Scott,  director  of  New  Media,  Fayet¬ 
teville  Observer-Times,  P.O.  Box  849, 
Fayetteville,  NC  28302.  Send  E-mail  to 
escottl  ©fayettevillenc.com 
Send  faxes  to  (910)  486-3545 


AD  SERVICE  SUPERVISOR 
A  new  position,  in  retail  advertising, 
has  been  created  at  The  Journal  Times. 
The  position  oversees  administration  of 
the  retail  ad  department;  computer- 
assisted  scheduling  and  dummying, 
tracking  ads  copy,  work  flow,  proof¬ 
ing,  faxing,  etc.,  plus  administering 
authority  over  special  sections. 
Requires  a  special  blend  of  organiza¬ 
tion,  comfort  with  Pre-press  environ¬ 
ment,  commitment  to  quality  control 
and  deadlines,  and  supervisory  expe¬ 
rience.  For  info  call  Jon  Denk,  (414) 
631-1742,  or  apply  to  HR,  Journal 
Times,  212  Fourtn  Street,  Racine,  Wl 
53402. 

vrww.journaltimes.com/hr  EOE 


PRODUCnON/TECH 


PRE-PRESS  SUPERVISOR 

Due  to  reorganization.  The  Journal 
Times  seeks  two  experienced  Pre-Press 
professionals  to  supervise  day  and 
j  evening  art  and  composing  teams. 

Recently  converted  to  pagination,  we 
[  need  technically  proficient  leaders  to 
I  stabilize  processes,  bring  training  up  to 
1  next  level,  build  quality  control 
j  initiatives,  and  help  support  Mac  users 
throughout  the  paper.  Good  pay,  good 
I  benefits.  For  info  call  Eric  Shult  (414) 
j  631-1739  or  apply  to  HR,  The  Journal 
Times,  212  4th  Street,  Racine,  Wl 
53402.  www.iournaltimes.com/hr 


I _ PRESSROOM _ 

j  INDUSTRIAL  MACHINIST  that  knows 
newspaper  presses  and  can  identify 
I  press  parts.  Call  1  (800)  821-6257 
ask  for  Sam  W.  Boyles. 

PRESS  AND  PLATE  ROOM  MANAGER 
To  manage  production  of  our  20,000 
circulation  AM  daily,  weeklies  and  com- 
j  mercial  work,  you'll  need  to  be  strong 
i  on  organization,  training,  color 
j  reproduction,  and  maintenance.  You'll 
I  run  a  Goss  Urbanite  at  our  beautiful 
I  Central  California  Coast  location, 
j  Perfect  opportunity  for  a  number  two  to 
step  into  the  leadership  position  at  a 
quality  newspaper.  You'll  receive  an 
excellent  salary  and  benefits  package. 

I  Fax  your  resume  to  Bill  Stabler  at  the 
!  Santa  Maria  Times  (805)  928-5657  or 
call  (805)  928-2691  x2234. 


PRODUCnON/TECH 


ASSISTANT  FOREMAN 


The  Baltimore  Sun  is  seeking  an  experienced  Assistant  Foreman  for 
our  Newspaper  Packaging  operation.  This  position  involves  hands- 
on  responsibility  for  operating  and  managing  an  SLS  2000  machine 
and  crew.  Duties  will  include  the  completion  of  production/shift  reports 
and  helping  to  maintain  a  safe,  productive  work  environment. 

Qualified  applicants  will  have  3-5  years  previous  experience  operat¬ 
ing  an  inserting  machine  (preferably  SLS  2000  machine)  with  a  pro¬ 
ven  track  record  in  production  management,  be  experienced  in 
supervising  in  a  Union  environment,  and  computer-literate  with 
Microsoft  Office  experience  preferred  but  not  required.  Ability  to 
adhere  to  daily  production  deadlines  a  must. 

We  offer  a  competitive  compensation  and  benefits  package  that 
includes  medical,  dental,  vision,  a  401  (k)  plan  and  a  bonus  incentive 
program.  Interested  candidates  must  submit  a  resume  and  cover  letter 
to: 


THE 


SUN 


Sun  Park  Plant,  MAP 

300  E.  Cromwell  Street,  Baltimore,  MD  21230 
Fax:  (410)  385-7212 
E-mail:  barbara.jones@baltsun.com 


THE  BALTIMORE  SUN  PROMOTES  DIVERSITY 


_ PRESSROOM _  I 

PRESSMAN  -  Urbanite,  SSC  | 
thoroughly  experienced  with  4  Color.  I 
Top  Pay  for  Top  Man.  Union  Benefits 
Include  Health,  Welfare,  Pension,  4 
weeks  vacation  after  three  years,  12 
paid  holidays.  Also  weekends  and 
part-time  openings  available  for  Web 
Pressman.  Call  Michael  Reicher; 

(51 6)  484-33CX)  ext  204  or 

Fax  resume  (51 6)  484-6749  1 


I  PRESSROOM  MANAGER 
High  volume  single-width  newspaper 
I  shop  needs  a  hands-on  pressroom 
manager.  You  must  be  a  leader  who 
I  thrives  on  supervisory  responsibility 
I  and  authority,  and  who  has  ink  in  his 
j  blood  and  is  up  for  a  challenge!  Very 
I  desirable  coastal  area,  known  for 
recreational  opportunities  and  access 
j  to  the  city.  Resumes,  with  salary 
requirements  to  Suffolk  Life  Newspa¬ 
pers,  P.O.  Box  9167,  Riverhead,  NY 
j  11901,  or  Fax  (516)  369-5930,  attn: 

!  IBK. 

I  _ 

PRODUaiON/TECH 

I  PRODUaiON  MANAGER 
I  The  Bay  City  Times,  a  Newhause 
'  Newspaper,  49,(XX)  Sunday,  38,(X)0 
I  daily,  seeks  a  production  manager  to 
i  oversee  systems,  pagination,  ad  pro- 
I  duction,  pressroom.  Located  in  the  cen- 
i  ter  of  a  great  harbor  community  in 
northeast  Michigan  with  a  county-wide 
;  market  of  1 1 1 ,000  people.  Salary  com- 
1  mensurate  with  experience.  Send 
i  detailed  resume,  including  technical 
j  and  managerial  experience  and  com¬ 
pensation  requirements  to  Kevin 
Dykema,  Bay  City  Times,  311  Fifth 
Street,  Boy  City,  Ml  48708. 


WE  ACCEPT 

MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


EdUo 

PUBU 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884 

www.mediainfo.com 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


(I  i  lit  I  cVC  l*iil)lishii 's  cntr\  level  Career  Guide 
publishes  November  6  -  in  print  &  online 


.lob  market  stories  -  help  wanted  ads  -  inspiration 
Position  wanted  ads  -  internships  -  how-to  tips 


Excellent  advertisin«  value  for  newspapers 
Tremendous  resource  for  starting  a  news  industrx  career 

\i.l  ik'iul line:  Oct  2h 


Contact  Michele  Appello 
(212)  675-4380  ext  173 
michelea(^  niediainfo.com 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTEO 

POSITIONS  WANTEO 

(includes  online  posting) 

(includes  online  posting) 

1  week . 

. $11.75 

1  week . 

. $5.50 

2  weeks  . 

. $10.35 

2  weeks  . 

. $4.60 

3  weeks  . 

. $9.05 

3  weeks  . 

. $3.80 

4  weeks  . 

. $7.85 

4  weeks  . 

. $3.40 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . 

2  weeks 

3  weeks 

4  weeks 


$121  pci 
$110  pci 
$104  pci 
$100  pci 


PAYMENT 

Make  check  payable  to  Editor&  Publisher 
Or  Charge  to  your  American  Express, 
MasterCard  or  Visa.  Please  supply  name 
IsSaSn  on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  xls  must  pre-pay. 

TD  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 

FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

QUESTIDNS? 

VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


CLASSIFIED 


POSITIONS 

WANTED 


_ ADMINISTRATIVE _ 

GM/PUBLISHER:  Presently  employed 
G.M.  group  of  weeklies.  Seek  simibr 
or  daily  position.  Over  30  years  of 
diversified  background  with  large/ 
medium/small  dailies  and  weeklies. 
People  person,  community  minded, 
strong  advertising  and  bottom  line. 
Reply  in  strict  confidence  to  Box 
0891 1 ,  Editor  &  Publisher. 


PUBLISHER'S  CONSULTANT:  I  work  as 
the  publisher's  right  hand,  for  as  long 
as  needed,  to  solve  ad  revenue,  circub- 
tion  and  editorial  problems.  Also  able 
to  develop  and/or  implement  new 
policies,  skilled  in  cold  sbrts  or  in  new 
edition  development.  Thirty  yeors  expe¬ 
rience  in  daily,  weekly  and  TMC.  All 
services  confidisHitial.  Call 
Michael  Bradley  at  (508)  563-2835  or 
E-moil:  mbradley@capecod.net 

ADVERTISING 

CLASSIFIED  TELEMARKETING 
MANAGER 

Due  to  restructuring  in  a  midwest  cor¬ 
porate  office,  a  female  professional 
with  several  years  of  experience  in 
classified  is  presently  available.  She 
has  eight  years  of  strong  telemarketing 
management,  seven  of  those  with  Gan¬ 
nett.  Her  strength  is  in  training. 

If  you  hire  this  candidate  THERE  WILL 
BE  NO  FEE.  Her  present  empbyer  has 
already  paid  our  fee.  If  interested, 
please  contact  Robert  Green  at  GOOD 
NEWS,  Suite  245  North  Alpine 
Centre,  Bettendorf,  lA  52722. 

‘  Telephone  (319)  359-4877 
Fax  (319)  359-8539 


EXPERIENCED  AD  PRO  looking  for 
challenging  opportunity  -  management 
or  sales  -  full  time  or  independent  rep. 
Daily,  weekly,  monthly.  Specialist  in 
start-ups,  turnarounds  and  new  busi¬ 
ness  development.  Live  in  Virginia, 
able  to  travel.  Call  Uoyd  at  (804)  382- 
9220  or  Fax  (804)  346-  8433  E-mail: 
lleistein@aol.com 


I _ EDITORIAL _ 

.  EXPERIENCED,  energetic  writer/editor 
I  seeks  new  creative  career  challenge 
with  specialty  or  trade  publication. 

I  (305)891-2595 


I  LONDON  stringer  available  for  steady 
work.  ExperiefKed.  Journalism  degree. 

I  Specialist  or  general  European  issues. 

I  Phone  (0 1 1  -44)  1 7 1  -630-5535 
j  Email  mbell@unomail.com 

!  SYNDICATED  WEEKLY  HUMOR  col- 
I  umnist  available  for  staff  position  to 
:  write  local  column  for  daily  paper, 
t  Call  (805)  563-0499  or  E-mail 
I  ingetal@aol.com  for  samples. 

PHOTOGRAPHY 

WASHINGTON,  DC  freelancer  avail¬ 
able  for  photography  assignments. 
E-mail  Lou.Emery@pressroom.com 

PRESSROOM 

I  EXPERIENCED  SUPERVISOR  is  seeking 
I  a  pressroom  manager's  position  with  a 
!  daily  newspaper.  I  hove  the  skill  and 
j  knowledge  to  maintain  pressroom 
goals  pertaining  to  personnel, 
'  newsprint  waste  reduction,  deadlines, 
[  print  quality,  cobr  rendition  and  con- 
;  sistency.  jobuboss@msn.com 
1  (361)854-3350 


NEWSPRINT  CONSULTANT: 
Weeklies,  dailies,  small  to  metros.  35 
years  experience.  Printing  problems, 
cutting  cost,  runnability.  If  your  paster 
overage  is  below  99%  call  I  Deadlines 
and  saving  you  money  is  my  job.  Call 
Ken  Eckbr  at: 

(972)  964-2314 
E-mail  lnds48@aol.com 


PRODUaiON  MANAGER,  skilled  in 
'  cost  containment,  QA,  training,  Goss 
community  press,  bindery,  camera, 
maintenance,  etc.  Seeking  new 
horizons  after  1 8  years  with  same 
company.  E-mail: 

Gosspressman@webtv.  net 

TRAVEL  WRITERS  WANTED 

j  Successful  photographer  seeks  writers  I 
I  Targets  newspaper  travel  sections! 

Jeff  (973)  575- 1005 


www.medlainfo.com 
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E-mail:  shoptalk@mecliainfo.com 

by  Keith  Shelton 

Everything  I  ever  needed  to  know 
I  learned  from  my  ‘Stylebook’ 

From  ‘abbreviations’  to  ‘milquetoast’  to  ‘ZIP  codes,’  this  book  has  it  all 


Reporters  and  editors  all  around  the 
country  use  “The  Associated  Press 
Stylebook”  (Norm  Goldstein,  edi¬ 
tor)  to  look  up  style:  abbreviations,  by¬ 
lines,  capitalization,  datelines,  etc. 

However,  there  are  many  asjjects  of  the 
“Stylebook”  that  are  notoriously  underused. 

One  actually  can  get  a  pretty  good  basic 
education  by  reading 
the  “Stylebook”  — 
and  it  is  one  word 
in  the  wire  service’s 
style. 

How  else  are  you 
going  to  learn  how 
many  bytes  are  in  a 
kilobyte? 

Or  how  the  Ku  Klux 
Klan  is  organized? 

Or  that  the  lion’s 
share  is  not  a  majori¬ 
ty,  but  all  or  at  least 
the  best  and  biggest 
portion? 

There  is  reference 
material  aplenty  in  the 
"Stylebook”:  the  proper  names  of  organi¬ 
zations  and  unions,  and  how  to  convert 
from  Celsius  to  Fahrenheit  (as  well  as  the 
fact  that  the  temperature  scale  was  named 
for  Gabriel  Daniel  Fahrenheit,  the  Ger¬ 
man  physicist  who  designed  it). 

There  are  entries  that  define:  a  “bliz¬ 
zard”  (a  storm  with  wind  speeds  of  35 
mph  or  more  and  considerable  falling 
and/or  blowing  of  snow  with  visibility 
near  zero);  the  acronym  “zip”  in  zip  code 
(Zoning  Improvement  Plan);  and  the  pre¬ 
fix  “giga-”  (which  denotes  1  billion  units 
of  a  measure). 

Others  tell  you  the  difference;  Between 
(or  among)  carat,  caret,  and  karat. 
Lectern,  podium,  pulpit,  and  rostrum. 
Mean,  median,  and  norm.  Palate,  palette, 
and  pallet.  Pardon,  parole,  and  probation. 
Between  oral  and  verbal.  Pica  and  pico-. 
A  trustee  and  a  trusty  (call  your  local  bank 
trustee  a  trusty,  and  you’ve  got  problems). 

There  are  answers  to  questions  about 
spelling:  OK.  Kibbutzim  (the  plural  of  kib¬ 
butz).  Masters  Tournament  (but  master’s 


degree).  MiG.  Milquetoast.  Mind  your  p’s 
and  q’s.  Pikes  Peak  (no  apostrophe). 
Smokey  Bear  (no  the).  Josef  Stalin. 
Straitjacket.  Videocassette  recorder  (two 
words,  but  the  acronym  is  VCR). 

And,  of  course,  the  “Stylebook”  offers 
endless  explanations  in  answering  other 
questions,  such  as:  How  are  the  magni¬ 
tudes  of  earthquakes 
measured?  How  do 
you  compute  when 
Easter  falls?  How  are 
gallons  converted  to 
liters  (and  vice  versa)? 
How  big  is  an  Olym- 
pic-size  pool?  How 
are  Arabic  names  han¬ 
dled?  Chinese  names? 
Korean  names?  Where 
does  the  Orient  end 
and  the  Occident 
begin?  When  is  a 
motor  an  engine? 
When  is  daylight-sav¬ 
ing  time  (not  savings 
time)?  Who  are  the 
Baby  Bells?  Who  are  the  members  of 
OPEC  (and  what  does  the  acronym  stand 
for)?  What  is  artificial  intelligence?  What 
are  the  basic  rules  of  chess?  What  is  the 
Commonwealth  of  Independent  States? 
What  is  Conrail?  What  is  the  European 
Union?  What  are  the  names  of  the  Great 
Lakes?  What  is  Legionnaires’  Disease? 
What  is  Parkinson’s  disease?  What  is 
Parkinson’s  Law?  What  are  the  Seven 
Wonders  of  the  World  (not  including  the 
“Stylebook”)? 

One  can  learn  how  to  do  polls  and  sur¬ 
veys,  how  to  find  out  the  number  of  bar¬ 
rels  in  a  metric-ton  oil  spill,  what  the 
major  religions  are  all  about,  and  how  to 
handle  religious  titles. 

There  is  information  about  trademarks 
—  and  the  difference  between  a  trademark 
and  a  service  mark  —  thermos  has  lost  its 
trademark.  Xerox  hasn’t,  and  it’s  Seeing 
Eye  dog. 

The  “Stylebook”  even  tells  me  what  I 
can’t  do:  I  can’t  say  temperatures  got 
warmer  or  cooler  because  they  just  go  up 


or  down;  I  can’t  say  someone  was 
drowned  unless  someone  else  did  it  to  him 
or  her;  and  1  can’t  say  Canadian  goose, 
because  it’s  Canada  goose. 

I  can.  however,  save  some  time:  I  can 
write  Teamsters  instead  of  International 
Brotherhood  of  Teamsters,  Chauffeurs, 
Warehousemen,  and  Helpers  of  America. 

There  is  history  in  the  “Stylebook.”  too. 
It  tells  me:  when  Prohibition  took  effect 
(Jan.  16,  1920),  when  the  two  Germanys 
were  reunited  (Oct.  3,  1990),  what  hap¬ 
pened  at  Hiroshima  (target  of  the  first 
atomic  bomb  dropped  as  a  weapon),  and 
about  tbe  historical  ages  (such  as  the 
Bronze  Age  from  3500  to  1000  B.C.). 

And  there  is  plenty  of  trivia:  Graham 
crackers  were  named  for  Sylvester 
Graham,  a  u.s.  dietary  reformer;  Mach 
number  came  from  Ernst  Mach,  an 
Austrian  physicist;  Skid  Row  originated 
as  Skid  Road  in  the  Seattle  area,  where 
dirt  roads  were  used  to  skid  logs  to  the 
mills  and  the  phrase  eventually  became 
a  synonym  for  the  area  where  loggers 
gathered,  usually  among  rooming  houses 
and  saloons;  and  the  funny  mark  in 
San(reverse  apostrophe)a  is  the  way  you 
spell  the  capital  of  Yemen  (although  how 
you  set  that  in  type,  1  don’t  know,  and 
even  the  “Stylebook”  doesn’t  tell  me). 

One  can  learn  how  you  calculate  the 
day  of  an  assassination  if  the  victim  is 
shot  one  day  and  dies  the  next  (it’s  the  day 
of  the  shooting).  Where  the  West  begins. 
When  V-J  Day  is  (there  are  two).  What 
exactly  is  a  Tommy  gun.  The  islands  that 
comprise  Guadeloupe.  About  the  origins 
of  Yellow  Journalism.  Or  the  difference 
between  a  Waf  and  a  waf,  a  Wac  and  a 
WAC,  a  Wave  and  waves. 

So  don’t  pooh-pooh  style  (Page  162)  or 
the  Grim  Reaper  might  get  you  (under 
“personifications.”  Page  157). 


Shelton,  journalist-in-residence  at 
the  University  of  North  Texas,  has 
been  consulting  one  stylebook  or 
another  for  45  years  as  an  editor  and 
writer  for  an  assortment  of  newspa¬ 
pers,  mostly  in  Texas  and  Oklahoma. 


There  is  reference 
material  aplenty 
in  the  “Stylebook”  ... 
There  are  entries  that 
define ...  There  are 
answers  to  questions 
about  spelling  ...  And 
there  is  plenty  of  trivia. 
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►  Associated  Press 

►  Atlanta  Journal  and  Constitution 

►  Austin  American-Statesman 

►  Boston  Herald 

►  Business  Week 

>■  Dallas  Morning  News 

►  Dayton  Daily  News 

►  Denver  Rocky  Mountain  News 

►  Editor  &  Publisher 
>■  Media  General 

►  Morning  Call  ■  Allentown 

►  Newsday 

►  Palm  Beach  Post 

►  Popular  Science 

►  Providence  Journal 

►  Rodale  Press  -  Men’s  Hearth 

►  Toronto  Star 

►  (;S>»  Today 


Let  Infonautks  Show  You  How! 

WE  DELIVER  the  technology  and  expertise  to  moke 
it  happen  now.  Our  mission  is  to  provide  publishers 
with  hassle-free  online  solutions  that  maximize  revenue 
and  extend  the  value  of  your  content  and  brand.  We 
handle  the  customer  service,  billing,  commerce  and 
hosting.  Flexible  commerce  models  allow  you  to  price 
your  content  any  way  you  desire. 

Sales  support  is  available  to  increase  your 
penetration  into  schools  and  libraries. 

Contact  us  for  more  information. 


n]  INFONAUTICS  CORPORATION 


Infonautics  Corp.,  55  Broad  Street,  Suite  20E,  New  York,  NY  10004  •  212-344-4040 
www.archives.infonautics.com  •  e-mail:archives@infonautics.com 


regime  m  North  ivurea  couldaire  against  the  neigi 
boring  countries.  Beijing  reacted  angrily  to  reports 
the  Pentagon  was  considering  allowing  Taiwan.^ 
cess  to  upgraded  Patriot  missiles,  which  would  be^i. 
deployed  under  tlie  TMD.  The  Beijing  government 
'Regards  Taiwan  as  a  renegade  province  and  has  threat-  ^ 
ened  to  recover  it  by  force.  A  Pentagon  report  thi^ 
month  said  “China  is  engaged  in  an  intense  buildUp'' 


'f  ballistic  and  missile  forcec 


’’Ul  gi^ 


renegade  \re-ni-gacl\  n:  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


! 


I 


